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1  INTRODUCTION 

 

Tourism has, as known, both costs and benefits wherever the business is established 

(Scheyvens, 2002; Mowforth & Munt, 2009). A greater understanding of tourism’s role in 

society can be facilitated by researching the diverse impacts that tourism initiatives can 

possibly bring. Sustainability aspects of tourism are perspectives that can be applied when 

seeking to understand tourism as a phenomenon in society; additionally, a need to under-

stand tourism’s role in development of communities and individual empowerment has 

gained more devotion among scholars during the past decades. 

Previous research on tourism’s role in development identifies justice tourism as a 

primary concept which is characterized by travelling to areas in developing communities, 

which usually have a history of oppression, war and poverty. In practice, five characteris-

tics of justice tourism are suggested: ‘the real story’ told by people in the host community, 

enhancing the tourists’ understanding of poverty, voluntary conservation work by tourists, 

voluntary development work by tourists and revolutionary tourism (Scheyvens, 2002). This 

study focus on the ways justice tourism can work for effective empowerment of the com-

munity in economic, social and cultural ways. 

Research also suggests that the most efficient way of empowering communities is to 

involve the community itself in every step of the development process. Critical aspects of 

the participatory approach will be discussed by several authors, such as Bill Cooke and 

Uma Kothari (2001), stressing that participation is not necessarily contributing with a har-

monious development process. Nonetheless, community participation in tourism has the 

power of offering a venue for interaction, create understanding and long-standing relations 

among the tourists and hosts; a notion that will be explored further in the context of Arab-

Israeli host-visitor dynamics. In fact, previous studies on the Arab-Israeli conflict suggest 

that tourism “must serve as a bridge between groups with deep religious disputes” (Cohen-

Hattab & Shoval, 2007, p. 715). 

Other studies put specific focus on social entrepreneurship as an innovative way of 

addressing social needs via business operations. Unlike the characteristics of traditional 

businesses, social enterprises don’t strive for personal benefits; rather they aim to use their 

profit to achieve social goals (Yunus, 2007. p. 39). As an empirical framework social en-

trepreneurship together with various concepts of tourism’s role in development, as well as 

social and economic empowerment, are presented. The literature presents various concepts 

of how tourism influences local participation, pro-poor growth, justice and, ultimately the 

promotion of peace and coexistence. 

This study is initiated to fill the gap in knowledge about how tourism can function as 

a cultural bridge and how the dynamics of social entrepreneurship in tourism could be im-

plemented as a tool for development, empowerment and peaceful relations within the Ar-

ab-Israeli context. The areas of inquiry involve community participation and how it can be 

encouraged in the development process; how social and economic needs of the community 

can be addressed by social tourism ventures; and, how the social tourism business per se 

can function as a unifying force for sustainable empowerment and peace-fostering.  

An exploratory case study of two unique community-based tourism development ef-

forts in Israel; Juha’s Guesthouse and Fauzi Azar Inn, will function as leading examples of 

how the above mentioned concepts create a dynamic of, what seems to be, sustainable de-

velopment in the Arab-Israeli context by integrating social aims in their business strategies. 

This study will contribute to knowledge by exploring the relation between social 

tourism entrepreneurship on grassroots level and its effects on facilitating sustainable so-

cial and economic benefits in the context of Arab-Israeli cooperation and coexistence. The 

research has the potential to assist in the development of new scientific approaches to the 
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issue of sustainable development and empowerment of unserved communities in Israel. 

This study functions as the initial exploratory research for collecting valuable data about 

the situation of the two study cases - findings that have the potential to function as outset 

for further, extensive research projects.  

This Master’s thesis intends to study how tourism can be used as a strategy for de-

velopment in socially unprivileged communities. The study has no intention of glorifying 

tourism as the one and only solution for development in unprivileged areas; to the contrary, 

this study focus on how tourism works alongside other development goals, especially when 

it comes to supporting diverse livelihood options and generating empowerment. In both of 

the study cases, the researcher must realize how experiences of conflict affect the commu-

nity and the residents’ perceptions on how they view themselves and their community. 

This thesis intends to explore practical approaches conducted within the case study com-

munities in order to discover if those may have long-term potential for stimulating com-

munity benefits despite the challenging scenario in the context of the Arab-Israeli conflict. 

In the communities, entrepreneurial spirits have emerged as an active response to poverty 

and the sense of disempower.  

Due to limitations of this study, the intention is not to assess the impacts that social 

tourism entrepreneurship has on the society. Rather, the learning objective of the study is 

to explore the evolvement of two grassroots-level social enterprises within the tourism sec-

tor, and to further estimate their potential of addressing social problems, such as poverty 

and marginalization. The two sites selected for this study are chosen because of their 

uniqueness in the context of Arab-Israeli partnership, as they are placed in Arab communi-

ties that are generally disadvantaged in comparison to the overall standard of living in Isra-

el. The uniqueness of the businesses can be recognized as a powerful catalyst for bringing 

about positive change within the geopolitically disputed area.  

The intention of this thesis is not to criticize any specific geopolitical party in the fa-

vor of the other; rather, the study’s intention is to provide systematic and critical learnings 

about successful processes that have started as a result of introducing tourism in those 

complex settings. The study therefore takes an approach to study the factors that make 

those tourism businesses work (Stake, 2010). Those factors might provide interesting 

learnings also from a scientific standpoint as this thesis will connect the concepts of the 

literature review with the study findings in order to make interpretations of those in an at-

tempt to make sense of the world around us. 

The study’s research question is substituted with hypothesized problem statements 

that will function as a guideline for the study, especially when conducting the data collec-

tion. Those problem statements can be summarized as: 

1. A need of gaining knowledge about how community-based tourism initiatives that 

are using social entrepreneurship as strategy can prove to be an efficient tool for 

development in unserved Arab communities. 

2. A need to understand if Arab-Israeli partnership within tourism can serve as a cul-

tural bridge and gain a role in promoting social empowerment and coexistence. 

As this is an exploratory study, the intention is to use the study findings in order to 

formulate a new hypothesis, supported by a summarizing hypothetical model of the possi-

ble applications of the empirical framework on the actual research findings. The study’s 

potential transferability beyond the two case study sites will also be presented.  
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2  LITERATURE REVIEW 

 

 The literature review presents tourism as a key driver for creating social and econom-

ic impacts by acknowledging entrepreneurship as having a significant influence on societal 

as well as individual empowerment. Within this framework, peace through tourism, justice 

tourism, community development and local participation will be covered, as well as the 

concept of social business and its linkage to entrepreneurial creativity and poverty allevia-

tion. The literature reviewed is directly associated with concerns and cases where tourism 

initiatives and social businesses stand as the key tools for sustainable community develop-

ment and empowerment. This literature review henceforth explores the usage of tourism as 

a catalyst for generating sustainable social change. 

 

 

2.1 Introduction to sustainability 

 A greater focus on sustainability and the creation of the term ‘sustainable develop-

ment’, was a result of the World Conservation Strategy created by the International Union 

for Conservation of Nature (IUCN) in 1980, which primary focused on the conservation of 

natural resources. The first global strategy focusing on environmental issues and develop-

ment was the UN-initiated ‘Brundtland Report’, originally named ‘Our Common Future’, 

in 1987 (IUCN, 1991, as cited in Telfer & Sharpley, 2008; Weaver, 2006; World Commis-

sion on Environment and Development, 1987). Some years later, in 1991, the IUCN pub-

lished a new report named ‘Caring for the Earth’, shedding light on the adoption of sus-

tainable lifestyles and transformations of people’s attitudes towards consumption. Together 

those strategies formed the basis for perceptions of sustainable development, advocating 

three principles for successful implementation: global perspectives, long-term emphasis, 

and equity over and between generations (Telfer & Sharpley, 2008).  

 Within this sustainability context, the tourism sector has been criticized for being 

unsustainable as it is claimed to ignore qualitative aspects of tourism while emphasizing 

the quantitative growth; which leads to neglect of resource conservation as well as cultural 

and social values (Mak, 2004, p. 181). The notion of sustainable tourism has evolved as a 

response to this criticism and is literally an application of the sustainability characteristics 

to the tourism sector (Weaver, 2006, p. 10). This implies that tourism development initia-

tives meet the need of the present while simultaneously respecting the future generations’ 

abilities to meet their needs as well. Tourism hence started to put much focus on environ-

mental protection, environmental responsible utilization, conservation and preservation of 

natural resources, and, a strive for minimization of negative impacts whilst maximizing the 

positive ones (Weaver, 2006). 

 2.1.1  Social sustainability. Recently a significant body of literature and scholars 

have shifted their view of sustainable development from being purely environmentally 

focused, to becoming more aware of human and social needs. Holden (2006, pp. 115-118) 

describes this paradigm shift as being most distinct in using a bottom-up approach to de-

velopment in place of the formerly used top-down tactic. Social sustainability is apparent 

in this approach as it is supported by central objectives that focus on improving human 

conditions within the context of renewable natural systems (Dillard, Dujon & Brennan, 

2013). The authors exemplifies the need of developing social sustainability by drawing 

parallels to globalization and capitalism, highlighting inequalities such as unsustainable 

consumption versus extreme poverty, as evidence of the current imbalance.     

 Social sustainability is defined as “the ability of a community to develop processes 

and structures which not only meet the needs of its current members but also support the 

ability of future generations to maintain a healthy community” (Social Sustainability, 
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2014). Furthermore, social sustainability is to a great extent promoting awareness of hu-

man development concerns and has been described as expanding the choices for all people 

in society, particularly focusing on marginalized individuals like women and the poor, with 

a central purpose of enabling people to enjoy long, healthy and creative lives. To achieve 

the human development, five aspects must be met; empowerment, co-operation, equity, 

sustainability and security (UNDP, 1996). Dillard et al. (2013) recognize a multilevel in-

terest in social aspects of sustainability, ranging from citizens to governments, organiza-

tions and academia. This creates a multidisciplinary spread of the cause, and the authors 

mention social business enterprises as a successful application when addressing social sus-

tainability and inclusion.   

 2.1.2  Tourism and new perspectives on sustainability. As described above, tour-

ism and sustainability have traditionally been linked through addressing sustainability is-

sues primary from an environmental perspective, which concentrated on limiting growth 

and reducing excessive pressures on the global ecosystem. Moreover, the tourism industry 

has lately seen a shift from having tendencies of being purely profit maximizing in nature, 

towards a humanitarian one (Mowforth & Munt, 2003, p. 179), moving towards peoples-

focused and participatory approaches to development. The new perspective on sustainable 

tourism increasingly draws from community-based tourism activities, making the local 

society the essential beneficiary of the tourism activities. For community-based tourism to 

be sustainable, the tourism activities must be initiated, managed and owned by the resi-

dents or indigenous people, and remain limited and well-managed to ensure that tourism 

develops and creates respect for the authentic local society, culture and environment (Re-

sponsible Travel Report, 2014). 

 This facilitates the discussion and research about tourism and sustainability from 

what is referred to as the “critical turn” (Bianchi, 2009; Ateljevic, 2007) in tourism studies. 

This perspective is encouraged by scholars such as Ateljevic, Morgan and Pritchard 

(2007), proposing reflections upon the dynamics between tourism and political and eco-

nomic relations of structural power, embodying the discipline to critically embrace the 

present issues of globalization and capitalistic market and to promote humanity. “Critical 

tourism [---] is more than simply a way of knowing, an ontology, it is a way of being, a 

commitment to tourism enquiry which is pro-social justice and equality and anti-

oppression: it is an academy of hope” (p. 3). Critical theory is henceforth interested in 

power relations and the influence of ideologies in the host community, whilst pursuing to 

expose whose interests are actually being served. The ultimate aim for critical tourism is 

the wish to transform the production and consumption of tourism into a better one. (Tribe, 

2007). 

 Further new perspectives on tourism are presented by scholars such as Mak (2004), 

who distinguishes a shift in sustainable tourism, where the attention shifts from being sole-

ly ecological to adding social objectives to the industry. This shift is most likely in accord-

ance to the general social attention when raising sustainability issues as described in the 

preceding chapter of this thesis. Those social and socio-economic objectives are responses 

to the world’s poverty, identifying tourism as being a tool for its alleviation. This conse-

quently provides an imbalanced situation between the ecological and social objectives of 

sustainable development, as the two might be hard to combine in the developing world. 

Mak (2004, p. 189) highlights that “bringing tourism to people living on fragile lands to 

alleviate poverty will put these ecosystems under greater environmental stress”. In such a 

case, the individual destination must rank the priorities according the destination’s specific 

circumstances, prioritizing the needs that are estimated to be most pressing (p. 188-190).  
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2.2  Tourism and development 

Tourism is argued to belong to the most important industries in the world, much to 

its ability to connect cultures and people in developing an understanding and knowledge 

about the other (Kassis, 2006; Croes & Vanegas, 2008). Furthermore it provides a stepping 

stone for communities to reach development and improvement. However, Kassis (2006) 

argues that also this very ideal view of tourism can prove to be the opposite when not dealt 

with properly, as an “imbalance in the encounter between the Western people and poor 

local populations, tend to place local people in a place of inferiority, [---] feeling that the 

visitors’ culture is superior” (p. 2). The following chapters will provide an understanding 

of how to avoid the latter mentioned. 

The history of research focusing on development issues connected to tourism activi-

ties can be traced back to the book “Third World Stopover: The Tourism Debate” in 1981 

(as cited in Scheyvens, 2002), when Ron O’Grady published his work on his concern about 

the social, economic and environmental consequences of tourism in Third World commu-

nities. The development towards this concern began already in the 1970s when mass tour-

ism started to be criticized by academics such as John Brohman, for its negative impact on 

local people and the environment, even though mass tourism during the preceding decade 

was considered favorable for its spread of Western-style development. From the mid-1980s 

until the end of 1990s, critical perspectives of tourism were debated in terms of sustainable 

development, exploitation of Third World people and landscapes, and passive or non-

existing participation of local communities in tourism development and strategies. Along-

side with the criticism against tourism, some stances still highlighted the positive effects of 

tourism in terms of its role as a foreign exchange generator. Since the beginning of the 

third millennium, discussions on tourism as a trigger of unequal power relations between 

Western and Third World countries have dominated as well as discussions on less re-

searched areas such as tourism’s influence on gender roles and ways in which tourism af-

fects destination communities to negotiate their cultural identity (Scheyvens, 2002).  

2.2.1  Tourism and socio-cultural development. Scheyvens (2002) studies whether 

tourism unresponsively hinders development within the local societies it operates, particu-

larly in developing countries, or if it, to the contrary, has become recognized to function as 

a development tool for economic growth and empowerment for the host society. She high-

lights that a more nuanced understanding of how tourism positively can affect Third World 

countries must be developed, where the interests of local communities in tourism devel-

opment should be placed foremost. However, many obstacles lie in the way, such as cor-

ruption, and gender and class differences; hence it’s important not to “romanticize” tour-

ism as a tool for development, but to understand the potential it has to empower societies.  

The issue was further raised in 2002 at the Cape Town Conference on Responsible 

Tourism in Destinations. This conference functioned as a side event to the by the United 

Nations organized World Summit on Sustainable Development in Johannesburg 2002, suc-

cessfully creating a road map for running responsible tourism activities. The result can be 

viewed in the Cape Town Declaration on responsible tourism in Table 1 (Cape Town Dec-

laration, 2002). 

Likewise the Cape Town Declaration, Spenceley (2008) continues on the above men-

tioned arguments, stressing that responsible tourism definitely should be used as a tool for 

sustainable development, but more emphasis must be put on these actions, especially by 

governments, tourism stakeholders, society, local community and academia to stabilize the 

positive impacts and make them less fragmented (Spenceley, 2008). Similarly, Lee (2013) 

suggests that internal promotional programs within the destination community would en-

hance the degree of community involvement in the tourism development process, which 

would lead residents to actively participate in tourism development programs. According 
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Table 1. Characteristics of responsible tourism.  

 

Characteristics of responsible tourism 

1. Minimizes negative economic, environmental, and social impacts 

2. Generate greater economic benefits for local people and enhances the well-being 

of host communities, improves working conditions and access to the industry 

3. Involves local people in decisions that affect their lives and life chances 

4. Makes positive contributions to the conservation of natural and cultural heritage, 

to the maintenance of the world’s diversity 

5. Provides more enjoyable experiences for tourists through more meaningful con-

nections with local people, and a greater understanding of local cultural, social and 

environmental issues 

6. Provides access for physically challenged people 

7. Is culturally sensitive, engenders respect between tourists and hosts, and builds lo-

cal pride and confidence 

 

Source: Cape Town Declaration on Responsible Tourism 2002. 

 

to the study, tourism development programs will gain the community’s support when the 

residents perceive benefits from the tourism activities. Residents involved in tourism activ-

ities that perceive benefits from the tourism activities per se, will have a higher degree of 

community attachment which contribute to a greater likelihood of supporting sustainable 

tourism development, as can be seen in the case study of some selected tourism sites in 

Taiwan (Lee, 2013). 

The United Nations Educational, Scientific and Cultural Organization, UNESCO, 

launched in 2012 a program named “Empowering Youth for Peace and Sustainable Devel-

opment”, focusing on empowerment of the youth to reach sustainable development and 

peace (UNESCO, 2012). The aim of the  program, as a part of UNESCO’s overall youth 

empowerment mission, is to put the focus on empowerment of the youth within society, as 

the chance of positive outcomes that are not only reflected in economic terms but also on 

peace-building aspects, can be generated. Further the project highlights that more invest-

ment in research and policy-making is needed, resulting in an environment that enables 

youths to prosper as human beings, exercise human rights, regain hope and a sense of 

community as well as fully live as responsible social actors. In other words, when youth 

are the beneficiaries, they will become the actors and partners to create change for peace 

and sustainable development, democratic participation and social innovation (UNESCO, 

2012).  

2.2.2  Local participation and involvement. Current status of knowledge puts em-

phasis on the importance of involving the local community in every step of the process of 

developing tourism activities to avoid exploitation and to prevent the local people and cul-

ture from becoming objects and commodities. Mowforth and Munt (2009) raise questions 

about ownership of resources and levels of control within the community, and remind the 

reader about the fact that local people often have been left outside the planning, decision-

making and operation of tourism activities. A concern is, however, the trend of using terms 

like “local consulting” and “local participation” which makes development projects look 

good on paper, whilst the reality is much more complex and unpleasant. Therefore, current 

research highlights discourses like participation resulting in unjustified exercise of power, 

where well-articulated visions of equal participation and direct local benefits often come 

from a first world initiator like major NGOs (Non-governmental organizations) and supra-
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national institutions, resulting in imbalanced control within the destination community 

(Mowforth & Munt, 2009). 

Ellis and Sheridan (2014, p. 139) draws upon experiences from Cambodian commu-

nity-based tourism initiatives, stressing that residents’ perceptions of community and self 

must be taken into consideration, in order for the tourism initiatives to be successful. As 

cohesiveness of the community will support a sense of trust which motivates residents to 

work for the interest of the community, even though they might perceive themselves as 

powerless to generate change in their own lives. The authors further argue that it can be 

viewed as an opportunity to address underlying issues arising from experiences from con-

flicts and poverty in connection to introducing community-based tourism efforts into the 

society. Similarly, Tosun (1999) argues that a participatory approach is directly reflected 

by the existing community situation and has limitations when it comes to the social, eco-

nomic and cultural structure within the community. The limitations of participatory devel-

opment in tourism activities are, in other words, an extension of the situation that hinders 

the community’s further development.  

Thus, it may be naïve to suppose that participatory tourism development ap-

proach will change existing structure of a local tourism industry in a develop-

ing country without changing dominant socio-economic and political struc-

ture of that locality. On the other hand, it should be accepted that community 

participation as citizen power is not a simple matter but it involves different 

ideological beliefs, political forces, administrative arrangements, re-

distribution of wealth and power, and varying perceptions of what is possible, 

which seem to be unacceptable for the prevailing ruling class in many devel-

oping countries. Hence, community participation in the development process 

cannot become much of reality unless specific and deliberate strategies at lo-

cal, national and international levels are developed to tackle with the outlined 

limitations. (Tosun, 1999, p. 626). 

Furthermore, a participatory approach requires decentralization of public administra-

tion, since the concept of “local bodies know local problems and feelings” (Tosun, 1999, p. 

628) seem to be highly accurate in development issues. To be able to truly deal with devel-

opment within the community, the local government must be organized in a way that it can 

protect, defend and reflect interests and concerns of its people. In addition, there also has to 

be sufficient and explicit financial means to achieve development goals since goodwill is 

usually not enough, as well as attention from experts and researchers towards participation 

to ensure that the interests of local people will be incorporated in the tourism development 

process (Tosun, 1999). 

Previous studies have explored that to be able to successfully implement tourism de-

velopment strategies a local focus must be set. Bosselman, Peterson, and McCarthy (1999) 

indicate that there is no general formula that can be adapted on every development object. 

Instead much attention must be put on understanding the culture of the community and to 

create a vision that is perceived by the residents of the community, being as including and 

fair as possible to tailor-make a solution. The initiator, may it be an international organiza-

tion such as UNWTO or a grass-root level organization, must understand not to use the 

power of the position either to exclude any legitimate player or to limit genuine participa-

tion in the decision-making process. If the residents regard the initiator as manipulating, 

the natural result will be lack of community support (Bosselman et al., 1999, p. 26-32). 

When creating a tourism development plan, especially in a developing community, 

the power relations must be carefully monitored. Acts of persuasion from local elites, dom-

inant control from external initiators or effects from the powerful actors within society 
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favoring one constituency over the others, are all threats for the balance of the develop-

ment strategy. The same is for human resource and financial consideration; an action plan 

for development will fail if there are no realistic or existing means of implementing the 

plan in reality. Great plans may fail due to a lack of both funding and skills to implement 

the plans as a result of not taking the local conditions into account (Bosselman et al., 

1999).  

What needs to be emphasized is the manner of which participation is conceptualized 

and integrated in the development process (Mowforth & Munt, 2009, 226). Attention must 

be drawn to issues like corruption and local power structures as well as predetermined 

structures by external “experts”. There is an assumption that members of the destination 

community are willing and able to participate equally. This often leads to a failure in un-

derstanding local social and power structures that greatly influence the conduct and out-

come of participatory processes (Mowforth & Munt, 2009). Other research suggests that 

local participation is not working at all, stressing that a participatory approach promoted by 

the powerful ones only will secure and control existing power structures (Taylor, 2001, p. 

137; Cooke et al. 2001).  

2.2.2.1  Critical perspectives on participation. Cooke and Kothari (2001) challenge 

the participatory approach and provide examples on limitations and failure. For instance, 

there are cases where empowerment goals have resulted in reinforcement of existing ine-

qualities and as a manipulative behavior by the elites to control the less-powerful ones. 

Cooke and Kothari present the development of the participatory approach to have emerged 

out of the recognition of the shortcomings of top-down development approaches, where 

participation is justified in terms of its potential to create sustainability and empowerment. 

Critique against sustainability is focused both on technical limitations (for example, PLA, 

Participatory Learning Analysis), conceptual limitations (for instance the choice of meth-

ods used) and political aspects (for instance, empowerment; for what will people be em-

powered?). Furthermore, the authors suggest participation to equal a way of tyranny over 

the community, asking “whose reality counts?” (Cooke & Kothari, 2001, p. 15), arguing 

that participation views the community as homogeneous, harmonic and static with a shared 

goal, while the reality is much more complex filled with differences among the residents 

(Cooke & Kothari, 2001).  

Likewise, participation is criticized for legitimizing decisions already made by the 

elites or external actors (Mosse, 2001; Cleaver, 2001), faking local knowledge shaped for 

the projects where outside agendas influence ‘the needs’. This justifies higher policy goals 

that act to symbolize good decision-making, without actually having any influence from 

the community. Participation is also argued to remain a way of talking instead of doing, 

used as a political value to attract institutions (funding), whilst actually dealing with con-

cerns that are external to the project’s location. In other words, the participatory approach 

demonstrates the host community’s participation but is not able to demonstrate its impact 

on the local livelihoods, a project often forcing locals to become low-status employees and 

clients instead of making them partners (Mosse, 2001). 

Participation, studied from a social psychological viewpoint, is claimed to be manip-

ulative and can result in decisions being made without anyone really agreeing with what 

was being decided. In other words, the cognitive processes (thoughts) of the participants, 

the affective processes (feelings, such as fear) and how the dynamics between these com-

bined with the interaction with other people is what social psychology studies, in order to 

get an understanding of how group dynamics limit the participation process (Cooke, 2001). 

Mohan presents other limits to the participation approach including the point that it func-

tions as a post-colonialist, Eurocentric mechanism, where the Western “enlightened” indi-

viduals go to the developing nations. He argues that we must step away from the thinking 
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that some of us are all-knowing and can provide the answers. Instead, participation is a 

long process where actions pending over several years should work to increase democracy 

and the community’s capacity as an integral part of the state. “Only by linking participa-

tory approaches to wider and more difficult, processes of democratization, anti-

imperialism, and feminism, will long-term changes occur” (Mohan, 2001). 

2.2.2.2  Volunteer tourism and participation. Hall and Brown (2006) notice that the 

trend of combining tourism with voluntary actions for charitable work has seen a rapid rise 

during the last decade. The volunteer tourism concept originally sprung out from natural 

conservation work, but has grown to also embrace work within local under-developed 

communities globally, much as a result of transnational NGOs working for the common 

good. However, volunteer tourism has been accused for being highly ambiguous due to 

financial and image driven reasons. A struggle between altruistic and egoistic motifs 

among volunteer tourist as well as sending institutes, has classified the intensity of their 

commitment and intentions into either deep, shallow and intermediate levels respectively. 

Shallow level of volunteerism is defined as actors participating in projects on an ego-

enhancing, short-term basis. Deep level of volunteerism is described as genuine altruistic 

motives among actors. The main concern arises: who is really benefitting the most; the 

community or the volunteer? (2006, pp. 128-130). 

2.2.3  Tourism for peace-building efforts. The first time peace and tourism were 

the joint-topics of a global conference, was in 1988 at “The First Global Conference on 

Tourism – a Vital Force for Peace”, in Vancouver, Canada. The report from the conference 

presents the role of tourism as the uniting force for cross-cultural cooperation and tolerance 

worldwide (Jafari, 1989). Today a growing body of literature advocates tourism as func-

tioning as one of the most effective tools when promoting peace, which will be discussed 

in the following sections.  

As peace is a rather complex issue, Haessly (2010) argues that it is important to con-

ceptualize peace beyond the definition of the absence of conflict, violence and war, and to 

define what peace depends upon and what it constitutes, as well as what is needed for the 

creation of a sustainable peace not only in the presence but also for the future generations. 

As previously mentioned, peace is stretching beyond the notion of absence of structural 

violence, into a more holistic conception of peace. It can be defined as desirable conditions 

in both the personal and societal wellbeing, including integration, justice, harmony, equity, 

freedom, wholeness and dignity in every aspect of life. Thus rather abstract, peace is liber-

ation both on a personal and societal level, where the true potential of every human being 

can be achieved simultaneously as caring for themselves, others and all of the creation. “In 

such a world, basic human needs are considered as basic human rights, where each person 

has the right to live in freedom and with dignity” (Haessly, 2010). 

Non-peaceful actions, such as war, might with a high likelihood affect the local tour-

ism industry and create impact on livelihoods dependent upon the tourism industry. Fur-

thermore, a decrease in tourist arrivals might be a consequence, as tourists may prefer a 

non-violent destination upon a violent one. Having that said, it is interesting to shed light 

on the tourism industry per se as being recognized for its ability to foster cross-cultural 

understanding and support peaceful relationships amongst people. Haberstroh (2011) 

brings this statement to a new level by referring to the tourism industry as “The Peace In-

dustry”, having in mind the potential of tourism as being a cross-communication tool 

among cultures. In addition to that, tourism contributes in generating revenues to the host 

community and plays therefore an important role for the economic development of the 

destination. Economic development can desirably lead to alleviated poverty, which in turn 

has the potential for fostering a culture of peace within the community (Haessly, 2010). 

The matter of economic development will be further raised in chapter 2.3. 
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2.2.3.1  Peace-fostering on grassroots level. Tourism and its effects on peace-

fostering are preferably connected on a rather grassroots level, primary focusing on the 

host-tourist encounter as the driving mechanism. Kelly (2012) stresses that these human 

encounters and interactions may have positive impacts on reducing anxiety towards deal-

ing with unfamiliar issues (for instance awareness of conditions in less developed coun-

tries) and pursuing status equality between hosts and the visitors by enhancing similarities 

between them both to encourage positive attitudes (for instance by connecting people from 

the same religion, age-group or profession). Furthermore, tourism may be used to encour-

age reconciliation and extending the concept of hospitality. Haessly (2010) and Kelly 

(2012) stresses that by focusing on the role tourism can play in promoting reconciliation 

between hostile groups (within or across nation borders), first steps on establishing policies 

for cooperation and/or connections between former or present enemies may be encouraged. 

Highlighted is, that the stories and perceptions from both of the sides must be shown, and 

only by exposing the full truth it can lead to improvement in their relation to each other.  

The concept of hospitality at the destination is also argued to contribute to peaceful 

relationships as they, when offered with a high quality of service, has the ability to encour-

age visitors to stay longer at the destination which will in turn generate greater revenue for 

the suppliers and provide more time for the visitor and the host community to get acquaint-

ed with one another. The European Economic and Social Committee, abbreviated EESC, 

has taken a standpoint in tourism’s role in development, especially social tourism initia-

tives. According to the EESC (2006, p. 70) social tourism activities can be seen as “a driv-

er of development” where “the local economy and stability will be strengthened”. 

Tourism signifies welcome, exchange, the enhancement of local assets, 

friendship and communication between people, as opposed to war, which 

represents aggression, invasion and the destruction of nature. If one only 

loves what one knows, then tourism can encourage people to become closer 

and learn about each other, thus promoting peace, harmony and development. 

Social tourism can and should be reinforced, and should help promote the 

condition of equality, justice, democracy and well-being that enable the mu-

tually-supportive development of all peoples around the world (EESC, 2006, 

p. 70). 

2.2.3.2  Implementations of peace through tourism. Taking the peace aspect in tour-

ism into a more practical direction, a recommendation suggested is to establish attractions 

symbolizing peace, such as peace monuments or museums (Kelly, 2012). Lash, Smith, and 

Smith (2010, p. 120) presents their theory on how tourists engaging in peace travelling 

tend to “[---] see their travels as ´peace travels´, the places they visit as ´places of peace´, 

and themselves as ´peace tourists´, then peace begins to be transformed into a normal part 

of not only tourism but also life in general”.  

A checklist for steps toward fostering peaceful relations with tourism as a catalyst 

has been developed by Ian Kelly and can be viewed in Table 2. The essence of these com-

ponents is to create knowledge and understanding for both the host and the visitor about 

one another, as well as to set a major focus on the wellbeing of the host community. Haess-

ly (2010) emphasizes the importance of academia staff and students to recognize the role 

tourism plays on promoting peace, and to a greater extent incorporate peace values into 

tourism education. However, promoting peace through tourism needs to gain recognition 

not only from the tourism academia, but also from ministries of tourism, states, local, na-

tional and international organizations as well as media and leisure establishment. To cite 

Kelly (2012, p. 46), “[---] the range of measures identified above is impressive, tourism is 

not alone in the pursuit of peace, and their effectiveness will be greatly enhanced if they  
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are implemented in cooperation with other agencies – diplomatic, political, economic, lit-

erary and social – with the same objective”. This will be discussed further in chapter 5, 

shedding light on this issue from the perspective of the case studies of this paper. 

 

Table 2. Checklist for implementing peace through tourism. 

To be included 

Peace content in tourism education 

Pre-trip information (for hosts and guests) 

Education on community culture 

Reminders of peace ethic 

Skilful mediation 

Shared interests (hosts and tourists) 

Planned experiential learning 

Pervasive hospitality 

Community consultation and involvement 

Delivery of benefits to community 

Mutual respect (hosts and guests) 

Limits to resource exploitation 

Right to travel (with social inclusion) 

Support for democratic regimes 

Appropriate regulation 

Consultative conflict management 

Supplier collaboration/partnerships 

Traveler security 

Expansion of local/domestic markets 

Distinctive products 

Local access to training and credit 

Poverty/Volunteer tourism, contacts 

Adherence to codes of practice 

To be avoided 

Rejection of peace consideration 

Superficiality, bias and misinformation 

Contamination of community culture 

Dismissal of peace ethic 

Lack of or ineffective mediation 

Focus on differences (“othering” 

No learning element 

Hostility and poor service 

Community exclusion from decision-making 

Benefits to a privileged few 

Patronization, lack of respect 

Uncontrolled or over-exploitation 

Barriers to travel (and social exclusion) 

Collusion with undemocratic regimes 

A laissez-faire approach 

Conflict management by decree 

Unbridled competition 

Threats to traveler safety 

Over-dependence on international markets 

Complete product standardization 

Lack of access to training and credit 

Exclusive tourist enclaves 

Ignorance/disregard of codes of practice 

 

 

Source: I. Kelly 2012, Peace through Tourism Implementation Tool. 

 

2.2.4  Justice tourism. Directly connected to the dynamics of peace and tourism, the 

notion of justice tourism has evolved out of the alternative tourism sector (including eco-

tourism and sustainable tourism, to mention a few), which traditionally sprung out from 

opposing mass-tourism and exploitation of resources (Higgins-Desbiolles, 2008; Isaac & 

Hodge, 2011). Isaac and Hodge defines justice tourism as “a form of purposeful travelling 

directly aiming to meet criteria of social, political and environmental sustainability” (2011, 

p. 101). Kassis (2006) adds that justice tourism is furthermore highly place-specific, aim-

ing to address a specific issue or problem of the destination by travelling there, forming 

touristic activities around the need and interest of the local people. The issue does not nec-

essarily have to be linked to tourism, rather, the tourist himself will be linked to the current 

cause of the destination and the possible injustice exposed there. 

 Four attributes of justice tourism has been presented by Scheyvens (2002), stressing 

that the traveler can be a part of the process towards an empowered and just community. 

The attributes of justice tourism are the following: to build solidarity between visitors and 

those visited; to promote mutual understanding and relationships based on equity, sharing 

and respect; to support self-sufficiency and self-determination of local communities; and, 
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to maximize local economic, cultural and social benefits. Furthermore, she distinguish five 

types of just travelling, which are listed as follows; the hosts telling their stories of past or 

current oppression; tourists learning about poverty issues; tourists undertaking voluntary 

conservation work; tourists engaging in voluntary development work; and, revolutionary 

tourism. 

 Advocates of justice tourism argue that the most efficient way of performing justice 

tourism is the interaction between the traveler and the host. Authentic person-to-person 

meetings on grassroots-level can create an exchange of knowledge whilst powerful bonds 

of friendship for the cause of creating a just world may be tied. Examples of this form of 

justice tourism where the traveler seeks to hear the stories from the residents is especially 

frequent in oppressed areas and communities, which are commonly known for their chal-

lenged history and, in some cases, present situation (Kassis, 2006). Justice tourism gives 

unserved people a chance to engage with the tourism industry, enabling them to offer tour-

ism services and products, for instance heritage tours, to envisage human injustice and op-

pression, simultaneously as giving a voice to the local communities (Isaac & Hodge, 

2011). Additionally, Moufakkir (2010, p. 42) suggests that successful integration of ethnic 

minorities into society can be facilitated by participation in domestic tourism, referring to it 

as a leisure integration strategy concerning majority-minority relationships.  

 Justice tourism can therefore be described as an educative way of travelling, where 

encounters with the host community will provide the traveler with insights and knowledge 

on injustice that will ideally create reflection over the situation and where to position one-

self in the mechanism that causes the injustice or inhumanity (Isaac and Hodge, 2011). 

Additionally, justice tourism aims to foster intercultural understanding and political aware-

ness, encouraging the traveler to function as advocates, for instance, by initiating dialogues 

that will ultimately lead to democracy, equality and human rights for all. This is also raised 

as an important part of the justice tourism process, as the traveler is not solely engaging in 

justice tourism for creating an experience; rather, the traveler’s response to that particular 

experience is the focal point (Kassis, 2006). 

 Higgins-Desbiolles (2008) has studied the dynamics between globalization and jus-

tice tourism, and suggests that justice tourism can be the catalyst for a humane form of 

globalization as a respond to the capitalistic one. Having that said, she argues that justice 

tourism has transformative and revolutionary characteristics, fighting against corporate 

capitalism within the tourism industry and to “chart a path to a more just global order” (p. 

104). She argues that sustainable tourism and ecotourism have tendencies to green-wash 

the industry, providing it with rhetorically powerful arguments to prevent criticism towards 

the tourism business itself whilst continuing the business as usual. This indicated on a fail-

ure to operate according to ground-values, possibly due to involvement of NGOs and cor-

porations. Unlikely the previously mentioned tendency, justice tourism focus on the self-

sufficiency and self-determination at destinations, as “it is not ‘sold’ to communities as the 

only viable development option, forcing upon them the capitalistic ‘marketization culture’“ 

(Isaac & Hodge, 2011, p. 103). Hence, unlikely a traditionally capitalistic tourism industry, 

justice tourism has the capability to function as a catalyst for alternative globalization by 

promoting justice, humanity, equity and sustainability as key concerns instead of the reign 

of the capitalistic system (Higgins-Desbiolles, 2008).  

 

 

2.3  Tourism and economic empowerment  

 To continue the themes about tourism and socio-cultural development presented in 

the preceding chapters, the focus to follow will be on how tourism can contribute to the 

cause of alleviating poverty in less developed communities. Community-based tourism 
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plays a major role in promoting tourism as a tool for fighting poverty, and will earn the 

main attention in the following review.  

 A significant body of literature suggests that the most efficient way for a less devel-

oped community to participate in the tourism industry, and by so aiming to create empow-

erment and socio-economic benefits, is to put efforts into introducing community-based 

tourism initiatives (Spenceley & Meyer, 2012; Croes & Vanegas, 2008; Scheyvens, 2002). 

Croes and Vanegas highlight, that tourism expansion and the community per se, are clearly 

linked to each other and both must therefore provide and receive support from one another. 

In practice they suggest that new growth and development strategies must focus on in-

creased economic participation, social equity, and thus poverty reduction (2008, p. 97).  

 People living in poverty, or extreme poverty, is defined as surviving on only $1.25 or 

less per day (United Nations Millennium Declaration, 2000; World Bank, 2014). To gain a 

deeper knowledge about how tourism and poverty are linked together, Spenceley and 

Meyer (2012) argue that it is important to not only view the phenomenon of poverty from a 

single dimensioned perspective of financial dependence. They define poverty as more than 

the generally accepted definition of lack of economical means, to also include the lack in 

capability for individuals to function in the society. To further prove that poverty should 

not only be measured in monetary terms, Sen (1999) defines poverty (as cited in Spenceley 

& Meyer, 2012, p. 299) as “a multidimensional phenomenon, and that it arises when peo-

ple lack key capabilities, such as inadequate income, lack of access to education, poor 

health, insecurity, low self-confidence, a sense of powerlessness and the absence of rights, 

such as freedom of speech”.  To conclude this statement, poverty is not only a lack of 

money; rather, it is a lack of choice. 

 2.3.1  Tourism and poverty reduction. The concept of using tourism as a tool for 

reducing, or ultimately eliminating, poverty has a rather short history. Initially, tourism, 

and especially mass-tourism in the 1960s, was considered to be a catalyst for change. 

However, the desired change was “modernization” and “westernization” of emerging des-

tinations in less developed countries. During the three following decades, tourism was ex-

amined from a critical standpoint as exploitation of culture, nature and societies was 

brought to light. Furthermore, tourism was often referred to, among scholars, as a new 

form of colonialism. At the start of the 21
st
 century, more attention was given to the role 

small-scale and community-based tourism could play in developing societies in a sustaina-

ble way. However, the tourism industry was still given much criticism for increasing ine-

qualities, creating dependencies onto external stakeholders and causing internal conflicts 

within societies (Spenceley & Meyer, 2012). 

 Despite the critical perspectives on tourism mentioned above, a larger number of 

researchers started to examine the complexity of systems on different levels of society, 

processes, and human interactions. These studies contributed to a better understanding of 

how complex the tourism industry is, and managed to shift away pre-assumptions of its 

influence on societies. Tourism was given a role as “a powerful social force that needs to 

be better understood in order to connect it more effectively to development agendas that go 

beyond purely economic considerations” (Spenceley & Meyer, 2012, p. 301). Internation-

ally recognized organizations included, and are still including, tourism in their policies and 

strategies for poverty alleviation, as can be exemplified by the ST-EP program developed 

by the United Nations World Tourism Organization (UNWTO), which has its roots in the 

Millennium Declaration for fighting poverty developed at the world summit in Johannes-

burg in 2000. The abbreviation ST-EP stands for Sustainable Tourism for Eliminating 

Poverty and was created in 2004 with a mission to end world’s extreme poverty by the end 

of 2015 by connecting one billion tourists to the “bottom billion”; the ones living in ex-

treme poverty worldwide. The foundation focuses much of its efforts on capacity building, 
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knowledge exchange programs, and awareness-raising (UNWTO ST-EP Foundation, 

2008). 

 As an attempt to name the concept of tourism that targets poverty and supports indi-

vidual empowerment, the term pro-poor tourism was introduced for labelling this policy 

mechanism. The concept has its roots in the goals of pro-poor growth (Remenyi, 2004, p. 

191 as cited in Hall & Brown, 2006) defined as poverty-reducing economic activities, 

which has been the leading motif for organizations such as the World Bank and UNDP in 

their visions. The pro-poor growth is emphasizing growth in six major kinds of capital, 

namely; financial capital as in savings; human capital as in skills, quality and vulnerability 

of labor available; institutional capital as is education, health and governance; social capi-

tal as in sense of community and mutual support; natural capital as in the resource base of 

a village or household; and, liquid capital as in money (Remenyi, 2004, p. 199-201 as cited 

in Hall & Brown, 2006).  

 Pro-poor tourism is hence to unlock opportunities for the poor within the tourism 

sector, in order to empowering and benefitting their livelihoods, including social, cultural 

and environmental benefits in addition to the purely economic ones (Holden, 2006, p. 132). 

Mitchell and Ashley (2010) favors tourism as a catalyst for alleviating poverty, but stresses 

the need to better understand in which way tourism initiatives affects the poor. They have 

identified three pathways of how the poor are affected, both in negative and positive terms, 

as described in Table 3: 

 

Table 3. Three pathways for understanding tourism’s effects on poverty. 

 

Three pathways for understanding tourism’s effects on poverty. 

 

- Pathway 1 comprises direct effects of tourism on the poor, like labour incomes and oth-

er earnings from the tourism industry. It also includes direct non-financial effects, like 

improved infrastructure or reduced access to local sites for the residents. 

 

- Pathway 2 includes secondary effects, like indirect earnings and non-financial impacts 

from the non-tourism sectors which has arouse from the tourism sector, for instance con-

struction workers, bakeries and other services. Included are also earnings from the tour-

ism industry that are re-consumed in the local economy.  

- Pathway 3 identifies the dynamic effects on long-term changes and growth-patterns in 

the economy, ranging from a macro economy level to a local one. Also environmental 

impacts, like erosion of natural resulting from tourism developments, can be counted as 

dynamic effects. 

 

Source: Mitchell and Ashley (2010, pp. 20-25) 

 

 Hall and Brown (2006, p. 110) further discuss the idea of using the tourism industry 

for pro-poor growth, concluding that the industry per se might not be the most favorable 

environment for employment of the poor. Reasons for this include the industries part-time 

work and seasonal reliance, tendencies of racial and gender stratification, economic leak-

age from the destination, dependency on Western organizations, financial institutions and 

functioning infrastructure. However, it is important to bear in mind that the authors made 

those conclusions by viewing large-scale, top-down approaches to pro-poor tourism.  

 Community-based tourism serves as a stepping stone when carrying out successful 

integration of the poor into the industry. When the latter is achieved, pro-poor tourism sup-
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ports local livelihoods by waged employment, earnings from selling goods and services, 

dividends and profits from locally owned enterprises, as well as collective incomes such as 

land rentals. It is also highlighted that the effects stretch further than purely monetary earn-

ings, wherefore it is essential to measure them in effects. Example on this is the access to 

education and health services, infrastructural development, social well-being and a concern 

to protect natural resources. Critical aspects argue that unsuccessful tourism development 

can lead to a reduction in access to natural resources, increased marginalization and dam-

age of infrastructure, plus create disruption in local social networks (Hall & Brown, 2006). 

 Bennett, Roe and Ashley (1999), as cited in Spenceley and Meyer (2012, p. 302) 

propose that the tourism industry can contribute to alleviating poverty for the reasons de-

scribed in Table 4. 

 

Table 4. Tourism’s impacts on poverty reduction. 

 

Tourism’s impacts on poverty reduction 

1. The market comes to the producers, thus providing additional sales opportunities in the 

destination 

2. Inter-sectoral linkages can be created, especially with agriculture, artisan production 

and additional services, which are essential for livelihood diversification 

3. Tourism is generally labor intensive (although often less so than agriculture) 

4. Tourism takes place in marginal areas, areas where the majority of the poor live 

5. Tourism generally employs a high level of females, young people and unskilled or less-

skilled individuals; a high percentage of the poorest in the society fall into these cate-

gorizes 

6. Tourism has rather limited barriers to entry when compared with manufacturing or oth-

er export activities 

7. The tourism sector is already growing at a very high rate in many less-developed coun-

tries 

 

Source: Spenceley & Meyer, 2012, p. 302). 

 

 2.3.2  Implementations of pro-poor tourism. Four focus areas have been given 

attention when implementing tourism in the cause to alleviate poverty; development agen-

cies and their aim to develop strategies and approaches within the area, governance and 

biodiversity conservation, impact assessments of tourism, and value chain analysis and 

inter-sectoral linkages. As the tourism industry is highly multi-disciplined, wherefore the 

measurements used when examining the influence tourism has on poverty intervention, 

must be taken into consideration (for instance anthropological, sociological, political, envi-

ronmental), rather than solely focusing on economic impacts (Spenceley & Meyer, 2012). 

Additionally, Kassis (2006, p. 5) stress the importance of addressing the poverty issue on 

its very roots in order to effectively fight poverty. He suggests justice tourism to function 

as the catalyst, by working to replace mass-tourism and creating justice tourism strategies 

that are aiming the most marginalized individuals in the society, giving women as an ex-

ample. He further adds that tourism promotes a wider understanding of poverty and its 

internal and external causes.  

 Drawing upon findings from Fiji made by Scheyvens and Russell (2012), both large- 

and small-scale entrepreneurship within the tourism industry has proven to provide posi-

tive effects on society’s development and revenue generation. However, in order for the 

tourism industry to be successful in pro-poor actions, the government must be willing to 

support these actions and continuously facilitate a policy environment especially targeting 
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the poor of the society. Moreover, Cleverdon and Kalish (2000) raise the issue of depend-

ency, describing the tourism industry to create a certain dependency of its very own exist-

ence within the community’s well-being and structure: 

 

The challenge for the tourism industry and policy makers is to find a way in 

which large mass-tourism and small-scale grassroots tourism projects can co-

exist, feeding into each other and assisting each other in a positive way as 

part of an integrated local economic development policy, in the knowledge 

that the market needs not just one but a diversity of tourism products that is 

of high quality and can reflect changing consumer demands (p.184).  

 

 The amount of socially responsible entrepreneurship operating in the tourism sector 

has been increasing and is worthy to be given a separate discussion in this matter as this 

much focus on marginalized individuals who can discover their own capacity to contribute 

to the economic and social wellbeing (Spenceley & Meyer, 2012).  The discussion on en-

trepreneurship in general, and social entrepreneurship in particular, and its linkage to the 

tourism industry will be given more attention in the following chapters. 

 

 

2.4  Tourism and entrepreneurship in the context of the study 

 The previous three chapter of this literature review have covered topics related to 

community development in the context of socio-cultural and socio-economic change. The 

review has distinguished a common factor for successful implementation of the previously 

mentioned development, namely; community-based and locally controlled, small-scale 

initiatives. This chapter will propose entrepreneurship as the catalyst for achieving devel-

opmental goals within the communities of this study, highlighting the social aims of the 

entrepreneurial activities per se. 

 Entrepreneurship is identified as closely linked to innovation and creativity, and is 

one of the crucial attributes for successful entrepreneurial implementations. The concept of 

entrepreneurship is briefly defined as “the capacity and willingness to develop, organize 

and manage a business venture along with any of its risks in order to make a profit”, and 

the most obvious example of entrepreneurship is the starting of new businesses (Entrepre-

neurship, 2014). An entrepreneur can henceforth be defined as “an individual who, rather 

than working as an employee, runs a small business and assumes all the risk and reward of 

a given business venture [--]. The entrepreneur is commonly seen as a business leader and 

innovator of new ideas and business processes” (Entrepreneur, 2014). 

 Veeraraghvan (2009) presents the main characteristics of entrepreneurs to include an 

“ability to take risks and indulge in creative destruction (when new inventions destroy old 

structures) and innovation” (p. 14). Success depends highly upon the entrepreneurs ability 

to spot opportunities, create a team of talented co-workers who compensate one other’s 

skills, access to various types of capital (technical, human etc.), and being able to operate 

in an environment that supports innovative undertakings. Innovation equals a new way of 

doing something, however; the innovator is providing an idea while the entrepreneur is 

implementing the idea into a commercial intention. Veeraraghvan concludes that, the pro-

cesses are linked together as entrepreneurial environments boost creation, which in turn 

drives innovation (2009, p. 19). The case study objects for this research paper can be 

viewed as using innovation as one of their main strengths as they are engaging in tourism 

business in a new way; via social entrepreneurship, leading them to gain pioneer character-

istics in their field of business by opening their innovation and to share their idea in a col-

laborative partnership for solving problems.  
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 2.4.1  Small-scale entrepreneurship. Due to limitations of this paper and for gain-

ing understanding about societal impacts gained, a focus on small-scale entrepreneurship 

will be presented rather than large-scale implications of entrepreneurship within tourism. 

This is because the latter has proven to be ineffective in increasing benefits for destination 

residents, for instance due to economic leakages, whereas small-scale tourism enterprises 

are recognized to have a potential to sustain community development. Consequently, if 

governments are characterized by an anti-participatory attitude, emphasizing top-down 

regulations, small entrepreneurs tend to be absorbed by large-scale businesses as a result of 

capitalistic expansion in the developing community where small enterprises originally 

flourished (Dahles, 1999, p. 2-5). To maintain small-scale entrepreneurship in a sustainable 

way, Kelly (2012) stresses the importance of governments to acknowledge small-scale, 

locally owned enterprises in serving as a catalyst for local development as these tend to 

reduce leakages associated with large-scale, externally funded development initiatives or 

businesses. Spenceley and Meyer continues on the previous argument, stressing that enter-

prises in the private sector can function as a considerable force towards poverty reduction, 

especially when operating as a social enterprise whose operations are directly tied to a so-

cietal need. Practitioners working with poverty reduction and tourism are hence recom-

mended to put efforts in cooperating with and supporting the private sector, as well at the 

tourist destination as in the tourism-generating countries (2012, p. 311). 

 Ateljevic (2009) studied small-scale entrepreneurs in geographically and economi-

cally isolated communities on New Zealand and draw conclusions about the role of bot-

tom-up initiatives to qualify as the most appropriate concept for regional development. The 

study also showed that residents of peripheral areas tended to engage in tourism entrepre-

neurial activities as an additional income or diversify their already existing business, for 

instance farming, with tourism. An interesting finding from Ateljevic’s study indicated that 

women became empowered through tourism, as many started up their own businesses 

when finding tourism to be an opportunity for releasing their creativity and commitment in 

the purpose of improving their economic and social status (p. 292; p. 302). The study also 

showed that small-scale tourism enterprises benefitted the community via purchasing 

goods and services from local suppliers, as well as employing local residents. By introduc-

ing tourism to the community, a negative trend of population decline and social apathy was 

turned. On the negative side, the study revealed that the regional tourism organizations 

perceived the effects of entrepreneurial accomplishments (such as local market groupings) 

to be a threat to the institutional initiatives (Ateljevic, 2009).  

 Crucial for being able to engage in tourism entrepreneurship, is the availability of 

financial capital. Those who become entrepreneurs have usually succeeded in generating 

their own capital over time, by starting small and reinvesting profits over the years. Fur-

thermore, tourism stimulated by external stakeholders lack the attachment, values and 

identity that residents of the destination naturally have (Hall & Brown, 2006). To facilitate 

poor into becoming tourism entrepreneurs and enabling grassroots initiatives, microcredit 

(Yunus, 2007) and crowd-funding (Kiva, 2014) has become viable solutions for funding a 

business in the start-up phase.  

 Singh’s (1997) study of destination competitiveness gains support by Smeral’s 

(1998) findings (both cited in Kelly, 2012, p. 40), namely, by niching the destination by 

laying focus on the distinctive genuineness of it per se. In that way local culture, cuisine 

and landscapes will serve as the tools for avoiding standardization and creating demand 

among the potential visitors. Other studies have proven that many groups of indigenous 

peoples see entrepreneurial activity as a central element, distinguishing parallels between 

the purposes of social and economic entrepreneurship, both in a context where particular 

traditions, stories, cultures and values play a prominent role (Anderson, Honing & Peredo, 



18 

 

2006). The authors further distinguish mutual objectives that stimulate entrepreneurship 

among indigenous people, which are based in cultural, social and economic perceived ben-

efits (p. 57). Interestingly, parallels to one of the research objects for this paper, Jisr az-

Zarqa, shares similarity with the statements of the indigenous peoples above, as the com-

munity belongs to a minority within the state of Israel and its objectives are comparable. A 

further discussion on this is presented in chapter 6.2.3.2. 

 Entrepreneurial creativity with a focus on socially responsible business actions is 

increasing, and enables the enterprises to gain competitive advantages in attracting new 

consumers and investors for whom ethics is an important consideration in their actions 

(Moore & de Bruin, 2003, p. 48). As tourism is defined as a key revenue maker in many 

low- and middle-income nations, new ways of ensuring that its benefits also reach the 

marginalized people of the community, is looked for. Therefore, more attention should 

focus on tourism’s potential in addressing societal development issues and how to become 

more concerned about social needs in terms of running tourism enterprises (Mitchell & 

Ashley, 2010). 

 2.4.2  Tourism and the social business concept. The concept of social business, 

also referred to as social enterprise, is a neo-liberal paradigm for solving social problems, 

like poverty and exclusion. A social enterprise in the tourism sector can be defined as to 

“express responsible tourism through contributing to poverty alleviation and environmental 

protection while being financially self-sustaining [---], stimulating both social and  finan-

cial added value along the supply chain” (van der Weppen & Cochrane, 2012). In short, the 

social enterprise is driven by two major forces: social value creation and economic value 

creation. Social value creation is driven by mission, which is generated through not-for-

profit programs. Economic value creation is driven by financial need and market opportu-

nities, which is delivered through business models. The sustainability of the organization 

relies on innovation, entrepreneurial and enterprise-based solutions, simultaneously as a 

diversification of funding streams. Furthermore, the purpose of a social business is heavily 

dependent on its priorities towards financial and social objectives. Hence, practitioners 

undertaking social business determine the purpose by using the concept as a program strat-

egy or a financial strategy (Alter, 2006). 

 As cited in van der Weppen and Cochrane (2012), among the first attempts to con-

ceptualize social entrepreneurship was made by scholars like Defourny, and Laville and 

Nyssens in 2001. They described this new paradigm of entrepreneurship to be rooted in the 

third sector and its collectiveness and community features. The authors explain the phe-

nomena as a “marriage between altruism and capitalism”, in the cause of moving social 

interventions away from dependency, by striving to address social aim by the usage of 

market forces (vad der Weppen & Cochrane, 2012, p. 498).  

 Social entrepreneurship possesses three different innovational characteristics, which 

in different ways contribute to leveraging social development: transformational, economic, 

and political. First, the transformational aspect constitutes the business function to support 

local capacity, challenge norms and to transform the local cultural context to the better. 

Second, the economic aspect provides solutions for solving productivity and transform 

economic circumstances, for instance by micro-financial services as the Grameen Bank in 

Bangladesh. Third, social entrepreneurs contribute to raise voice for marginalized people, 

creating local movements to challenge power (Alvord, Brown & Letts, 2004). 

 In close connection to social enterprises, the social business model embracing a 100 

% reinvestment of profit was originally developed by Prof. Muhammad Yunus, the 2006 

Nobel Peace Prize Laureate. This model is based on the learnings from the social business 

operations implemented during his time at the Grameen Bank, which he also founded. The 

concept sprang from the micro-loans experience in Bangladesh, which was designed to 
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help poor women to start their own livelihood and to escape poverty. Yunus (2007) de-

scribes social business initiatives as being a non-dividend business with a purpose, com-

bining the strengths of the business world and civil society. He points out that a social 

business is not a charity foundation since it generates its own revenues to cover its costs, 

100% of the profits are reinvested for growth and innovation, or ultimately; to support new 

social businesses to be created. Investors may recoup their initial investment and re-invest 

the amount into new social business projects. In order for the business to succeed, it must 

be financially sustainable and mission-oriented, where the achievements of the business are 

not measurable in monetary terms, but by the impact the business has had on the people or 

the environment (Yunus Social Business, 2013a, 2013b). 

According to Yunus (2006; 2007), social business builds much upon the idea of capi-

talism, but stresses that there needs to be a transformation of the capitalism mechanism 

where more resources need to be put on supervision of the free markets to prevent imperi-

alism, where less-powerful nations and people tend to be forgotten or over-run by more 

powerful actors on the market. Especially in less-developed countries, this often results in 

neglecting marginalized individuals’ capacity to create jobs and become entrepreneurs, as 

Yunus argues that the free market expects human beings to be one-dimensional, contrary to 

the reality of human complexity. Yunus stresses, that “if we want to help poor people out 

of poverty, one way to do that is to help them explore and use their own capability” (Nobel 

Prize, 2007).  

When assessing the development in a community, the social business concept works 

against the standard of measuring impacts in economic terms only. Instead, the impact 

should be measured in effects provided, for example impacts on the number of poor fami-

lies that are able to let their kids go to school daily. (Yunus, 2007).  

2.4.2.1  Creating a social enterprise. When a social enterprise is established, the pro-

cess typically starts with visioning the mission of the enterprise, commonly addressing a 

social need. Ideas for how the business can generate value are conceptualized and mod-

elled, upon which a study of the market is recommended for understanding the operational 

measurements needed. Social entrepreneurship is pursued as a catalyst for self-sufficiency 

in non-profit organizations through earned income. However, social enterprises do not 

have to be profit-generating to be worthwhile, as they contribute to the organization’s ef-

fectiveness and efficiency. Those contributions include a reduced need for donated funds, 

provision of a more reliable, diversified funding base, and enhancement of the program 

quality by increasing disciplines from the market (Alter, 2006). 

Three main archetypical categories exist for social enterprises, depending on their 

level of integration between social and business intentions: embedded, integrated, and ex-

ternal. Embedded relationship between business and social aims is comprehensive, simul-

taneously achieving financial and social benefits. Integrated social entrepreneurship is de-

pendent upon synergy effects, adding financial and social values to one another. The last 

category, external social enterprise, is purely supportive, meaning that the business activi-

ties provide unrestricted funding to the not-for-profit social program (Alter, 2006, pp. 212-

213). A broad spectrum of operational models of social entrepreneurship exist, hence Alter 

(2006) explains their differences by classifying their characteristics, as seen in Table 5. As 

described above, the operational perspective of each model is describing the relationships 

between the business activities and the social programs, as well as the purpose and mission 

orientation and archetype category. The application of the various models on the case stud-

ies for this particular research paper will be analyzed and discussed in chapter 6.2.1. 

  Lately organizations such as the European Union have started to recognize social 

business, or social entrepreneurship, as a strategy to empower society. The EU defines so-

cial entrepreneurship as “[---] companies that have a positive social impact and address 
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Table 5. Social businesses classified into operational models. 

 

Operational model  Model description  

Entrepreneur Support Model 

 

Embedded model 

 

Examples: development and micro-

finance organizations  

Sells business support and financial services to its target 

population (individuals/mall firms), who then sell prod-

ucts/services on the open market. The social program is 

the business. Mission: to facilitate   financial security for 

its clients by supporting their entrepreneurial activities. 

Market Intermediary Model 

 

Embedded model 

 

Examples: marketing supply cooper-

atives, Fair Trade organizations 

Provides services to small producers to help them access 

markets, e.g. product development and credit services. 

Products are purchased at fair prices and sold on at a mar-

gin. The social program is the business. Mission: to facili-

tate clients’ financial security by helping them develop 

and sell products in high-value markets. 

Employment Model 

 

Embedded model 

 

 

Examples: youth and disabled-

focused organizations 

Provides employment opportunities/job training for people 

with high barriers to employment through enterprises that 

sell products or services on the open market. The social 

program is the business. Mission: developing skills and 

employment opportunities for its clients. Clients often 

marginalized; homeless, disabled, low-income women, 

youth. 

Fee-for-Service Model 

 

Embedded model 

 

Examples: membership and trade 

associations, museums, health and 

educational institutes 

Commercializes its services, selling them to its target pop-

ulation (individuals, firms, communities) or a third party 

payer. The social program is the business. Mission: ren-

dering social services to clients in the sector in which it 

works. Surpluses of revenue used for subsidizing services, 

however marginal financial benefits are common. 

Market Linkage Model 

 

Embedded/Integrated model 

 

 

Examples: linking organizations in 

developing countries with western 

companies 

Facilitates trading between small producers/local 

firms/cooperatives and external markets. Connects buyers 

and producers, e.g. through market information. Either 

links clients to the market in accordance to its social pro-

gram (embedded), or uses income from having commer-

cialized social services in order to subsidizing other ser-

vices (integrated). Relationship-driven. 

Service Subsidization Model 

 

Integrated model 

 

Examples: consulting, logistics, em-

ployment training 

Sells products/services externally, uses income to 

fund/subsidize social programs. Business and social aim 

are separate but activities overlap each other (sharing 

costs, assets, operations, income and program attributes). 

Mission: using business to leverage the social aims. 

Organizational Support Model 

 

External model 

 

Example: mature and business-

experienced organizations 

Sells products/services to an external market. Business 

activities separate from social programs and not necessari-

ly related to any mission. Must be highly profitable and 

usually selected for financial merits, as income is used to 

cover program costs and operating expenses of parent 

(non-profit) organization. 

 

Source: Operational models of social enterprise (Alter, 2006). 

 

social objectives as their corporate aim rather than only maximizing profit” (European 

Commission, 2011a).  As a main objective, the EU has introduced a social business pack-
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age into their agenda to promote a new way of sustainable economic growth and to en-

courage the establishments of new social businesses across the union. According to the 

EU, the social economy represents around 10 % of all European businesses (European 

Commission, 2011a). The ambition is to help support the creation of more small and mi-

cro-enterprises and to bring innovative solutions to problems faced by their community. 

Main constraints that the EU have recognized, are that social businesses still are not recog-

nized whereas they play a key role in dealing with activities that are traditionally ignored 

by commercial businesses. Social businesses are also considered to be in a kind of no 

man’s land, not belonging to either the profit maximizing sector, nor the nonprofit organi-

zations. However, the revolution of social entrepreneurship is considered to be in its cra-

dle-phase, hence, the European Commission has initiated more resources for supporting 

social entrepreneurs, enabling these entrepreneurs to obtain funding for their social busi-

ness ideas (European Commission, 2011b). 

2.4.2.2  Social tourism entrepreneurship. Social entrepreneurship connected to tour-

ism has generally been given little attention among researchers until the recent years. 

Scholars like van der Weppen and Cochrane (2012) have noted that social enterprises have 

a considerable impact on local economic development as those businesses tend to act in a 

socially responsible manner, directing their income into a societal benefitting purpose, lo-

cal employment and supporting external projects for the society’s well-being and devel-

opment while being financially self-sustaining. They identified those social entrepreneurs 

to have typical entrepreneurial mind-set, but showed additional characteristics of passion 

and confidence in people’s capacity to contribute to individual and societal development. 

Hence, those entrepreneurs share characteristics of using business as a way to operational-

ize their beliefs in practical and innovative ways. 

Spenceley and Meyer (2012) claims that social businesses provides a drive and mis-

sion of an enterprise to meet the needs of local people simultaneously as balancing com-

mercial profitability, which leads them to involve in and to reduce poverty within the 

community it operates. It is also suggested that work on tourism and poverty reduction in 

less developed countries, as well as in the tourist-generating countries, should focus on 

integrating the private sector into those actions on the tourism destination. However, the 

authors claim that a great challenge remains; namely, to create a mentality-shift towards 

poverty reduction within the private sector, so that “it becomes the norm rather than the 

exception within the tourism industry” (p. 311). 

To conclude, social entrepreneurship in tourism business is a concept that has only 

recently been introduced as an object worthy further research, mainly as it is considered to 

be an efficient catalyst for creating societal empowerment and enabling marginalized peo-

ple to discover their capacity and capability to turn ideas into business. The area is relative-

ly unstudied, especially from the perspective of tourism activities of social business char-

acters, which motivates me to conduct further research on this specific area of entrepre-

neurship, empowerment and poverty alleviation. By using Fauzi Azar Inn in Nazareth and 

Juha’s Guesthouse in Jisr az-Zarqa as case study objects, I will be able to explore how a 

social tourism venture is evolved, and  furthermore how tourism and social business can 

co-work as catalysts for sustainable community empowerment. In the context of my study, 

social entrepreneurship will also be examined from a peace-fostering perspective, as the 

actors of both case sites are cooperating beyond the cultural borders within Israel, drawing 

upon the characteristics of justice tourism. 
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3  CONTEXT 

 

 This thesis uses two sites in Israel as exploratory study cases. A description of the 

cases, the Fauzi Azar Inn in the Old City of Nazareth and Juha’s Guesthouse in Jisr az-

Zarqa, will follow a brief introduction of Israel as a state with a complex past and present.  

 

 

3.1  Introduction to the state of Israel 

 The state of Israel was established 14 May 1948, after a period as a mandate under 

British administration supervised by the League of Nations. Israel is a parliamentary de-

mocracy, situated in the Middle East, forming a narrow country of 20,770 square kilome-

ters bordering the Mediterranean Sea with a 273 kilometer long coastline, connecting the 

Asian and African continents (Figure 1). With 7.8 million inhabitants, Israel hosts a diverse 

population divided on 75.1% Jewish, 17.4% Muslim, 1.6% Christian, 1.6% Druze and 

0.40% of non-Arab Christian religion, as well as 3.9% inhabitants unclassified by religion. 

The capital is the city of Jerusalem, and the official languages are Hebrew and Arabic (CIA 

World Factbook, 2014).  

 Israel’s terrain is varying, having dessert in the south, coastal plains, valleys and 

mountains with the highest peak of 1,208 meters in the north. The lowest point in the coun-

try, the Dead Sea, is situated 408 meter below the sea level, creating a unique attraction for 

visitors thanks to its features. The climate is belonging to the temperate zone, creating sig-

nificant hot climate and drought in the southern and eastern dessert areas. 

 

 
 

Figure 1. Location and map of Israel (CIA World Factbook, 2014; NH4Israel, 2014). 
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 Israel’s economic development has seen a fast advancement of the market economy 

after the establishment of the state in 1948, where high-technological industries and phar-

maceuticals constitute the main export. Israel’s GDP for year 2013 was estimated to 

$272.7 billion, spread out as follows on the different sectors; 2.4% agriculture, 31.2% in-

dustry, and 66.4% services. 5.69% of the total GDP was spent on military and defense pro-

gram expenditures. Even though the GDP per capita was estimated to $34,900 and the un-

employment rate to 6.8% in 2013, important to mention is that 21% of the population was 

living below the Israeli poverty line of $7.30 per person per day. (CIA World Factbook, 

2014). The quality of life ranks to a 24th place in the world (Israel Ministry of Tourism, 

2014). Nevertheless, structural inequalities within the state occur, as social segments like 

the Jewish ultra-orthodox and Arab-Israeli communities show low labor participation, 

leaving them disempowered from the country’s overall developed features (CIA World 

Factbook, 2014).  Those issues will be raised in the study findings in chapter 5. 

 3.1.1  A brief historical overview. Historically, Israeli people and ‘the notion of 

Israel’ can be traced back ca 3,300 years in time, to the father of monotheism; Abraham, 

born around 1800 BCE, who also is the patriarch of the Islamic and Christian traditions. 

According to the Holy Scriptures, descendants of Abraham were led by Moses from Egypt 

around 1300 BCE, spending 40 years in the Sinai dessert, until they were led to ‘the  by 

God promised land’; Israel, where they formed a nation (Israel Science and Technology 

Homepage, 2014a) in the geographical area known as Palestine. From that point to circa 

587 BCE (exact years vary depending on the source), Israelites are claimed to have ruled 

the territory but were facing internal disputes around 926 BCE, whereby the territory was 

split into the northern area of Israel and the southern area of Judea (Öhberg 2006). In 587 

BCE the geographical area was controlled by the Babylonian empire, followed by Persian 

rule (538-333 BCE), Hellenistic rule (333-63 BCE), Roman empire (63 BCE-313 CE) 

when the Romans named the area ‘Palestine’ after the Philistine people who had been ex-

tinct for 500 years but were claimed to have resided the coastal area of modern Israel be-

fore the entry of the Jewish people around 1300 BCE. After the fall of the Roman empire, 

the new rulers of Palestine were the Byzantines (313-636), the Arabs (636-1099), the Eu-

ropean Crusaders (1099-1291), and the Mamluks (1291-1516), followed by the Ottoman 

Period (1516-1918), and finally ruled by the British (1917-1948) until the establishment of 

modern state Israel in 1948 (Israel Science and Technology Homepage, 2014a). 

 3.1.1.1  The Diaspora. The time between 587 BCE to 1948 BC is called the Jewish 

Diaspora, a time when Jews faced themselves living in exile with a result of a mass-

emigration to countries in the Middle East, Europe and Northern Africa. Yet, they main-

tained their religious and cultural roots in the diaspora despite being victims of severe reli-

gious persecution and anti-Semitism (Öhberg, 2006, p. 35-36). During the Word War II 

and the Nazi regime in Germany, around 6 million Jews lost their lives in violent massa-

cres commonly called The Holocaust (Israel Science and Technology Homepage, 2014a).  

 Important mentioning, is, that Jews living in the diaspora constantly returned to Pal-

estine in hope and conviction of a resurrection of the God-given land Israel. The peak came 

with the evolvement of Zionism in the late 19
th

 century Europe; a national movement of 

Jews and Jewish culture supporting the recreation of Israel as a Jewish homeland in the 

geographical area of Palestine. From having been a primary religious wish, the aim of re-

turning to Israel became a political manifestation (Öhberg, 2006, p. 42). In connection to 

the Zionism movement, socialistic features were highlighted that led to many establish-

ments of agricultural collectives, kibbutzim, around Palestine. Migration of Jews to Israel, 

internally called pioneers, resulted in a Jewish population of 600 000 and 1 400 000 Arabs 

in 1947, compared to 85 000 Jews and 600 000 Arabs in 1917 (Öhberg, 2006).  
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 3.1.1.2  The modern conflict evolves. The British rule of Palestine started in 1917, 

and in 1922 the British were given the mission to obtain Palestine as mandate by the 

League of Nations. Mandatory Palestine was formed by the geographical areas of modern 

Israel, the Gaza strip, the West Bank, and Jordan - the latter which was given independence 

in 1946. During the British rule, a growing dissatisfaction among Arab people was evident. 

After miscommunications between Arab leaders and the British rulers regarding an estab-

lishment of an independent Arab state, combined with internal ideological and organiza-

tional conflicts (Pressman, 2005), combined with a constant immigration of Jews; the Arab 

resistance grew stronger and resulted in armed attacks on Jewish targets around the 1920s 

(Öhberg, 2006).  

  Simultaneously as the disastrous situation for Jews in Europe escalated rapidly as a 

result of the world wars, the British presented the “White Papers” in 1939, suggesting a 

strict prevention of further Jewish immigration to Palestine. This was added with a ten-year 

perspective plan to establish an independent state where Arabs and Jews share government 

(Yale Law School, 2008). This led to discontent amongst the Jews already residing the 

Mandatory Palestine, leading them to armed resistance against the British rulers, by estab-

lishing a number of underground armed defense forces, some resulting in terrorist actions 

(Öhberg, 2006, p. 53-58). 

 In 1947, the British rule decided to convey the mandate of Palestine to the League of 

Nations, as the situation escalated within the territory. The United Nations, formerly Leage 

of Nations, initiated the United Nations Special Committee of Palestine (UNSCOP) with 

the purpose of finding a solution to the conflict. The UNSCOP favored partition of Pales-

tine into a separate Jewish and Arab state, where Jerusalem would be under the control of 

the UN (United Nations General Assembly, 1947; Pressman, 2005, p. 4); a proposal that 

was accepted by the Jews but rejected by the Arabs who instead suggested Palestine to be 

integrated with Syria in an Arab Unity (Öhberg, 2006, p. 60). The United Nations General 

Assembly approved the partition plan proposed by UNSCOP on November 29, 1947 

(United Nations General Assembly, 1947). The state of Israel was established in 1948 un-

der the leadership of David Ben-Gurion, and was declared independent at the day when the 

last British army troops left Israel the 14
th

 of May 1948 - an independence that resulted in 

an acceleration of geopolitical conflict in the area involving not only the reborn state of 

Israel, but also the five neighboring Arab countries. 

 3.1.2  The Arab-Israeli conflict. The geographical area that today constitutes the 

state of Israel can unarguably be described as disputed and being under constant interna-

tional surveillance. The dispute, that is commonly called the Arab-Israeli conflict, has its 

roots in a long history of contest of the territorial area, initiated by religious, ideological 

and political motives over the time as described in the previous chapter 3.1.1. Due to limi-

tations of this thesis, it was not possible to narrate a detailed description of all minor and 

major events of the conflict. Instead, a selection was made which the author of the thesis 

hope will contribute to a general understanding of the issue. 

 3.1.2.1  The partition. As mentioned in the previous chapter, at the point of the UN-

SCOP declaration of a partition of Palestine into a Jewish respective Arab area, a war 

broke out between Israel and the states of Egypt, Syria, Lebanon, Transjordan and Iraq. By 

the time of the ceasefire in 1949, Israel had conquest more geographical space than origi-

nally given them in the UNSCOP partition agreement, whereas the suggested Palestinian 

state was never actualized as Egypt, Syria, and Jordan were controlling the remaining areas 

of what was supposed to be Palestine (Öhberg, 2006). 

 As a result from the armed conflict, 720 000 Palestinians ended up being refugees in 

Egypt, Lebanon, Syria, Jordan, the West Bank, and the Gaza strip. Only refugees in Jordan 

were granted citizenship, whereas the refugees in the other areas are still today living as 
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refugees. Ca 150 000 Palestinians stayed in Israel and became Israeli citizens known as 

Israeli Arabs or Palestinian citizens of Israel (Pressman, 2005). The United Nations Gen-

eral Assembly made an attempt for a resolution in 1948, entitling the Palestinian refugees 

to return to Israel if wanted, or to receive a compensation if not. The resolution was reject-

ed by the Arab states as they considered an approval as symbolizing recognition of the 

state of Israel (Öhberg, 2006, p. 67). The issue of the Palestinian refugees is still not solved 

and is subject for discussion at every peace negotiation held on the Arab-Israeli conflict.   

 3.1.2.2  Period of armed conflicts. The following wars between Israel and Arab states 

due to the Arab-Israeli conflict happened in 1956 (Suez crisis), in 1967 (Six-Day war), in 

1973 (Yom Kippur war), and in 1982 by the invasion of Lebanon (Israel Science and 

Technology Homepage, 2014b; Pressman, 2005). Disputes, armed and unarmed, increased 

in the Arab and Israeli context, and in 1964 the Palestinian Liberation Organization, PLO, 

was established with the aim to create a Palestinian state in the geographical area that the 

state of Israel held (Öhberg, 2006). In 1967, after the Six-Day War the United Nations Se-

curity Council declared Resolution 242 that shortly states that Israel should trade the occu-

pied territories for peace agreements with its neighbors (United Nations Security Council, 

1967). Israel accepted the resolution and the proposal of withdrawal from the occupied 

areas if the neighboring Arab states agreed to recognize Israel’s existence and backed Res-

olution 242. The Arab states, supported by PLO, rejected the resolution as it came short in 

addressing the Palestinian issue (Öhberg, 2006, p. 76; Pressman, 2005, p. 7). Within a year 

after the Six-Day War, Israel begun building settlements in the occupied areas of the West 

Bank, Gaza strip and Golan Heights; an initiative that did not gain any international or UN 

support as it was considered illegal under international law (Pressman, 2005). The settle-

ments were also subject for internal discussions, as different groupings within Israel pre-

sented different purposes of establishing the settlements in the occupied areas (Öhberg, 

2006). 

 The Arab-Israeli conflict has to a great extent also been a political issue in the wider 

international community, where the United States of America has been Israel’s most im-

portant partner meanwhile the Soviet Union was positioned as the equivalent to the Arab 

states. After the Yom-Kippur War in 1973, the oil-producing Arab states commenced an 

oil-boycott towards the Western world with the intention to show their dependency upon 

the oil-generating countries, as well as to pressure the West to oppose Israel (Öhberg, 

2006). An important step towards peace between Israel and the Arab states was taken by 

Egypt and Israel in 1979, when the two states signed a peace agreement after negotiations 

between Egyptian president and Israeli Prime Minister, hosted at Camp David by the 

American president (History of Israel, 2009).  

 3.1.2.3  Peace processes. Simultaneously, discontent among the Palestinians in the 

occupied areas of Gaza and the West Bank broke out in riots called the First Intifada, 

where Palestinian youth attacked Israeli soldiers and civilians with stones and Molotov 

cocktails, which lasted from 1987 to 1991 (History of Israel, 2009). An attempt of peace 

negotiations were conducted in 1991 between Israel and the Arab neighbors without any 

result. A second attempt was launched in 1993, called the Oslo Accords. This peace nego-

tiation led Israel and the PLO toward the first step to neutralize their relationship, and PLO 

recognized Israel’s right to exist, rejected terrorism and promised to reformulate their man-

ifestation which spoke for Israel’s destruction, and to stop the intifada. As a response, Isra-

el accepted the PLO as the legitimate predecessors of the Palestinian people and that Gaza 

and Jericho would be the first areas in the establishment of a Palestinian Authority. The 

positive atmosphere encouraged a peace agreement between Jordan and Israel, which was 

settled in 1994 (History of Israel, 2009; Öhberg, 2006, p. 94-95). 
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 Despite the Oslo Peace Accords and the seemingly successful attempts towards 

peaceful relations between Israel and the Palestinians, the time between the peace negotia-

tions were influenced by several terrorist actions conducted by both Palestinian and Israeli 

groupings. The second step of the Oslo Accords continued in 1995 where Israeli withdraw-

als from occupied Palestinian areas was agreed if the Palestinian Authority met a series of 

demands; two agreements that were never fully implemented due to the Palestinian Au-

thority’s inability to prevent terror actions as well as meeting other parts of their obliga-

tions towards peace; something that they claimed was legitimized as Israel did had not yet 

withdrawn completely from the West Bank (Öhberg, 2006; History of Israel, 2009). 

 The third and final peace negotiation in the Oslo Accords was held at Camp David in 

2000. The proposal stated that a Palestinian state would encompass all of Gaza and 95% of 

the West Bank, including land from Israeli territory as compensation for the largest settle-

ment blocks that were suggested to be integrated into Israel. In return, the Palestinian Au-

thority was asked to declare an end to the conflict with Israel and accept to put no further 

demands on Israel in the future. However, the Palestinian Authority rejected the proposal 

and left the negotiations without any counterproposal, which was interpreted as an end of 

the peace negotiation (History of Israel, 2009).  

 Not long after the breakdown of the peace process in 2000, new riots called the Sec-

ond Intifada started by Palestinians, mostly in form of suicide bombings and other terrorist 

attacks. The relationship between Israel and the Palestinian Authority was very tense, fol-

lowed by Israeli attempts to prevent terrorism attacks by defense programs such as ‘Opera-

tion Defensive Shield’ and the construction of the ‘Security Barrier’ wall, which were 

launched in 2002. The barrier was opposed by the international court in Haag. (Öhberg, 

2006). 

  In 2003, the European Union, the United Nations and the United States of America 

together with Russia initiated a new peace process called “The Roadmap for Peace”, which 

was divided into three phases, much related to the Oslo Process, but with added require-

ments for peace. Phase 1 included the ending of terror and violence, normalizing Palestini-

an life, and building Palestinian institutions. Phase 2 included the transition to an inde-

pendent Palestinian state, and Phase 3 marked a Permanent Status Agreement where Pales-

tinian institutions should have reached stabilization and effective security performance 

would be sustained, which would mark an end of the Arab-Israeli conflict (Bureau of Pub-

lic Affairs, 2003). However, Phase 1 was never implemented (History of Israel, 2009).  

 In 2005 Israel decided to withdraw all the settlements from the Palestinian Gaza 

strip, meanwhile the USA and Egypt sent military consultants to the Palestinian Authority 

with the aim to help coordinating the security of the authority, where anarchist groupings 

were gaining support by the residents; something that was confirmed in the Palestinian 

parliamentary elections in 2006, resulting in heavy internal fighting among Palestinians 

(History of Israel, 2009; Öhberg, 2006). Rocket attacks from the Gaza strips onto Israeli 

civilians resulted in military offensives in 2008-09 and 2012. 

 3.1.2.4  Current situation. The inability of either side to recognize the validity of the 

other side’s claims to the disputed territory has resulted in over 65 years of instability and 

violence in the regions. The conflict remains, and today the core issues constitute of ques-

tions about the control over Jerusalem, the Palestinian refugees from 1948, the Israeli set-

tlements on the West Bank, maintenance of security with a special focus on terrorism ac-

tivities, the territory’s international status, and the water resources.  

 Current peace talks have been going on since March 2013, when the American Pres-

ident visited Israel, announcing that the US secretary of state will launch a new peace initi-

ative (Tait, 2014). The peace negotiation process started in July 29, 2013, in Washington, 

where Israeli and Palestinian negotiators met to launch a peace process with a nine-month 
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deadline for the final agreement, whereby peace negotiations started in August 2013 in 

Jerusalem. During this time, in August 2013, the region was furthermore visited by the 

United Nations Secretary-General, who encouraged the Israeli and Palestinian sides to en-

gage in open dialogue and to sustain an environment favorable for the peace process to 

move forward (UN News Centre, 2013a). In September 2013, the Palestinian president 

warned that the time is running out, and that the Israeli settlements built on Palestinian 

territories must come to an end in order to realize a just peace, seeking to solve the conflict 

by establishing two states; Israel and Palestine, living in a peaceful relation with secure 

borders. The president of Palestine further ensured that he “was not seeking to delegitimize 

an existing state – Israel – but to consecrate the legitimacy of a state that must exist, which 

is Palestine” (UN News Centre, 2013b).  

 In the end of the year 2013, The US secretary of state announced that a “historic 

peace deal is closer than in years” (Tait, 2014), but was in January 2014 scaling back the 

goal form a final peace between Israel and Palestine, and reframed the goal to a framework 

agreement which enables talks to continue after that. The peace process took a new twist in 

March 29, 2014, when Israel failed to release Palestinian prisoners, stating they would only 

be released if the president of the Palestinian Authority would agree to extend the peace 

talks as suggested by the US secretary of state (Tait, 2014).  

 In April 1, 2014, the Palestinian Authority signed up to 15 international treaties, 

breaking a prior promise, which was responded by Israel in announcing the plan to build 

700 new settler homes in East Jerusalem (Tait, 2014). The US secretary of state cancelled 

plans to visit the conflicted area. Not long after, in April 23, 2014, the two political parties 

of the Palestinian Authority, Fatah and Hamas, concluded a unity pacts, resulting in Israel 

suspending the peace negotiations the day after (UN News Centre, 2014a; Tait, 2014). This 

led the United Nations to challenge Israel and Palestinian Authority to reflect over which 

choices are required in order to maintain the peace negotiations and how to overcome the 

escalating dispute. As the situation had clearly intensified, the United Nations stated that 

both sides have to convince each other anew whether they are partners for peace. “If Israel 

is serious about the two-State solution, it must recognize the negative impact of continued 

illegal settlement activity. Palestinians in turn should be reflective of their actions in inter-

national fora” (UN News Centre, 2014a). 

 On May 12, 2014, the UN Secretary-General highlighted anew the importance of 

continued peace negotiations between Israel and Palestine, saying “Not making a choice in 

favor of peace and coexistence within the two-state framework is the most detrimental 

choice of all” (UN News Centre, 2014b).  

 3.1.3  Tourism in Israel. As Israel is a center for the three major Abrahamic, mono-

theistic religions of the world; Judaism, Islam and Christianity, it attracts travelers and pil-

grims from all over the world to experience the country’s rich history and sanctity (Israel 

Ministry of Tourism, 2014a). Pilgrimage has been conducted to the Holy Land by believers 

of all three religions, attracting Christian pilgrims to sites connected to the birth, life and 

death of Jesus Christ, Muslim pilgrims to the Al-Aqsa mosque in Old Jerusalem, or by the 

Jewish for the many sites and areas connected to the Judaism faith (Pilgrimage, 2014).  

 3.1.3.1  General information. With the establishment of the Israeli state in 1948, a 

switch from purely spiritual travelling to cover also leisure tourism, started to evolve with-

in the country (Israel Ministry of Tourism, 2014). Additional to religious, cultural and his-

torical attractions, the country offers a diverse tourism product for visitors, highlighting the 

pleasant climate and great variation in landscape, as well as modern leisure offers and in-

ternational events; all supported by the relatively small geographical area, which enables 

visitors to easily experience the different features of the country (Gelbman, 2008; Israel 

Ministry of Tourism, 2014). 
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 The Tourism Ministry of Israel shows figures on the highest amount of incoming 

travelers in 2013, reaching 3.5 million visitors; an increase of 3% compared to 2012. 54% 

of those were first-time visitors, with the overall purpose trip to be 22% pilgrimage, 27% 

for sightseeing and travel. Totally, 58% visited Israel for touristic purposes, 26% to visit 

friends and family, while 8% came for business purposes and conferences. The majority, 

about 623,000 of the visitors, came from the United States of America, followed by 

603,000 Russian and 315,000 French tourists. Other main sending countries were, in order, 

Germany, United Kingdom, Italy, Ukraine and Poland (Reinstein, 2014).  

 The city most visited during 2013 was Jerusalem – a destination toured by 75% of all 

incoming tourist, including the Western Wall as top destination, visited by 68%. Even 

though the total visitor number to the country saw an increase during 2013, statistics indi-

cate that tourists tended to spend less money compared to 2012, creating a drop of 8%, 

nevertheless generating incomes of $5 billion. The tourism industry generated totally 

195,000 jobs, where around 100,000 jobs were directly linked to tourism. The number rep-

resents 6% of all employees in Israel’s economy (Reinstein, 2014).  

 3.1.3.2  Special features of tourism in Israel. The development and well-being of the 

tourism industry in Israel is to a great extent mirroring the geopolitical situation of the 

country in general. Much of the tourism supply promoted via national or governmental 

institutions, such as the webpage of Israel Ministry of Tourism (2014); www.goisrael.com, 

provide prospective visitors with a vast catalogue of attractions and destinations, as well as 

suggestions for special-interest travelling, throughout the country. The top five suggested 

destinations in Israel are Tel Aviv-Yafo for its commercial and cultural centers; Old City 

of Jerusalem because of its history and sacredness; Masada mountain fortress for its view 

and spectacular past; the Dead Sea for its geological features and health resorts, and, the 

Yad Vashem museum for being the largest holocaust memorial and museum in the world 

(10 Best Attractions in Israel, 2014). The destination spectrum is offering attractions tar-

geting much different kind of segments of visitors, providing LGTB-festivals, religious 

tours, culinary itineraries, ecotourism destinations and ethnic tours to get acquainted with 

the ethnic minorities and cultures of the country (Israel Ministry of Tourism, 2014).   

 In the case of Israel, a special segment of tourism has evolved; namely border tour-

ism, also referred to as peace tourism sites. Gelbman (2010) distinguishes three different 

types of border tourism sites; one-sided border tourism; formerly closed and fortified bor-

der tourism sites; and, trans-border tourism sites. The difference in the implementation of 

tourism is linked to the specific border’s political, as well as symbolizing, status of past or 

present peace, cooperation and hostilities between the bordering nations. Depending on the 

development of the border, tourism may be undertaken for symbolic or actual purposes of 

peace. Those can be to sense and perceive an understanding of peace and conflict with the 

aim to encourage peaceful relationships at one-sided borders; or, to support and recognize 

good and sustainable peace relationships between the neighboring countries at former 

closed borders and peace parks. In Israel, tourists can experience those types of border 

tourism at the defense force bunker at Mount Bental on the Golan Heights overlooking the 

closed Syrian and Lebanese borders (Gelbman, 2010, p. 89), or a trans-border peace park 

at the Israeli-Jordanian border, called the “Island of Peace”. This border symbolized hostil-

ities in the past but is now enjoying the status of tourist attraction and facilitator of cross-

border travel (Gelbman & Timothy, 2010, p. 240).  

 What deserves to gain more attention, in terms of special features of tourism in Isra-

el, is cross-cultural tourism cooperation in the format of Arab-Israeli joint-ventures and 

tourism development initiatives. The initiators of those cooperation initiatives vary from 

municipalities, to independent NGOs, to residents and entrepreneurs. A common goal iden-

tified amongst them, is the vision to empower the communities through grassroots initia-

http://www.goisrael.com/
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tives, supporting local control and needs to direct the actions. Despite the differences in 

political and cultural narratives among stakeholders, the emerging joint-ventures within the 

tourism industry in Israel is worth highlighting as those manage to create and maintain a 

shared interest and goal. This thesis aims to explore from a hypothetical point if those col-

laborations can evolve beyond a shared goal, into contributing to the promotion of peace in 

the context of the Arab-Israeli geopolitical dispute. The following section will present two 

highly innovative joint-ventures, which function as study cases of this exploratory re-

search. 

 

 

3.2  Introduction to the study cases 

 The geographical area examined in this study involves the Old City of Nazareth, fo-

cusing on the Fauzi Azar Inn guesthouse, and the village Jisr az-Zarqa and the recently 

established backpacker hostel; Juha’s Guesthouse.  The Fauzi Azar Inn is a bottom-up de-

velopment initiative and is unique due to its partnership and commitment to responsible 

tourism. It has been granted with multiple awards (such as Responsible Tourism Award) 

for its social cause (Fauzi Azar Inn, 2014). The second site in the study focuses on the 

start-up project of creating a guesthouse in Jisr az-Zarqa; a village that has a lot of potential 

to succeed in the vision of alleviating poverty by introducing tourism activities into their 

society.  

The two sites have been chosen for this research as they hold unique characteristics 

considering entrepreneurship within the tourism industry, especially from an Arab-Israeli 

conflict point of view. As both of the sites are joint-ventures of Israeli Jews and Israeli 

Arabs, they are unique in their context as they are situated in Arab communities within 

Israel and hence serve as an interesting phenomenon to shed further light on from a re-

search perspective. Additionally, the study cases share business characteristics (guest-

house) as they both target backpacker tourists as their main visitor segment. As per defini-

tion, a guesthouse is a locally owned, smaller unit of accommodation (Weaver, 2006, p. 

46-47) that can, argued by Scheyvens (2002), be highly beneficial to local communities as 

backpackers tend to spend their money on local businesses and show a greater willingness 

to interact with the locals. 

Moreover, the businesses of Fauzi Azar Inn and Juha’s Guesthouse are not solely op-

erated in a profit-driven manner; instead they implement actions and missions that fall 

within the frames of the characteristics of social entrepreneurship. In both cases, the busi-

ness operation is situated in communities with Arab majority within Israel, which can ar-

guably be defined as different from establishing a business within a community hosting a 

Jewish majority. The difference lies much in the possibility to gain governmental support, 

deal with prejudgment among internal and external stakeholders, as well as lack of funding 

opportunities. Having that said, the wider impact from a joint-venture may potentially be 

much greater, involving stakeholders from both sides, which creates a positive atmosphere. 

 In the case of the Old City of Nazareth in general, and Jisr az-Zarqa in particular, the 

sense of disadvantage compared to surrounding Israeli communities is raised as a signifi-

cant feature of the site. Poverty in the case of the two study cases of this study, is not com-

parable to the general definition of extreme poverty as described in chapter 2.3; rather, the 

poverty existing in Israel is better defined as a lack of choice and isolation from rights oth-

er societies are given. In Jisr az-Zarqa’s case, economic measurements of poverty are evi-

dent, as the village has been rated as one of the poorest Arab villages in Israel (Hanien & 

Juha, 2013). 

 3.2.1  The Old City of Nazareth. Nazareth is located in the lower Galilee in the 

northern part of Israel, with a recorded history dating back over 2000 years in time. The 
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Old City of Nazareth and its surroundings are, according to the Christian tradition, the 

place where Joseph and Mary lived, where Mary learned of her pregnancy, referred to as 

the Annunciation; and, it is the place where Jesus grew up and spent his youth (Cohen-

Hattab & Shoval, 2007). Furthermore, Nazareth is the largest Arab community with 64,000 

inhabitants, and is considered the capital of the Arab population within Israel. Until the 

mid-twentieth century most of the residents in Nazareth were Christians, but has since the 

past decades hosted a population with Muslim majority. As an outcome of the various reli-

gions and cultures coexisting in the city, over 30 different churches, mosques and syna-

gogues are to display the variety (The Nazareth Cultural & Tourism Association, 2013).   

 Nazareth offers a unique setting due to its cultural and religious combination, attract-

ing diverse interest groups. The statistics for 2013 displaying incoming tourists to Israel 

shows that 35% of those chose to visit Nazareth during their stay in the country, which is 

1.23 million visitors (Reinstein, 2014). The tourist numbers for Nazareth in 2000 were 

comparably 850,000 out of the totally 2.5 million tourists who visited Israel (Cohen-Hattab 

& Shoval, 2007). The city and the Galilee region has seen a constant flow of pilgrim tour-

ism ever since the Annunciation but has also been fragile to the general geopolitical situa-

tion in the region, especially evident during the Second Intifada that started in 2000 (Por-

ter, 2012).  Despite the relatively large number of visitors to Nazareth, tourism expenditure 

is considered low. Hence a central challenge for Nazareth, as a tourism site, has been to 

promote the city as a destination and to attract visitors to stay overnight rather than treating 

the city as a mere stop-over at two or three main sites in the city (T. Shihada, personal 

communication, July 12, 2013; Shoval, 2000 as cited in Cohen-Hattab & Shoval, 2007). 

 3.2.1.1  The Nazareth 2000 project. To understand one of the main events that added 

to the complex situation in Nazareth, a brief overview of the Nazareth 2000 project will be 

illustrated. In an attempt to restore the old market in the Old City of Nazareth, the Israeli 

government initiated a development project called the ´Nazareth 2000´ project in the 

1990s. As Nazareth hosts some of Christianity’s holiest sites, the plan was to prepare for 

the millennium year, which was a significant point in Christianity when a large number of 

Christian pilgrims were expected to visit the holy sites of Israel. (Cohen-Hattab & Shoval, 

2007). Shedding light on tourism development of the city of Nazareth, with the Old City in 

special focus, it is argued that the attractiveness of Nazareth beyond pilgrimage should 

have been developed to a greater extent, and that the Israeli government has failed to sup-

port Nazareth’s economy as physical infrastructure, especially targeting the underdevel-

oped transportation possibilities and facilities have not been developed to their full poten-

tial (Cohen-Hattab & Shoval, 2007). 

 The complexity of the cultural and religious landscape in Nazareth contributed to 

numerous challenges to successfully implement the project. The Nazareth 2000 project was 

originally initiated by the municipality of Nazareth in 1991, but was transformed to a lead-

ing nationally sponsored project as the government was changed at the election in 1992. 

The local vision was to turn Nazareth into a tourism city rather than a tourism site, while 

the national vision was to demonstrate a change in the government’s attitude and treatment 

of Israel’s minority population, the Arabs, and additionally to strengthen the Christian 

identity of the city (Cohen-Hattab & Shoval, 2007). 

 The government granted Nazareth the status of ´Development Area A´, which in 

practice meant that the financial support of the city’s infrastructural restoration would be 

significant; $120 million. In the end of 1998, the architectural plan for Nazareth’s devel-

opment was presented, in which Nazareth’s heritage sites, such as the old market, func-

tioned as the focus for the development initiative, using tourism as the catalyst for conser-

vation and change (Rahamimoff, 1999 as cited in Cohen-Hattab & Shoval, 2007). In addi-

tion to the physical restoration of the historical center of Nazareth, constructions of three 
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new internationally managed hotels, refurbishment of several existing hotels, improve-

ments to the city’s transportation infrastructure, as well as the launching of a number of 

local economic initiatives took place (Cohen-Hattab & Shoval, 2007).  

 As part of the restoration plan of the historic center, a city square was planned at the 

very proximity of the Basilica of Annunciation to mark a starting and gathering point for 

tourists. Muslim residents opposed the planned construction as it would interfere on, for 

the Muslim tradition, sacred tomb said to belong to Shihab a-Din, nephew to Salah a-Din 

Al Ayoubi, who freed Jerusalem from the Crusaders in year 1291.  The dispute escalated at 

the city’s main square on December, 21, 1997 when dozens of Muslim congregated in the 

area below the Basilica of Annunciation, declaring that the area was a territory of Islam, by 

creating a temporary mosque until the cornerstones of the planned Shihab a-Din mosque 

were laid on the same site in 1999 (Cohen-Hattab & Shoval, 2007).  

 With the events described in the previous paragraph, an interfaith conflict followed 

that damaged the restoration plan’s success and revived the religious conflict between the 

Israeli-Jews, Arab-Christians, and, Arab-Muslims; a power-related dispute that was rooted 

in governmental top-down actions, as well as the municipal elections in Nazareth in 1998 

where the municipality represented their standpoint to build a city square, while the Islamic 

movement fought to erect the mosque on the very same site. The political struggle in-

creased Muslim-Christian tensions within Nazareth, and the three governmental commis-

sions during 1999-2001 struggled to find a solution for the area, until the third issued its 

decision that the foundations of the mosque was illegal and finally demolished it in July 1, 

2003. The outcome of the Nazareth 2000 project caused tensions among the residents of 

the city, created damaged to the image of Nazareth as a sacred site, and gained sharp criti-

cism from the international community and the Vatican for its failure to protect interests of 

the Christian world (Kliot & Collins-Kreiner, 2003). 

 Cohen-Hattab and Shoval (2007) conclude that the desired tourism development was 

not reached in Nazareth, as old tourism patterns continued and the economic activity of the 

Old City decreased, even though it had undergone a physical restoration it did not manage 

to attract an increased number of tourists. They highlight that complex internal and exter-

nal issues; as cultural, social and political issues, must be taken into account in order to 

improve chances of success. The project was furthermore too focused on the city’s Chris-

tian pilgrimage attraction, giving priority to all tourism related aspects at the expense of the 

complex local population (p. 713).  

 The situation described above is further underlined by one of the business managers 

in the Old City, describing the many abandoned shops (Figure 2 and Figure 3) in the mar-

ket as a result of the failed restoration plan ´Nazareth 2000´ (S. Shomar-Nasser, personal 

communication, July 13, 2013). The negative trend was addressed by two entrepreneurs, 

who established the first hostel of the Old City in 2005, in order to revive the area via 

backpacking tourism. 

 3.2.1.2  Fauzi Azar Inn. The Fauzi Azar Inn is a backpacker hostel inaugurated in 

May 2005 by the Jewish entrepreneur Maoz Inon and the Arab local Suraida Shomar-

Nasser. The hostel is located in an old mansion with historic significance, which had been 

abandoned for almost 15 years. The hiking trail ´Jesus Trail´ starts from the hostel, which 

serves as the basecamp for many hikers and pilgrims. The hostel has undertaken several 

community-based initiatives, in order to support socio-economic and socio-cultural devel-

opment and integration in the Old City. As one of its main goals, the hostel wishes to con-

tribute to the reinvigoration of the Old Market of Nazareth.  

 The initial steps towards the joint-venture of Fauzi Azar Inn started in 2004 when 

Maoz Inon visited Nazareth as a part of his backpacking and hiking tour around Israel and 

later North- and South-America. After having spent one year abroad and gotten inspiration 
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from South-American community-based hostel initiatives, Inon decided to adapt the learn-

ings to develop the Old City of Nazareth. 

 

 
 

Figure 2. Empty shops in the Old City (personal collection, July 11, 2013). 

 

 

 
 

Figure 3. Empty market in the Old City (personal collection, July 11, 2013). 

   

 The creation of the hostel started after Inon had found the Ottoman mansion (Figure 

4) and its owner; the Azar family, who had not lived in the house since a tragic fire in the 

1980s, in which Mr. Fauzi Azar and his wife passed away, and their five daughters moved 
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out from the Old City. Inon approached the oldest daughter, Odette Shomar, and proposed 

his idea of turning the mansion into a guesthouse as there were no accommodation options 

at all in the Old City, due to a reputation of high criminality and unsafe surroundings. Inon 

argues “I know that a guesthouse can be a driving force that can transform a neglected and 

deteriorated area into a thriving tourist center. It creates job opportunities. [---] It draws 

new people and can raise the self-esteem of the local community” (Fauzi Azar Inn, 2014).  

 Shomar was convinced and started cooperating with Inon, letting her daughter Surai-

da Shomar-Nasser (Fauzi Azar’s granddaughter) to manage the business together with 

Inon. Shomar-Nasser (2013, personal communication) informs that the family went 

through a hard time after the cooperation started, as residents of Nazareth considered them 

betrayers for creating a joint-venture with a Jew. 

 Today, the guesthouse offers over 50 beds in 16 rooms, a buffet breakfast, compli-

mentary coffee and cake all day, several venues for guest interaction, a kitchen, and bath-

room facilities. The guesthouse is in close cooperation with the ILH Israel Hostel network, 

offering tours all over Israel, as well as volunteering opportunities for international volun-

teers. For the Fauzi Azar Inn the main vision for the business is to offer high-quality guest 

experiences and promote interaction and respect between Christians, Muslims and Jews, as 

well as supporting the attractiveness of the Old City and revival of the Old Market. By 

enhancing the social responsibility of the company, local residents are employed and en-

couraged to start more locally-owned businesses. 

 

 
 

Figure 4. The lobby of Fauzi Azar Inn (personal collection, July 11, 2013). 

 

 3.2.2  Jisr az-Zarqa. The small fishermen village of Jisr az-Zarqa (Arabic for 

´Bridge over the Blue´) is located on the coastline between Tel Aviv and Haifa, just north 

of the historic site of Caesarea. The village holds proximity to archeological remains in 

form of Roman aqueducts, a natural reserve, and is crossed by the national hiking trail ‘Is-

rael National Trail’, which stretches 1,000 kilometers from Eilat in the south to Dan in the 

north of Israel. Jisr az-Zarqa has a history of 500 years, first settled by people who lived in 

the swamps of the nearby communities of Hadera and Binyamina, therefore referred to as 

´the swamp-people´, who made their livelihood from it (Amash, 2011, as cited in Picow, 
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2011). The village’s population stayed after the events in 1948, as they priory had cooper-

ated with the Jews to develop the area, and were generally viewed as cooperators among 

them. According to Juha (2013, as cited in Miller, 2013), the other Arab communities had 

a hard time accepting their reason for staying which created a feeling of living on an isolat-

ed island. 

 Jisr az-Zarqa holds a population with absolute Muslim-Arab majority of circa 14,000 

inhabitants, and is relatively isolated from any other Arab community on the coastline of 

Israel. The village’s infrastructure is poor, having only two limited bus lines, and only two 

inconvenient entrances to the community accessed from the nearby highway. The area has 

been referred to as “a poverty-stricken paradise” (Arad, 2014) and was in 2006 rated as 

having the lowest average monthly salary and an Arab village in Israel with the highest 

rate of school drop-outs (Jisr az-Zarqa, 2014a; Hanien & Juha, 2013), and later placed at 

the bottom of the national list of average grades on matriculation exams (Arab, 2014). In 

Jisr az-Zarqa, 80% of the population lives below the Israeli poverty line of $7.30 per per-

son per day, one third is unemployed, and crime rates are high (Miller, 2013).  

 Jisr az-Zarqa is a suitable example of how poverty is not only taking form in a lack 

of financial means, but also in apathy towards one’s own existence, resulting in low self-

esteem about one’s ability to fully live in accordance with one’s capacity (Hanien & Juha, 

personal communication, March 20, 2014). To cite El-Ali (2013, as cited in Miller, 2013), 

“Jisr exists under impossible conditions. The people know what cards they are holding, but 

they don’t have the education or the initial capital to start a business, nor the ability to raise 

the capital needed, or the knowledge of how they skip over the bureaucratic hurdles”. A 

physical evident to the village’s situation is the up to five meter high earth embankment 

between Jisr az-Zarqa and the neighboring town of Caesarea that was erected in 2002. The 

purpose, according to the initiators in Caesarea, was to create an acoustic barrier to prevent 

the noise and theft from Jisr az-Zarqa to reach the residents of Caesarea. From a critical 

standpoint, the embankment was regarded as another racial separation wall, marking the 

border between one of Israel’s wealthiest Jewish settlements and the poorest Arab commu-

nity (Miller, 2013; Herzliya Museum, 2009). Today the embankment has integrated into 

the vegetation, and is hardly recognizable for those not aware of its existence (Figure 5). 

 

 
Figure 5. Satellite picture of the embankment (Jisr az-Zarqa, 2014b). 
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 3.2.2.1  Juha’s Guesthouse. The particular site in Jisr az-Zarqa that this thesis sheds 

light on is Juha’s Guesthouse; a hostel situated in the heart of the village. This is the first 

tourist accommodation site in Jisr az-Zarqa and was inaugurated in January 2014, preceded 

by a fundraising campaign and restoration of the venue during summer and autumn 2013. 

 The idea of creating a guesthouse in the village originated from Neta Hanien, who in 

2008 had visited the village for the first time and found great potential of its tourist attrac-

tion. She looked for a business partner for half a year, until she was introduced to the local 

multi-entrepreneur Ahmad Juha, who was already engaging in tourism as he was running 

Ramadan tours for visitors interested in learning more about the Islamic holy month. To-

gether they chose a locale owned by Juha to serve as the site for the prospective hostel, 

where Juha’s coffee shop was already situated, having an empty office space on the second 

floor of the building (Figure 5 and Figure 6). 

 The entrepreneurs started a crowd-funding campaign in late summer 2013 at an Is-

raeli website, pledging NIS 60,000 for initial renovations, but were successful and man-

aged to raise over NIS 90,000 (N. Hanien & A. Juha, personal communication, March 20, 

2014). The business idea for the guesthouse in Jisr az-Zarqa was much inspired by the 

Fauzi Azar Inn hostel in Old Nazareth, receiving guidance from its owner Maoz Inon (N. 

Hanien, personal communication, July 10, 2013). Just like Muhammad Yunus’ concept of 

social business as described in chapter 2.4.2, the profit from Juha’s guesthouse is intended 

to be reinvested, when the economic situation allows, into societal entrepreneurship and 

development initiatives in Jisr az-Zarqa. The mission of the guesthouse is “to welcome all 

travelers and hikers and create a social business that enriches society” (Juha’s Guesthouse, 

2014), by consulting and cooperating with local residents to stimulate local economy, as 

well as to initiate volunteering projects in the village’s benefit. 

 

 

 
 

Figure 6. The house before the transformation into Juha’s Guesthouse (personal collection, 

July 15, 2013). 
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Figure 7. Juha’s Guesthouse in Jisr az-Zarqa (personal collection, March 21, 2014). 

 

 Juha’s Guesthouse offers, at the time of writing; 12 beds, a shared common place and 

kitchen, two showers and two toilets. A simple breakfast is served every morning, and a 

rich itinerary of suggested activities and sites in the village is presented. With the initiative 

of the guesthouse, a map and website has been created for the whole village’s benefit. The 

fisherman village and the beach are promoted as the key attractions, along with interacting 

with the local residents in their daily life when moving outside the hostel.   
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4  METHODS 

 

This thesis uses qualitative research methods and an exploratory case study design, 

which study the phenomenon of social tourism entrepreneurship and its linkage to commu-

nity development in a real-life context. In a qualitative study, the starting position is that 

reality is perceivable in various ways and that there is no absolute and objective truth, 

whereby it can’t be measured as in quantitative research (Malterud, 2009, as cited in Hedin 

& Martin, 2011). I have chosen a case study approach for research as this allows me to 

study and present holistic and meaningful characteristics of the events related to social 

entrepreneurship within the tourism industry at two sites in an Arab-Israeli context. The 

units of analysis are two hostels in Israel; The Fauzi Azar Inn in Nazareth, and Juha’s 

Guesthouse in Jisr az-Zarqa, both run under Arab-Jewish partnerships. By using an explor-

atory case study technique for this particular thesis research, I, as the researcher, undertake 

fieldwork and data collection prior to the final adjustments of the very hypothesis per se. 

This enables me to potentially discover social phenomena in its core, allowing me to pur-

sue theory formulation during the analysis process. The exploratory technique hence func-

tions as an introduction to an extensive research, based on the hypothesis and research 

questions resulting from the exploratory case study (Yin, 2003a). 

The study is positioned in the transformative paradigms, which influence the study in 

that it highlights dimensions of societal inequality and injustices (in this case: unprivileged  

communities and marginalization), especially addressing the complexities in culturally 

complex settings wherein research may facilitate stepping stones for social change and 

spread a sense of responsibility (Mertens, 2007). Kemmis & Wilkinson (1998, as cited in 

Creswell, 2012, p. 26,) define the transformative framework as; participatory, focusing on 

bringing about change in practice and creating debates; highlighting needs of individual 

empowerment, self-development and self-determination. 

From an ontological perspective, the transformative paradigm acknowledge that 

there are multiple realities that are socially constructed, highlighting that it is important for 

the researcher, from an epistemologically point of view, to interact with the participants in 

order to know those realities. As methodology in a transformative study, the researcher 

may undertake qualitative, quantitative or mixed methods, depending on the research ob-

ject and objective (Mertens, 2007). In terms of axiological criteria, ethics of transformative 

research focus on respect, beneficence, and justice. Respect for the case community’s tra-

ditions and values, beneficence in terms of promoting human rights and empowerment 

simultaneously as promoting the process of social justice (Mertens, 2007, p. 216; Creswell, 

2012, p. 36).  

 

 

4.1  Application of a case study approach 

 Yin (2003b) highlights that case studies will serve to provide the researchers with 

answers, or indicators, for replying questions composed by “how” and “why”. In this study 

those formations are represented by questions like “how can tourism activities function as 

a catalyst for community development?” and “why is social entrepreneurship efficient 

when addressing community needs?”. One of the advantages of using case studies, for this 

research project, is that it enables me to deal with multiple sources of data; interviews with 

key persons and direct observations of the sites being studied. This will assist me in formu-

lating the final hypotheses on tourism entrepreneurship’s role in peace and societal devel-

opment. 

From a critical point of view, conducting research based on case studies is claimed to 

be biased and purposely directed to desired findings by the scientist. Furthermore, case 
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studies are criticized to be of a narrow nature, not providing enough evidence for confident 

generalization of findings. However, it is essential to keep in mind that generalization 

based on case studies are used for articulating theoretical propositions rather than explain-

ing universal statistical frequencies (Yin, 2003a, p. 10). Schramm (1971, as cited in Yin, 

2003a) underlines that “the essence of a case study, [---] is that it tries to illuminate a deci-

sion or set of decisions: why they were taken, how they were implemented, and with what 

result.”  

When it comes to generalizability of qualitative research findings, the purpose is to 

extend the findings and conclusions from the study conducted on a sample population, to 

the population at large. However in this thesis, generalizability is given place to transfera-

bility, which is to a great extent applied by the reader, inviting him or her to make own 

connections between elements of the study to their own experiences (Colorado State Uni-

versity, 2014). In order for the reader, or researcher, to make study results transferable to 

another setting, the study report must contain a detailed description of the environment and 

context of the research. As the author of this thesis, I will provide my own opinions about 

the transferability potential of the study findings, in the concluding section.  

As already has been highlighted, this paper uses a case study approach for exploring 

connections between the tourism industry in its role to promote community empowerment 

and social business initiatives. The purpose of the exploratory case study is henceforth to 

study if social tourism entrepreneurship can prove to be a promising strategy for sustaina-

ble community development. It is not the intention to neglect the fact that, interpreting data 

and linking the findings to the research purpose, is of a very complex nature when it comes 

to case studies due to the broader geopolitical tension in the area.  

The findings will be analyzed by coding the interviews. A code is, in qualitative re-

search, a word or short phrase that symbolizes attributes of verbal or visual data extracted 

from an interview or observation. By coding the information revealed in the interviews, 

main themes and subcategories from the data can be extracted. This is essential in the ana-

lytical process of the research, as it can find patterns and interrelations in the data (An in-

troduction to codes and coding, 2014, p. 3-6).  

In this Master’s thesis, the hypothetical development took place prior to the first 

study visit. Developing a theory, or in this exploratory study; an initial set of directing hy-

potheses, prior to collecting case study data is assisting the research while it takes place on 

field. In an exploratory study, the hypothesis is not always formulated prior to the field-

work, however, having an idea of hypothetical direction will facilitate the researcher to 

determine what kind of data is needed to support, or oppose, the hypothesis per se. 

 To increase the opportunity for collecting study findings of relevance in order to an-

swer my hypothesis, and possibly utilizing them beyond those cases, I sensed that having 

two case studies would be legitimate. The decision of case study sites was based upon my 

thesis advisor’s previous research contacts in Israel, which led me to choose Fauzi Azar 

Inn as the first case study. During my visit in July 2013 my second case study was added 

as I by chance met the prospective co-founders of Juha’s Guesthouse whose practical vi-

sion was recognized to have a great potential in supporting the scientific aim of this thesis.  

 The main interviewees consist of the co-founders (managers) of the study cases. At 

Fauzi Azar Inn: Maoz Inon and Suraida Shomar-Nasser. At Juha’s Guesthouse the main 

interviewees were Neta Hanien and Ahmad Juha. Additional to the main interviewees, the 

following respondents were interviewed in the Old City of Nazareth: one hostel entrepre-

neur, one employee at Fauzi Azar Inn, and two representatives from the municipal tourism 

association. In Jisr az-Zarqa one respondent representing an educational development initi-

ative in Jisr az-Zarqa was additionally chosen on the recommendation of the N. Hanien and 

A. Juha. Additionally, two respondents (Alaa Hamden and Noam Horowitz) from the Ar-
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ab-Jewish joint-venture Sikkuy was chosen in order to gain an outside perspective on the 

phenomena studied in the Old City of Nazareth and in Jisr az-Zarqa. Sikkuy’s experiences 

from cross-cultural cooperation in Israel in general and from tourism in particular, were 

considered being a valuable input for the thesis research.  

Even though geographically distanced, the study cases share striking similarities in 

form of business model, social aim and wider vision. According to Yin (2003a, pp. 28-33), 

multiple case studies requires the researcher to treat those as separate experiments, as this 

allows the researcher to indicate on replication if two or more cases are shown to support 

the same hypothesis. As for any research method, the criteria for successfully judging the 

quality of the exploration are based on the validity and reliability of the results. The under-

lying logic for using a multiple-case study design, in this study a two-case design, is to 

better be able to predict, or reject, tendencies of similarity of the phenomena studied in 

both of the cases. In many cases, a pilot case study is recommended, however, due to the 

limitations and the exploratory characteristics of this Master’s thesis, this was not consid-

ered necessary. 

The study applies semi-structured interviews as data collection instrument, using pre-

decided questions as guideline, yet providing a significant flexibility for additional ques-

tions and discussions during every individual dialogue. The first part of the research was 

conducted on field in July 2013, and an additional field study was conducted in March 

2014 to collect supporting evidence as well as observations of the developmental effects 

perceived by the communities. Using interviews and direct observations as evidence ena-

bles the researcher to learn about the participants’ personal meaning on the issue of em-

powerment and peace, as well as about the links to social entrepreneurship. Advantages 

provided when conducting personal interviews with the sample, is the possibility of col-

lecting in-depth knowledge, understanding historical perspectives and flexibly adapting 

every interview to the respondent, or more suitably called; informant. The characteristics 

of interviews used in case study research, is that they appears to be more of a friendly, 

guided conversation rather than structured queries (Yin, 2003a, p. 89). The style is induc-

tive, enabling the interviewer to adapt to emerging questions along the interview, possibly 

being suggested by the informant to additional interviewees relevant for the study. For the 

interviews to be successful, the researcher must remain unbiased and nonthreatening in 

order to keep the informant feeling safe and non-defensive, simultaneously as having in 

mind that every situation is complex and subjective (Yin, 2003a; Creswell, 2009).  

During the initial study visit in July 2013, primary data was collected at field, con-

ducting digitally recorded interviews with staff from Fauzi Azar Inn, Juha’s Guesthouse, 

the tourism association of Nazareth, and entrepreneurs in the Old City of Nazareth and 

village of Jisr az-Zarqa. All informants played a crucial role for the process of the study; 

however, key informants were considered to be those in a managing position of the two 

case study sites. During the finalizing study visit in March 2014, focused interviews (to 

verify certain findings and formulation of a hypothesis) were conducted as well as on-site 

observations. Those were used for exploring the stakeholders’ perceived impacts within the 

communities, as well as the progression of Juha’s Guesthouse in Jisr az-Zarqa, and the 

Fauzi Azar Inn’s development since the initial visit in July 2013. All recorded data was 

transcribed and analyzed, corroborated with findings from the on-site observations, where-

by potential links between social sustainability, community empowerment, the social busi-

ness concept, and peace through tourism were discovered using the exploratory lens. 

The model for assessing the type and level of social entrepreneurship of the two case 

study sites is described earlier in Table 5; Alter’s (2006) model of different operational 

structures of a social enterprise will serve as the standard upon which the operational mod-

els of Fauzi Azar Inn and Juha’s Guesthouse will be defined. 
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4.2  Data collection 

The data collection happened at two stages; July 2013 and March 2014, when field 

visits were conducted at the case study sites in Nazareth and Jisr az-Zarqa. 

As a reminder to the reader, the thesis research was made in an exploratory case 

study design. An exploratory research enables fieldwork and data collection with the pur-

pose of exploring the certain phenomena that has been perceived by the researcher, or the 

phenomena that was perceived to have a possible inter-connection. During the data collec-

tion the researched phenomena was observed in their core, allowing me to pursue a new 

hypothesis or to adjust the hypothetical brainstorming during the analysis process. The 

exploratory technique hence functions as an introduction to a larger research question, and 

was viewed to be appropriate to this specific study as the phenomena studied invites the 

researcher to draw inter-connections and provide hypothetical theories that must be tested 

in extensive research.  

This thesis research used qualitative methodology in form of semi-structured inter-

views at two sites in Israel (Appendix A). In total, 13 interviews with eleven different in-

formants were conducted at two separate study visits in July 2013 and March 2014.  The 

interviews were conducted in Jisr az-Zarqa and Nazareth with respondents connected to the 

development initiatives external or internal to the guesthouses Fauzi Azar Inn and Juha’s 

Guesthouse. One interview was conducted in Haifa at the office of the organization Sik-

kuy. The final number of transcribed pages includes 13 transcripts and a total of 118 pages 

of data. The research also undertook observations as an additional method to collecting 

data, which were mostly collected as photographs of the study cases used for the purpose 

of illustrating the development at respective case study site in this thesis. 

As a researcher external to the cultural and geopolitical conflict in Israel, the focus of 

the questions were enabled to remain objective to the complex dispute. Nevertheless, as I 

cannot separate myself as a person from myself as a researcher, I admit that my view of 

peace was influenced by my previous non-existing experiences of actual geopolitical con-

flicts, and I may therefore be argued as being naïve in the context. 

 At the first study visit in July 2013 I was exposed to cultural issues of conducting 

research in an environment unfamiliar to from a research perspective. Those issues related 

to way of expressing oneself and translation issues as some interviews needed to be trans-

lated from Hebrew and Arabic into English during the interview. The translator was always 

a person that was related to the study case and knew about the study I was conducting. The 

advantage of conducting two separate study visits can therefore be argued to be the possi-

bility I had to ‘adapt’ my research questions to the cultural setting during the second visit. 

 

 

4.3  Coding of data 

 In order to create a comprehensive overview of the research findings, they are 

grouped into five main themes; Sustainability, development, and empowerment; Local 

participation and community-based initiatives; Social responsibility; Cooperation, coexist-

ence, and understanding; and, Entrepreneurship. Those five main themes were used as fil-

ters when coding the data into sub-categories in order to extract detailed information. As-

sisted by learnings from the literature review and as I had a good perception of the content 

in the interviews, I was able to create the five main themes prior to the coding.  

During the coding, I created key words to describe, or summarize, info in the data 

extract. These key words enabled me to detect sub-categories of all five main themes. The 

process was done in a systematic way, where every geographical setting, interviewee, main 

theme, key words and quote had an individual ID-code, a number in the format X:X:X:X. 

Practically this was achieved by marking the text with a specific color that I had assigned 
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every main themes specifically. The color assisted me in grouping and detecting the five 

main themes easily in the transcripts, as well as seeing their inter-connection when multi-

ple main themes were raised in one statement.  

At the first phase of coding, I marked the data with a color suitable to the theme. At 

the second phase of coding, the aim was to find sub-categories of every main theme; hence 

I wrote down the main content of the quotes and labelled them with a descriptive key 

word. The final sub-categories of every main theme were finally detected after analyzing 

the keywords and the content. Those key words represented in a descriptive manner the 

content of the quote in that specific main theme. In the third phase of coding, I created a 

table for every main theme, listing the quote extracts and the key words, as well as the sub-

category. I gave every quote extract an ID-code based on the coding, so that I could easily 

track the full quote in the transcripts from the list of keywords with the assigned ID-code. I 

was working in the software program Microsoft Excel as this enabled me to get an over-

view of the key words and quotes, simultaneously as enabling me to sort the information as 

I desired. 
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5  ANALYSIS 

 

This chapter covers the findings of the interviews conducted both in July 2013 and 

March 2014. The findings are categorized into five main themes that were revealed during 

the interviews. The findings of every sub-category of each main theme are thereafter pre-

sented separately for Jisr az-Zarqa and the Old City of Nazareth. Quotes are included to 

support the findings of the interviews. Quotes that are illustrating multiple main themes are 

presented in Appendix B. 

 

 

5.1  Main theme 1: Sustainability / development / empowerment 

 The first main theme revealed in the interviews, were the issues of sustainability, 

development, and empowerment of minorities, communities, and individuals. The focus 

was very much on the Arab minority of Israel, as both of the study cases are situated within 

communities having an Arab majority. The interviews reveal interesting dynamics between 

the sub-categories and the geopolitical conflict, both shedding light on historical as well as 

present events. The interviews reveal that sustainability is viewed from a social and eco-

nomic perspective, rather than the traditionally environmental point of view. Development 

is mainly perceived as community-focused, highlighting touristic potential and entrepre-

neurial activities. Empowerment is desired on an individual level, addressing needs of op-

pressed segments of the greater Israeli population, as well as among marginalized residents 

of the case study communities.  

 Most interestingly however, was that the themes were inter-connected and a distin-

guished separation of the concepts was not considered appropriate.  Instead, the concepts of 

sustainability, development and empowerment were referred to as one dynamic of interre-

lated actions of change where one supported the progress of other, which will appear in 

this analysis. 

 The interviews from Jisr az-Zarqa and Nazareth reveal that one of the main con-

straints that the informants have experienced is the negative perception of self among resi-

dents, which has resulted in low self-esteem. What describes both Nazareth and Jisr az-

Zarqa, is that fear towards entering the communities has been a common reason for Jew-

ish-Israeli people hesitating to visit the communities. Several events, such the Second Inti-

fada in 2000, have contributed to this fear. It is apparent that the geopolitical conflict 

serves as an underlying emotional cargo for approaching each other, indicating that the 

general negative view of Arab communities in Israel serves as a hindrance for encounters. 

Furthermore, the interviews confirm that oppression towards Arab communities within 

Israel exists. 

 5.1.1  Jisr az-Zarqa. 
 5.1.1.1  Social welfare. The notion that residents of Jisr az-Zarqa are suffering from a 

bad self-image, is raised by one of the founders of Juha’s Guesthouse who describes the 

situation as “They don’t believe in themselves” (N. Hanien, personal communication, July 

2013). The findings from several interviews show that due to Jisr az-Zarqa’s geographical 

location, the village has become isolated from other Arab communities and have not had 

any possibility to expand due to the surrounding Israeli communities. The co-founder and 

local resident of Jisr az-Zarqa, Ahmad Juha, reveals that living in Jisr az-Zarqa is compa-

rable to living on an isolated island; underprivileged in comparison to its neighboring 

communities (personal communication, March 21, 2014). This fact is furthermore high-

lighted by representatives from the Arab-Jewish joint-organization Sikkuy, who share their 

insight on the situation, confirming that Jisr az-Zarqa has been neglected by both the Israeli 
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government as well as the other Arab communities (personal communication, March 19, 

2014).  

 The low self-esteem is evident also in the ability for residents to open businesses in 

the village. The informants reveal that several efforts to empower the residents have been 

made by external NGOs as well as governmental initiatives to develop tourism skills, but 

none of those efforts have been fruitful as they have been controlled externally with a top-

down approach. This top-down approach has failed in addressing the needs of the village 

and the residents, as illustrated by Neta Hanien “[---] an outsider NGO coming and trying 

to educate the community to do something or to develop something, it wouldn’t work” 

(personal communication, March 21, 2014). Even though those initiatives have failed, this 

has created an impression of external dependency, disabling the villagers to believe in their 

own capacity to implement their ideas. “[---] Governmental institutions were very sceptic 

in starting to invest in Jisr az-Zarqa up till now [---]. They are becoming more and more 

interested. So if the village, all those years, was waiting [---] not initiating anything alone. 

The local people were not initiating their own things, because they were waiting for the 

government to invest. So now it’s like the opposite. They started, they believe in them-

selves, they started something, something is happening here. So the government is seeing 

potential and is willing to invest”. (N. Hanien, personal communication, March 20, 2014). 

 E. Ben-Yeminy, N. Hanien and A. Juha (personal communication, July 15, 2013) 

inform that Jisr az-Zarqa is suffering from high school drop-out rates, and wish to address 

this issue by introducing tourism education in the local high-school. The possible impacts 

the education, especially tourism education, could have on the community’s future welfare 

would be positive, as Juha’s Guesthouse could provide jobs and encourage more young-

sters to engage in tourism business after graduation.  

 5.1.1.2  Governance. Data from the interviews show that funding and other financial 

aspects serve as a main constraint for development initiatives. Governmental funding is not 

guaranteed as the guesthouse and other developmental activities are undertaken in an Arab 

community of Israel, hence funding sources must be sought for elsewhere. It is also re-

vealed that local power relations play a huge part in the process of empowering individuals 

and developing the community, as different political belongings may ease or aggravate the 

establishment of new businesses and initiatives, depending on the municipal party and 

mayor at rule. However, a positive phenomenon observed is that shared municipal interests 

function as a unifying force that creates cross-political acceptance for the initiative per se. 

“The bottom-line is; an economic interest is something that brings people together” (N. 

Hanien, personal communication, March 20 2014). 

 5.1.1.3  Tourism. The interviewees identify tourism as a powerful method of bring-

ing about development and empowerment. During my first visit in July 2013, the inform-

ants in Jisr az-Zarqa revealed that the tourism potential is enormous due to its location and 

both tangible and intangible heritage; still it had not been recognized by the residents. At 

my second field visit in March 2014, the same informants let me know that the residents 

have started to understand the tourism potential that the village possess, and also govern-

mental institutions are interested in contributing to the process of developing tourism in the 

village (N. Hanien, personal communication, March 20, 2014). Tourism development is 

recognized for its potential to increase socio-economic growth, but also to communicate 

the story of Jisr az-Zarqa and its culture. It is considered among all the informants that the 

main tourism strengths in Jisr az-Zarqa is the Arabic cultural experience the visitor will 

receive.  

 The interviews reveal that the accommodation business is considered to be the most 

efficient way of creating a tourism flow. “[The tourists] need to know that there is a place 

to stay so they have time to wander around [---]. In this kind of small and poor village no 
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one will start a big business if it is not an accommodation that will start [---] to pull [---]” 

(N. Hanien, personal communication, March 21, 2014). The two co-founders of Juha’s 

Guesthouse agree that the development process in Jisr az-Zarqa has started with the intro-

duction of the guesthouse, and that backpackers and trekkers on the Israel Trail are the 

most promising customer segments to maintain the village’s positive development trend.  

 Tourism has contributed much to the development, as previous guests usually came 

with a guided group, heading to the beach as they were afraid of spending time in the cen-

ter of the village. Since the establishment of the guesthouse, tourists are spending time in 

the center with the local people. “It [the guesthouse] had a great effect already, because 

everything that was on the media, and all the people, the guests coming [---] and going to 

the local businesses is completely new. It never existed before” (A. Juha, personal commu-

nication, March 20, 2014). 

 5.1.1.4  Tools for change. Development of Jisr az-Zarqa in socio-economic terms is 

envisioned to be achieved by the introduction of business activities to the community. In 

my case study, Juha’s Guesthouse is seen to be the facilitator of change, as the guesthouse 

is the most successful step towards empowerment of the residents and development of the 

village per se. The opinion is that all development is inter-connected (E. Ben-Yeminy, per-

sonal communication, July 15, 2013), where empowerment happens on different levels; 

self-image, local relationships, external relationships, and, economic aspects (N. Hanien, 

March 20, 2014). In order to encourage locals to start own businesses, the co-founders of 

Juha’s Guesthouse are perceiving that an example must be set; an inspiration or source for 

imitation, which sets the paths for others to follow. They reveal that encouragement is a 

powerful method to empower the locals to pursue own business activities or other initia-

tives. It is also highlighted that it is important to respect the community and to find a bal-

ance between development and the local traditions, in order to be socially sustainable (E. 

Ben-Yeminy, personal communication, July 15, 2013). 

 As I have visited the village Jisr az-Zarqa twice; once before the establishment of 

Juha’s Guesthouse, and once after its inauguration, observations confirm that development 

has taken place as tourism has been introduced. Observational data show that the amount 

of businesses in the village has increased, renovation of buildings have taken place, clean-

ing of streets is becoming a routine, a positive atmosphere is striking, and the reputation of 

the village is steadily moving away from “bad” towards “good”. Clearly, the rumor about 

the village and the new guesthouse is spreading fast in the ‘hostel and responsible tourism 

world’ in Israel. However, the village is still suffering from isolation, as the infrastructure 

and standard of living are still poor compared to the situation in the neighboring communi-

ties (personal observations, July 2013; March 2014). 

 Other development projects have evolved alongside the introduction of tourism in 

Jisr az-Zarqa. A joint-project called ‘The Zarqa Pallet Project” which was established to 

create signs and plant holders along the part of the Israel Trail that runs through Jisr az-

Zarqa, ended with a festival in the beginning of April 2014 to celebrate the village and the 

new initiative. The project later evolved into ‘The Green School’; a project that is letting 

the children of the local middle school build wooden furniture, benches and more of recy-

cled industrial pallets. During the observation in March 2014, a photo exhibition took place 

in the village’s school, exhibiting photographs taken by the famous photographer Ron 

Amir, currently exhibiting the full collection as Haifa Museum of Art. The exhibition dis-

plays photographs of Jisr az-Zarqa and its residents, and it was observed that the exhibition 

was of great significance to the internal wellbeing of the village. Moreover, many external 

visitors (mostly Jewish) came to the exhibition, which added to the notion of Jisr az-

Zarqa’s changing image (personal observations, March 2014). 
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 5.1.2  The Old City of Nazareth.  
 5.1.2.1  Social welfare. Nazareth and the historical center of Nazareth hereby re-

ferred to as the Old City, are similarly to Jisr az-Zarqa, an Arab community within the 

State of Israel. Unlike Jisr az-Zarqa, Nazareth is considered to be the capital of the Arab 

population in Israel, and has a long history and recognition internationally as a result of its 

Biblical importance. This historical setting, the Old City, serves as the main focus for this 

thesis, as development initiatives and empowerment efforts serve an interesting case for 

this study. Just like Jisr az-Zarqa, social development needs of the Old City are connected 

to the perception of self; residents are suffering from low self-esteem (S. Shomar-Nasser, 

personal communication, July 2013 & March 2014; S. Jabali, July 12, 2013; M. Inon, 

March 25, 2014). Several events have had negative consequences on the development of 

the Old City, such as the Nazareth 2000 project that failed and resulted in the Old City be-

coming a ‘ghost town’, with a disastrous decrease in business activities and social life at 

the old market. For the welfare of the Old City, a revival of the old market must happen as 

business development will empower individuals and provide a greater social life (Jabali, 

personal communication, July 12, 2013). 

 An interview with the head of the local tourism association reveals that greater ef-

forts in developing the residents’ skills in tourism are made, for instance via educational 

programs to target different needs, such as tour guiding and higher level tourism education 

(personal communication, July 12, 2013).  

 5.1.2.2  Governance. The development need in the Old City of Nazareth became par-

ticularly evident after the failure of the Nazareth 2000 project. As the project was out of 

local control and different level power relations were facing disputes, the investments on 

the infrastructure of the Old City led to a shut-down of the old market. The reason for the 

failure is very simply described by the co-founder of Fauzi Azar Inn; Maoz Inon, as “they 

invested only in stones [and] did not meet the local needs” (personal communication, 

March 25, 2014). The financial aspects for development in the Old City consist of a need 

of monetary resources (S. Shomar-Nasser, personal communication March 24, 2014), as 

well as a lack of confidence (due to previous experiences) among the residents to handle 

money when eventually given (M. Inon, personal communication, March 25, 2014).  

 5.1.2.3  Tourism. The possibilities for empowering residents via tourism in Nazareth 

is considered very limited, compared to larger cities such as Tel Aviv or Jerusalem, as is 

perceived by one of the hostel owners in the Old City during a personal communication (S. 

Jabali, personal communication, July 12, 2013). Representatives of the tourism association 

consider tourism to be efficient as a development and empowerment tool only when it is 

pursued large-scale. The representatives promote their ideas of expanding the bed-capacity 

of the Old City, by establishing hotels that can accommodate visitors coming on packaged 

tours. They reveal that hostels alone won’t have the capability to contribute to the Old 

City’s development and revival (N/A, personal communication, July 12, 2013). The repre-

sentatives of the tourist association tell that the main challenge for tourism development is 

however the stop-over phenomenon, and therefore wish to develop the cultural festivals of 

Nazareth as well as positioning Nazareth as a UNESCO Cultural Heritage Site. The names 

of the representatives from the tourism association have been left out purposely.  

 Tourism is, revealed in the interviews, used to enhance authenticity of the Old City, 

encouraging volunteers to function as ambassadors and empowering the residents by rais-

ing their self-esteem by socializing and interaction (Inon, personal communication, March 

25, 2014). The authenticity of the Old City’s market would flourish if more businesses 

would open, which is summarized by Fauzi Azar Inn co-founder Suraida Shomar-Nasser 

as a snowball effect, where more businesses opening will attract more tourists and people 
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to the Old City, which will in turn generate more positive change (personal communica-

tion, March 24, 2014). 

 5.1.2.4  Tools for change. As the current development of the Old City has been going 

on for almost a decade by now, the interviews reveal, that the very most efficient tool for 

starting a wave of change in the Old City, has proved to be support and inspiration provid-

ed by the forerunners; the co-founders of Fauzi Azar Inn. This is sometimes referred to as 

mentoring, by the interviewees. Other supporting activities have been to increase the visi-

bility of Nazareth as a tourist destination, to create tourist material, and to empower local 

craftsmen (T. Shihada, personal communication, July 12, 2013). Personal communication 

with informants recognize that the establishment of the first guesthouse, the Fauzi Azar 

Inn, was a crucial change-maker (T. Shihada, July 12, 2013; S. Jabali, July 12, 2013), 

which started a process of development in the Old City were the evidence serve as an in-

crease of guesthouses, business networks, a positive number of travel reviews and distinc-

tions (M. Inon, personal communication, March 25, 2014). Other evidence that the estab-

lishment of guesthouses in the Old City has brought about change, is the change of the 

areas image to being safe, as it formerly was viewed as a criminal area (S. Shomar-Nasser, 

personal communication, March 24, 2014). 

  

 

5.2  Main theme 2: Local participation and community-based initiatives 

 The second main theme identified from the interviews was the notion of involving 

the community and encourage residents to actively participate in the development process. 

In the cases of Nazareth and Jisr az-Zarqa, previous lack of ability to initiate development 

projects and establishing businesses was seeing progress in grassroots level initiatives.  

 5.2.1  Jisr az-Zarqa.  

 5.2.1.1  Community involvement in tourism. Jisr az-Zarqa is experiencing one of the 

first bottom-up initiatives taken in the village’s favor to include interaction with external 

visitors, with the establishment of Juha’s Guesthouse in the village center. Co-founder A. 

Juha (personal communication, July 17, 2013) tell that from the very beginning it was very 

important to inform the residents and keep them involved in the process of bringing tour-

ism to the village. When the idea of the Juha’s Guesthouse was still in its cradle, “I started 

to spread the rumor and to ask my neighbors’ opinions about the project. So far we got 

positive attitude”. A. Juha and N. Hanien inform that it is important to involve the commu-

nity in the development process as this can help forming and empowering a new generation 

in Jisr az-Zarqa (personal communication, July 17, 2013). 

 Prior to the opening of Juha’s Guesthouse, previous local development initiatives 

have mainly been limited to creating empowerment with a local focus, for instance a wom-

en committee and a tourism forum. The latter established the Ramadan tours, inviting the 

Jewish population of Israel interested in learning more about the Arab minority’s culture 

and traditions. 

 At the second visit to Jisr az-Zarqa in March 2014, the establishment of Juha’s 

Guesthouse took place three months ago and N. Hanien informs me about the community’s 

involvement in the tourism sector after the increased flow of tourist arrivals. “For example 

the guy right next to us, [---] he randomly opened a pizza place. He now redecorated just 

lately inside. He wants to become this big bakery place. And the one after [a juice bar] just 

opened last Saturday. And the falafel, in fact he is coming every day. He didn’t use to 

come. He comes in front of the guesthouse with his falafel place” (personal communica-

tion, March 20, 2014).  

 N. Hanien has recognized that the level of involvement among residents has been 

more successful when the initiative has come from grassroots, rather from an external top-
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down controlled project. She also reveals that a mutual economic interest encourage resi-

dents to participate in development. “Economic [interest] will be the thing that will bring 

the people to come together and cooperate. If you are coming [as an external initiator] and 

tell them ´let’s come all of you to volunteer and clean the village, doing some tourists initi-

atives for free´. [---] They don’t have time for it. So if you are talking money they all have 

time to cooperate, because they all want to make a living first. That’s the most important 

thing, to survive now”. 
 5.2.1.2  Local control and support. When Juha’s Guesthouse was presented to the 

villagers, both skepticism and eagerness was among their attitudes (N. Hanien & A. Juha, 

personal communication, July 10, 2013) In an underprivileged community as Jisr az-Zarqa, 

one crucial part is that any initiative or project must gain the local support and to remain in 

the control of the residents, probably because previous experiences have created a mistrust 

both towards external operators and towards their own capacity. “Really important for 

them is that the success will be theirs [---], that they can control it” (N. Hanien, personal 

communication, March 20, 2014). 

 5.2.1.3  Governance. The interviews in Jisr az-Zarqa reveal that local power relations 

affect local initiatives to a great extent, which influence the objectivity of people at power 

as they tend to prioritize sympathizers of their own party. This affects local initiatives and 

participation as unequal treatment might provide hinders to local involvement in develop-

ment initiatives (Juha, personal communication, March 20, 2014). However, the introduc-

tion of tourism in Jisr az-Zarqa has created bridges between parties as the wellbeing of the 

village, as well as the participation of the villagers in the development, has created a mutu-

al goal. “[Tourism] is opening up the doors to cooperation between the two [political] 

groups” (A. Juha, personal communication, March 20, 2014). 

 Furthermore, a fear of failure is still apparent among the people in power, as one has 

expressed “Maybe you [co-founders of the guesthouse] need to make sure that the visitors 

need somebody always with them”. This expression has its roots in a fear that something 

will happen to the tourists that will destroy the whole effort made so far of introducing 

tourism into the village (Juha, personal communication, March 20, 2014). 

 5.2.2  The Old City of Nazareth. 

 5.2.2.1  Community involvement in tourism. Tourism activities in the Old City of 

Nazareth has almost ten years of efforts behind, which has already involved the community 

in a business perspective, especially by hiring local staff to work at the Fauzi Azar Inn and 

encouragement for other to implement their own business ideas. Creating involvement and 

resident participation in development projects is described as limited due to lack of confi-

dence but also ignorance among the people, quoting Inon “If you ask them what their 

wishes are, their wishes are to move out from the Old City, okey?” (personal communica-

tion, March 25, 2014).  

 The Fauzi Azar Inn has nevertheless approached property owners in the Old City, 

with the purpose to revive the market by opening up to twelve shops in the area around the 

guesthouse. They wish to involve the residents in running those shops in order to increase 

participation and attraction of the old market area of the Old City (S. Shomar-Nasser, per-

sonal communication, March 24, 2014). 

 5.2.2.2  Local support and control. At the first years of Fauzi Azar Inn’s existence in 

the Old City, the local support was almost non-existent as co-founder Suraida Shomar-

Nasser describes it “They called us betrayers for working with a Jew!” (personal commu-

nication, July 12, 2013). However, the interviews reveal that support of tourism develop-

ment and guesthouses in the Old City has increased, and that the existing businesses are 

important in Fauzi Azar’s network, as they all contribute to supporting the other’s exist-
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ence. Shomar-Nasser states “This [network] made us successful” (personal communica-

tion, March 24, 2014). 

 5.2.2.3  Governance. The main issue related to governance and local participation, is 

the scar that the Nazareth 2000 project has left in the minds of residents. This investment 

was not inviting locals to participate in the restoration process, causing mistrust to engag-

ing in new initiatives (M. Inon, personal communication, March 25, 2014). 

 

 

5.3  Main theme 3: Social responsibility 
 In the third main theme, the interviewees share experiences and views of socially 

responsible aspects that can be addressed with their businesses. Revealed is, that all of the 

eleven interviewees acknowledge that pressing social and community needs are efficiently 

targeted with business actions. 

 5.3.1  Jisr az-Zarqa. 

 5.3.1.1  Marginalization targeted through tourism. Poverty, unemployment, school 

drop-outs, and the geographical and mental isolation are the main characteristics of Jisr az-

Zarqa’s marginalized population. The co-founders of Juha’s Guesthouse tell that they wish 

to change the reality and future of the village, addressing all of the above listed social 

needs. As Neta Hanien manifests during an interview (July 10, 2014); “Our plan is to pro-

mote tourism studies in high-school and to hire [youth] to work in our guesthouse as a sort 

of internship. This way to get them away from the streets and also to produce a youth gen-

eration that understands tourism and can be part of this village’s future as a touristic 

place”. Having that said, Hanien raises the question of their capacity as an employer, ad-

mitting that Juha’s Guesthouse has a limited amount of vacancies.  

 Additionally, N. Hanien highlights that the tourism has contributed to raise the resi-

dents’ self-perception as their external image has benefitted much from the introduction of 

Juha’s Guesthouse. “[---] It is improving their self-image once [---] the media and people 

outside are finally talking about Jisr az-Zarqa not only as a dangerous place where bad 

things happen [---]. They are talking about how beautiful it is and how much potential it 

has, saying ‘actually I find the people [---] very friendly’ “. It is also the great tourism po-

tential that they want the residents to take advantage of, in order to find a sustained liveli-

hood. 

 5.3.1.2  Social contribution. “The hostel won’t be very profitable. No, we are doing it 

mainly for the social cause” (N. Hanien & A. Juha, personal communication, July 10, 

2013). For Hanien, the creation of Juha’s Guesthouse is a result of humanity values, and 

the realization that business activities can contribute to development of underprivileged 

societies. She adds; “I think the main contribution is the inspiration to be, to open a local 

touristic business”. As has been mentioned before in previous chapters, a major social con-

tribution is considered to be the setting of a good example for others to find inspiration of, 

copy, or adjust. Moreover, co-founder A. Juha adds that the hostel has created a shared 

interest in the village, forcing rivaling stakeholders to open up a dialogue and acknowledge 

cooperation with a mutual interest of creating benefits for the community via tourism 

growth, as previously has been mentioned (personal communication, March 20, 2014).  

 5.3.2  The Old City of Nazareth. 

 5.3.2.1  Marginalization targeted through tourism. Marginalization that the inter-

viewees in Nazareth identified was primary unemployment among youth, women and dis-

abled residents - followed by insufficient education and lack of confidence. The local tour-

ist association envisioned empowerment of disabled and unemployed via tourism educa-

tion, for instances courses in tour guiding and the creation of a BA program in tourism. 

“First you have to raise, to educate residents for how to accept the tourists and how to deal 
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with them.” (personal communication, July 12, 2013). Furthermore, they considered local 

handicraft being a tool for empowering women by establishing professional training cen-

ters where the craft could be developed. However, not all of those initiatives are free of 

charge. The tourist association stress that successfully implemented tourism development 

is made having the residents’ needs, rather than the tourists’ needs, in mind.    

 5.3.2.2  Social contribution. The Fauzi Azar Inn has taken unemployment as one fac-

tor of social contribution, as the hostel during its almost decade-long existence has man-

aged to empower several local individuals via employment. Shomar-Nasser exemplifies 

this by telling about three current employees; Imrami, Marua and Munir. “From being a 

housewife, [---] Imrami is working full time in the kitchen for the breakfast at Fauzi Azar 

Inn, [---] and is [furthermore] learning English”. Shomar-Nasser continues; “Marua started 

as cleaning staff, [---] but has now advanced to shift manager at the reception and is re-

sponsible for the volunteer coordination”. It is furthermore revealed that Marua has ad-

vanced rapidly in her English skills and has been recognized the potential to starting her 

own guesthouse in the neighboring community Cana.  

 Shomar-Nasser continues explaining how the Fauzi Azar Inn wants to empower 

youth with potential and gives Munir, the most recent employee, as an example. Munir 

sells vegetables at the market and had to leave school as his parents were unable to work.  

Fauzi Azar Inn buys vegetables from his shop and is known for the co-founder since many 

years. “These kind of people, these boys, sometimes if they are lost they go to drugs and 

you know. I appreciated the whole idea that this man, this really young boy, [---] is dying 

to speak English.” (S. Shomar-Nasser, personal communication, March 24, 2014). Munir is 

now working one day a week at Fauzi where he is able to practice his English skills, hav-

ing the aim to become a full time employee in the future. 

 A different social contribution is considered to be the volunteers working at Fauzi 

Azar Inn. M. Inon identifies the volunteers as boosting the confidence among residents. 

“Just that they can see them day after day is already building their confidence. “[---] Many 

volunteers don’t even understand how important their role is” (personal communication, 

March 25, 2014). This statement is supported by another hostel entrepreneur in the Old 

City, recognizing the combination of tourism and social mission to be a successful concept, 

highlighting the social interaction between tourists and locals as the main social benefit (S. 

Jabali, personal communication, July 12, 2013). 

 During the interview with S. Shomar-Nasser, social contribution is also identified as 

the support Fauzi plans to provide local entrepreneurs, providing venues and shops for 

them to facilitate a revival of the old market and their own business. The plan is to reno-

vate twelve of the shops surrounding Fauzi, encouraging local entrepreneurs to locate their 

business there, and by doing so try to facilitate the revival of the old market (March 24, 

2014). 

 Maoz Inon describes Fauzi’s contribution also in socio-economic terms, as “every-

one gets their share from tourists staying at Fauzi”, referring to the direct and indirect 

money flows that tourism creates in the Old City. However, he highlights that measuring 

the actual socio-economic effect should be done by consulting with the local entrepreneurs 

and residents in order to get more reliable facts than his own perception (personal commu-

nication, March 25, 2014). Inon describes the social contribution as creating a path for the 

community. “The residents can follow it easily, not through governmental funds, not 

through bank loans, not through going out and be educated and then coming back. It is 

something they can see and say ‘Ah, it’s not that difficult’.” (personal communication, 

March 25, 2014). 
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5.4  Main theme 4: Cooperation / coexistence / understanding   
 5.4.1  Aspects of Arab-Israeli cooperation.  The geopolitical dispute, the Arab-

Israeli conflict, is unmistakably influencing all activities that the two study cases under-

take. The interviews reveal that all of the informants experience an imbalance between the 

Israeli Jewish and Israeli Arab population, and that this is something that is unavoidable 

due to the structure of the political system and power-relations in the country. Representa-

tives of the Arab-Jewish joint-organization for justice and equality; Sikkuy, mean that this 

is also causing imbalances on individual levels between Jewish and Arab people and that it 

is important that both parts get to express their own narratives of the conflict, in order to 

eventually create a shared story (N. Horowitz & A. Hamdan, personal communication, 

March 19, 2014).  

 Arab-Israeli business cooperation is in no case a unique or new phenomenon as that 

is common in communities that represent both of the ethnic populations. However, Arab-

Israeli business cooperation within communities with a total Arab population is, to the con-

trary, rare. N. Horowitz and A. Hamdan tell that it is important that the business is happen-

ing in the Arab community, as this will help economic growth and attract governmental 

attention and financial investment on the needs in the community. They promote tourism 

as a powerful tool to bring about change, arguing that a critical turn in tourism has been 

seen, as ideological tourist or justice tourists are active in visiting tourism initiatives that 

promote Arab-Israeli equality (personal communication, March 19, 2014).  

 A. Hamdan and N. Horowitz reveal, from their own experiences, that tourism’s role 

in promoting peaceful coexistence between Arabs and Israeli-Jews is first and foremost 

functioning as a neutral unifier, where people from both sides come together where justice 

functions as the “product”. Even though the tourist destination per se is symbolizing poli-

tics and different narratives, tourism can create a shared goal for a greater cooperation and 

peaceful relations. Furthermore, tourism in Arab communities will help preserve tangible 

heritage, as those usually (compared to heritage sites on Jewish communities), are not as 

well-preserved due to unequal governmental resource allotment (personal communication, 

March 19, 2014). 

 5.4.2  Jisr az-Zarqa. Juha’s Guesthouse is the second joint-venture that is estab-

lished in Jisr az-Zarqa, as the first Arab-Israeli cooperation in the village was between a 

local fisherman and a Jewish businessman who together opened a fish restaurant on the 

beach. In Juha’s Guesthouse’s case, the cooperation gained a remarkably bigger attention, 

which has contributed to awareness of their cooperation and significant promotion of the 

village (N. Hanien, personal communication, March 20, 2014).  

 5.4.2.1  Tourism. The co-founders of Juha’s Guesthouse reveal that tourism in Jisr 

az-Zarqa provides a venue for cross-cultural meetings, where Jewish people get insight 

into life and culture of a traditional Arab village. Prior to the establishment of Juha’s 

Guesthouse, this was implemented by offering Ramadan tours to primary Jewish visitors, 

who could come to Jisr az-Zarqa to experience Iftar (breaking of daily fasting), by having 

dinner with a local family and share cultural and religious narratives. Those meetings are 

perceived as contributing to the development of an understanding for one another (N. Ha-

nien, personal communication, March 20, 2014). 

 5.4.2.2  Challenges. The hostel co-founder N. Hanien admits that one unexpected 

challenge has been to find a balance between differences in business culture, as different 

viewpoint of structural and legislative aspects have required more managerial time than 

expected. The other co-founder, A. Juha, see that some cultural characteristics of the com-

munity might be perceived as frightening or annoying for external visitors, giving loud 

driving and honking during night, as example (N. Hanien & A. Juha, personal communica-

tion, March 20, 2014)  
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 5.4.2.3  Tools for change. Characteristics that facilitate successful Arab-Israeli coop-

eration are, according to N. Hanien; a liberal mind-set, courage, and an understanding of 

the importance of setting oneself in a position where both parts need to collaborate for a 

mutual goal (personal communication, March 20, 2014). 

 5.4.2.4  Peace-fostering. The co-founder of Juha’s Guesthouse, does not want to 

comment the hostel’s role in promoting peace. She highlights that the possible political 

aspects of the cooperation is nothing that she thinks about, and that she does not want to 

view their cooperation as an “Arab-Jewish cooperation” as the main purpose of the project 

is to serve human needs. Nevertheless, N. Hanien speculates that only by being aware of 

the gaps existing between Arabs and Jews a process towards understanding will start, say-

ing; “Yes, I think that is the only way we can [---] finally be able to live together. You 

need to cooperate and then you will understand each other. [---] Maybe the thing [road to 

peace] starts with small cooperatives that are not involving a big risk [---].” (N. Hanien, 

personal communication, March 25, 2014). 

 5.4.3  The Old City of Nazareth. 

 5.4.3.1  Tourism. The interviews with tourism entrepreneurs in the Old City reveals 

the opinion that tourism is a venue for cultural exchange and possibility to interact with the 

local Arab community, meetings that may contribute to opening up minds and supporting 

people from different backgrounds to understand each other, while simultaneously bring-

ing economic growth to the host community. As the head of the local tourism association 

describes tourism; “For us tourism is a tool. [---] It is not a goal. The goal is exchange of 

cultures. [---] You can contribute to understanding each other better.” (personal communi-

cation, July 12, 2013). 

 Additionally, S. Shomar-Nasser underlines the importance of sharing Fauzi Azar’s 

family story, in order for their Arab heritage to live on and to provide international tourists 

with a personal narrative of the conflict (personal communication, March 24, 2014). 

 5.4.3.2  Challenges. Political instability is considered to be a main challenge and un-

certainty for tourism in Nazareth, as escalated geopolitical situations have proven to de-

crease tourist arrivals for a long time afterwards (S. Jabali, personal communication, July 

12, 2013). Further, conflicting views between the local tourism association and the Fauzi 

Azar Inn on how to develop tourism in the Old City, were revealed. This is best summa-

rized as a conflict of interest, as the tourism association highlight the importance of in-

creasing the bed capacity of Nazareth in general, but of the Old City in particular. Guest-

houses and backpackers are considered to be a good attribute of the Old City, but not suffi-

cient enough for the development progress, highlighting the economic development but 

also the general branding of the Old City. 

 S. Shomar-Nasser also brings up the challenge they faced during the first period of 

the hostel’s existence, when they opened it in an abandoned area that was considered dan-

gerous and underdeveloped. On top of that, the circumstances due to the Arab-Israeli con-

flict influenced their work, as the surrounding community faced difficulties of accepting 

their cooperation as they saw it as a betrayal to let a Jewish person use an Arab area as his 

business location (personal communication, March 24, 2014). 

 This notion leads some of the interviewees in Nazareth to reveal the lack of govern-

mental support for Arab communities, which much contributes to the sense of discrimina-

tion and inequality between Arabs and Jews of Israel. This is also much reflected on Naza-

reth, as past events like the Second Intifada has made Jews hesitant from visiting the city. 

 5.4.3.3  Tools for change. Characteristics needed for successfully addressing coexist-

ence issues in a complex setting as Nazareth, is according to M. Inon “looking with fresh 

eyes, [having] an objective perspective of the surrounding” (personal communication, 

March 25, 2014). M. Inon also describes the ability to not take insults personally to be a 
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very important feature; “[---] If someone in the streets told me ‘go away, we don’t want 

Jewish people here’, it is okey [---], he is not talking to you – he is talking to some general 

idea. [---]. But it is still okey for him to think this way”. M. Inon clarifies that by having a 

good intention and showing the community that you are having their needs and interest as 

the priority, the community will eventually accept the coexistence (personal communica-

tion, March 25, 2014).  

 5.4.3.4  Peace-fostering. The co-founders of the Fauzi Azar Inn both hesitates to de-

fine their business as having a role in bringing about peace, and define the hostel first and 

foremost as a tourist business; not as a business for peace. “But it is here. It is a place 

where everyone can be proud of their narrative. To share it and not being afraid. So again, 

this is what we try to create.” (M. Inon, personal communication, March 25, 2014). The 

work of M. Inon is nonetheless given the following comment by N. Horowitz at Sikkuy; 

“Maoz is really important in peace tourism” (personal communication, March 19, 2014). 

 According to co-founder S. Shomar-Nasser, it is just a coincidence that she and 

Maoz became business partners. Their collaboration is not dependent on religious belong-

ing, rather; it is the personality that determines the success of their partnership. “I don’t 

believe in peace – everything has to do with humanity” (S. Shomar-Nasser, personal com-

munication, March 24, 2014). Nonetheless, Shomar-Nasser admits that they might set a 

good example for cross-cultural cooperation elsewhere in similar settings, having the ex-

ample of Juha’s Guesthouse in Jisr az-Zarqa, in mind.  

 

  

5.5  Main theme 5: Entrepreneurship for empowerment 
 The fifth and last main theme covers the entrepreneurial aspects of the two study 

cases. The social aspect of entrepreneurship is a leading theme revealed throughout the 

interviews, and is simply described by the Arab-Jewish joint-organization Sikkuy, as 

“making money and social change; it is excellent if you can do it holistic” (N. Horowitz, 

personal communication, March 19, 2014), backed by A. Hamden, saying that tourism 

activities functions as a lever for other projects to start. Nevertheless, they state that the 

social entrepreneurship notion is suffering from inflation; “I think there is inflation in the 

social business. [---] I think they need to declare it, [---] if they are a private business or a 

company for the public. It is really important for you to not get lost in the way”.  

 5.5.1  Jisr az-Zarqa. 
 5.5.1.1  Prerequisites. A favorable condition when starting a business is to find a 

business partner who shares the same vision and goal, preferably a local person who knows 

the needs of the location (N. Hanien, personal communication, March 20, 2014). It is also 

important to create trust between the two partners. “If you want to build trust, then you first 

need to jump. You need to be the person taking the risk and believing that it will work. 

And then, once you trust a person it is really hard for him to disappoint you” (N. Hanien, 

personal communication, March 20, 2014). 

 At my first visit, they also raised the uncertainty of funding the business, as business 

activities generally gained less support from the government, compared to NGO activities. 

The solution was provided via using a funding campaign on the Israeli crowd-funding 

website www.headstart.co.il. The project was promoted via a video filmed by N. Hanien’s 

mother, which was then uploaded together with the project description at the website, 

pledging for 60.000 ILS. The campaign proved to be successful and the final crowd-funded 

amount was 92.000 ILS, donated by 444 individual backers (N. Hanien, personal commu-

nication, March 20, 2014). Depending on the amounts that the backers chose to donate, 

different offerings from the prospective guesthouse were included. For instance, by donat-

ing 180 ILS the backer was entitled a night in a double room for free, or donating 1000 ILS 
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the backer helped to hire a local young person including training and ten days part-time 

salary (personal observations, May 12, 2014). 

 5.5.1.2  Leverage and networking. N. Hanien and A. Juha further tell that the idea of 

opening a guesthouse was much inspired by Maoz Inon and the success of Fauzi Azar Inn 

in Nazareth. N. Hanien tells about her experience after attending one of Inon’s workshops 

on opening guesthouses; “I investigated and got to know that Maoz is a very active and 

important person here in Israel. So I just contacted him and he had all the will and goodwill 

to help us make this dream come true” (personal communication, July 10, 2013)  

 A. Juha and N. Hanien tell that with the creating of Juha’s Guesthouse, the entrepre-

neurs wish to see a start of tourism business development in Jisr az-Zarqa, as tourism is 

seen as “the beginning of everything”; a force that will support the general development of 

the community (personal communication, July 15, 2013). They exemplifies this by telling 

about a local businessman’s experience; “The tourists bought my vegetables!”, indicating 

that the excitement of expanding the customer segment is beneficial for the local economy. 

 5.5.1.3  Social tourism entrepreneurship. The interview in Jisr az-Zarqa during my 

first visit, reveal that the co-founders wish to run it in a similar way as Muhammad Yunus 

promote social business; to reinvest the profit into society, meeting the needs of the com-

munity. “Actually, if the profits from this will go to other social projects… that is what we 

want. Doesn’t matter what we call it” (N. Hanien, personal communication, July 15, 2013). 

However, at my second visit the same informants revealed that it had been more complex 

than they thought to integrate the social business notion as much as they initially strived 

for. First they must get a sustained economy of the guesthouse per se, before being able to 

reinvest into society. Also a struggle to plant the seed about social business in the resi-

dents’ mind, have proven to be a challenge; “I am still experimenting. I am still kind of 

more investing myself in something that, I am not sure exactly” (N. Hanien, personal 

communication, March 20, 2014). 

 5.5.1.4  Concluding thoughts. To run a social enterprise sustainably and successfully, 

it must be done thoughtfully, having in mind a complex setting as an underprivileged Arab 

community in Israel (E. Ben-Yeminy, personal communication, July 15, 2013). It also 

brings a lot of financial risk to the founders. Further, it might create structural challenges in 

a managerial aspect as different business cultures might create conflict (N. Hanien, person-

al communication, March 20, 2014). 

 5.5.2  The Old City of Nazareth.  

 5.5.2.1  Prerequisites. For the opening of Fauzi Azar Inn, the ability to take risks and 

to be innovative were essential characteristics for creating an accommodation business. It 

is also highlighted that it is important to find a suitable deal with your partner (S. Shomar-

Nasser, personal communication, March 24, 2014).   

 5.5.2.2  Leverage and networking. The representatives of the tourism association of 

Nazareth tell that one lever provided by the municipality of Nazareth is a tax reduction for 

those who decide to open a business in the Old City, being up to 70 % reduced during the 

first years of business (personal communication, July 12, 2013).  

 The network in the Old City can be described as a movement of entrepreneurial ac-

tivities, acknowledging the potential of backpacking tourism and inspiring and supporting 

others to start own tourism businesses. Some of the interviewees refer to M. Inon as a men-

tor (N. Hanien, personal communication, July 12, 2013), some even as a guru (N. Horo-

witz, personal communication, March 19, 2014), even though he and Shomar-Nasser rather 

refer to his role as an encouraging, supporting person because of his experiences from 

Fauzi Azar Inn. M. Inon describes the current undertakings of the hostel network in the 

Old City as “trying to take it further”, as he envisions a mutual marketing campaign, but 
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also creating dialogue between the businesses (M. Inon, personal communication, March 

25, 2014). 

 Another aspect is the importance of a strong network of other businesses; a network 

to support each other but also to provide healthy competition. “The bottom line is, that if 

you support them – you support yourself too. Because, as much as businesses are opened 

here [---], and as long as more people are coming to visit this place, it is good for you and 

for Fauzi Azar Inn and business” (S. Shomar-Nasser, personal communication, July 12, 

2013). 

 5.5.2.3  Social tourism entrepreneurship. M. Inon describes social entrepreneurship 

as meeting the needs of all the stakeholders surrounding your business, making them the 

main beneficiaries of the business. Inon tells “For me a social entrepreneur is someone 

whose most important beneficiary is the surrounding. If it is the nature, the residents, the 

employees, or the customers”.  Inon continues; “My concept is to create a model”, refer-

ring to the business model of Fauzi Azar Inn. Inon describes the model as a lighthouse to 

guide others on the right path, giving the example of Jisr az-Zarqa as “the light was so 

strong that it reached Jisr az-Zarqa” (personal communication, March 25, 2014).  

 M. Inon refers to the learnings he gained when travelling in South America, seeing 

how community-based guesthouses were contributing to the community’s welfare. “We 

have seen the models in South America but we didn’t really understand the full concept of 

the idea of social entrepreneurship. I tell you, you become a social entrepreneur when you 

understand that you are not gonna make money”, continuing; “So I am saying, my goal is 

not to make money anymore. My goal is to have a happy life. To share what I have with 

others. To do good with others, maybe to raise my kids with those same values. And then, 

even if I am making money or not, it is not relevant anymore.” (M. Inon, personal commu-

nication, March 25, 2014). 

 5.5.2.4  Concluding thoughts. In order to succeed as an entrepreneur, M. Inon identi-

fies the following personal characteristics to have enabled him to come far; optimism, 

courage, realism, artistic features, inner passion and urge. He states; “Entrepreneurship is 

overcoming your fear”. The interview with Inon also reveals that running a business, espe-

cially a social business, requires a lot of time, and all actions will take twice the time to 

implement that planned. Inon reveals that one of the greatest learnings someone ever gave 

him, was from co-founder S. Shomar-Nasser’s mother Odette; “Be equal in what you are 

saying and doing; be straight; be clean; don’t fool or manipulate; promise and keep it, and 

ask for forgiveness if you can’t” (M. Inon, personal communication, March 25, 2014). For 

S. Shomar-Nasser, a major motivation for her is the personal attachment and heritage to 

maintain the house, as well as keeping the family’s name to live on (personal communica-

tion, March 24, 2014). 

 The Fauzi Azar Inn model is, according to M. Inon, not proved yet to be a strong 

business model, saying; “I will be able to know in a few years’ time. I can’t prove it yet.” 

(personal communication, March 25, 2014). Inon also suggests prospective hostel entre-

preneurs to have a strategy, to network and to include your story. Further, Inon tells that 

successful entrepreneurs must be aware of the market trends, or preferably; be the one who 

creates them. “Yes, it is an investment and a risk. But it can be done by regular people”, 

continuing “It is a very easy model to ‘copy-paste’.” (personal communication, March 25, 

2014). 
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6  DISCUSSION 

 

 This discussion serves to connect the findings of the analysis with the concepts of the 

literature review. Additionally, the discussion aims to facilitate an understanding of how 

the findings in this study can be applied beyond the cases of the Old City of Nazareth and 

Jisr az-Zarqa. The discussion is exploratory in nature, providing insights and ideas of the 

dynamics detected during the research. Finally, a modified hypothesis will be presented 

along with an illustrative, summarizing model that is based on the exploratory findings of 

this Master’s thesis. 

 In the analysis, five main themes were presented. When several of the main themes 

very integrated in the respondent’s given information, it was considered a desired outcome 

as this helped me to explore the inter-connection between the main themes. When the main 

themes were integrated in the same response, this served as important evidence to the study 

which will serve as material for the discussion in the following sections.  

 What distinguishes Jisr az-Zarqa and the Old City of Nazareth is how the local de-

velopment in both of the communities has been facilitated with the establishment of a 

guesthouse that especially targets backpackers. What moreover adds to their distinct fea-

tures is the complex partnership and setting they are run in, being constantly impacted by 

the geopolitical conflict of the area. 

 Grassroots level tourism, or community-based tourism, is mentioned in the literature 

review as having both socio-cultural and socio-economic development aspects in mind. 

Scheyvens (2002) stresses that sustainable tourism development must be implemented hav-

ing the community’s interests placed foremost. This supports the notion that Juha’s Guest-

house and Fauzi Azar Inn have chosen a preferable form of entrepreneurship that support 

socially responsible objectives, especially in a vulnerable society impacted by a long histo-

ry of conflict. 

 

 

6.1  The role of a guesthouse in sustainable community development 

 6.1.1  Responsible tourism. Both of the study cases share characteristics of respon-

sible tourism as described in chapter 2.2.1. Fauzi Azar Inn and Juha’s Guesthouse have 

both managed to increase positive economic and social impacts in their communities. The 

actions of the guesthouses are done by involving the residents by consulting them and en-

couraging them to start own businesses. It is also providing a venue where respect between 

the visitors and host community can be built, where the tourist experience is authentic and 

meaningful, enabling visitors to obtain a greater understanding of the lives of the marginal-

ized Arab minority of Israel as they step into every-day life of the Arab society at their 

visits. Fauzi Azar Inn has furthermore got several international distinctions and awards for 

being a forerunner of responsible tourism worldwide. 

 6.1.2  Social empowerment. The research has proven that both of the businesses, 

Fauzi Azar Inn and Juha’s Guesthouse, are making a social contribution purely by existing 

in the respective communities. Initially to the research, my perception of the social contri-

bution was restricted to factors like skill-enhancing elements, as well as the encouragement 

of local residents to pursue own social entrepreneurial activities. As all the interviews indi-

cated on a significantly negative self-image among the residents at both sites, the ability to 

undertake initiatives for the individual and communal wellbeing was consequently hesitat-

ed as required psychological prerequisites were not stimulated. The most remarkable social 

contribution the study cases had was thus the advancement of local pride and self-esteem 

that stimulated ambitions among residents. The most pressing social needs were hence 

identified as an enhancement of local self-esteem and willpower; an issue that must gain 
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more explanatory scientific attention in order to understand the complexity of social em-

powerment in Arab communities in Israel. 

The previous is a notion that gains support from the findings made by Tosun (1999) 

and, Ellis and Sheridan (2014), as described in chapter 2.2.2, who stresses that resident 

perceptions of community and self must be taken into consideration, in order for the tour-

ism initiatives to be successful. Both the communities of this exploratory case study are 

sharing the heritage of the Arab-Israeli conflict in a special way, as they are Arab commu-

nities situated within the state of Israel, sharing the same roots as the Palestinian refugees 

from 1948, but who remained in the territory at the establishment of the state of Israel. The 

legacy of (in this case ongoing) war and conflict seem to influence the community’s per-

ception of self. The informants of the study furthermore raise the issue of the community’s 

ability to undertake community-based tourism as the residents lack motivation or self-

esteem as a result of chronic conflicts. In the case of Jisr az-Zarqa, this is especially evi-

dent, referring to the above presented findings about the social needs among residents.  

What appears to be the most accurate challenge to deal with in Jisr az-Zarqa, is the 

creation of cohesiveness of the community and to further establish a sense of collective 

interest of the community’s potential for tourism development in order to empower resi-

dents. Cohesiveness of the community and a positive self-perception are hence important 

factors that will motivate residents to participate in the development process. Based on the 

findings of this study, community-based tourism can therefore be described as an oppor-

tunity for addressing underlying experiences due to the geopolitical conflict and govern-

mental neglect. 

 6.1.3  Economic empowerment. The interviews revealed that the Arab population in 

Jisr az-Zarqa was suffering from poverty; both in economic terms but also in the lack of 

choice. The inhabitants of Jisr az-Zarqa clearly match the description provided by Sen 

(1999, as cited in Spenceley & Meyer, 2012, p. 299), stating that poverty is about insuffi-

ciency in education, freedom of speech, self-perception and security; all combined with a 

low income. Economic empowerment is, according to the literature, possible to achieve by 

engaging the residents in community-based tourism activities. As tourism is considered a 

‘social force’ that goes beyond purely economic considerations, it adds to the notion of 

how complex the development process is. As the tourism ventures explored in this study 

are situated in an area of constant geopolitical conflict, the notion of complexity reaches 

new levels in terms of socio-economic empowerment. 

 The concept of pro-poor tourism can be applied on Jisr az-Zarqa, as the guesthouse is 

directly targeting poverty and support the individual empowerment of residents. This can, 

by Table 3 in the literature, be described as ‘Pathway 1’ presented by Mitchell and Ashley 

(2010). In the Old City of Nazareth’s case, pro-poor tourism is not a suitable labelling. The 

impact tourism has on poverty reduction, is best described as ‘Pathway 2’ by Mitchell and 

Ashley (2010) as the guesthouse is to a greater extent focusing on the preservation of phys-

ical space in the old market; which can, however, touch upon indirect individual economic 

empowerment, as well.  

 As this study had an exploratory focus, it limited the findings of economic empow-

erment to include only perceived economic empowerment of society based on observations 

by the interviewees. The implications for pro-poor growth that are suggested by the litera-

ture are fulfilled in theory; however, the success and practical impacts are left to be discov-

ered further. In order to measure actual economic empowerment of individual stakehold-

ers, a further, resident-focused study is therefore recommended.  

 6.1.4  Participation. 
 6.1.4.1  Local-level participation. This study’s initial intention was to measure the 

local participation in the development process; however, the results showed that participa-
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tion also happened on national-level as will be described in the next chapter. As the litera-

ture suggests that local participation is one of the most crucial factors in a sustainable de-

velopment process (Scheyvens, 2002), I was hoping to find a high level of community in-

volvement in this study of Jisr az-Zarqa and the Old City of Nazareth. 

 A common example of failed participation initiatives in both Jisr az-Zarqa and the 

Old City of Nazareth, is when the community involvement has been controlled by an ex-

ternal actor. In my opinion, it is very important to find a balance between the role that both 

Juha’s Guesthouse and the Fauzi Azar Inn have in the community, too, in order to leave a 

venue for local self-initiated involvement. The intention of the guesthouses are good, and 

the communities’ interests are put foremost; however, the influence they provide must be 

maintained in the hands of the locals, avoiding to becoming an internal actor that acts ex-

ternally from the local control and interests. One must be alert so that the guesthouse en-

trepreneurs still remain on the same level as the locals, instead of becoming the new ‘ex-

ternal all-knowers’.  

 The study found that encouragement of local level participation is constantly inte-

grated in the development process; however, due to low self-perception among residents, a 

challenge to activate residents exists at both sites. The element of local involvement and 

initiatives proved to be much more complex to measure than I imagined, as other prerequi-

sites were still not fulfilled (such as self-esteem), which gave a sense of passivity towards 

participation. What instead boosted participation in the tourism development in both Jisr 

az-Zarqa and the Old City of Nazareth, was mentorship and inspiration, or by seeing ex-

amples of good practice that could easily by imitated.      

 The notion of passivity towards local participation is much similar to Tosun’s (1999) 

arguments in chapter 2.2.2, on how the existing community situation is directly reflected 

on the residential level of involvement in initiatives. The limitations of participatory devel-

opment in tourism activities are, in other words, an extension of the social, economic and 

political structures; a concept that gained support in the findings of this study. By applying 

this concept on my study cases, it enabled me to realize how important it is to understand 

the broader political situation that is influencing every undertaking made in Israel. This 

seems to be applicable both on the Arab populations’ perception of self, but also on the 

Israeli Jews’ perception of the Arab population. The study findings indicate that those two 

perceptions are interconnected, and that the participatory efforts are dependent upon both 

local, as well as national, involvement. 

 6.1.4.2  National-level participation. Arab-Israeli tourism joint-ventures solely will 

not set an example for peace; rather, it is the venue the two guesthouses are creating, open-

ing doors for both sides to interact in a neutral environment. Interestingly, the study found 

that participation in domestic tourism on national level has a great significance on empow-

ering the perception of self in the two Arab communities. Hence, domestic tourism does 

not solely bring economic growth – it also brings social growth. The interviewees clarified 

the importance of creating a venue for neutral encounters for the Arabs and Israelis to 

meet, which, in turn, has a great influence and leverage on local-level participation in tour-

ism development, as an outcome.  

 This finding is supported by Moufakkir (2010, p. 42), who suggests that for a suc-

cessful integration of ethnic minorities into society, participation in domestic tourism can 

be used as a leisure integration strategy concerning majority-minority relationships.. In the 

case of Israel, the minority-majority relationship is also a potential subject for using tour-

ism as the integration tool. However, in the case of this research a reversed idea is found, 

where the majority population is conversely encouraged to visit the minority population, 

rather than the opposite.  
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 Sikkuy promotes the importance of the majority, Israeli Jews, participating in domes-

tic tourism to Arab communities in order to eliminate negative attitudes toward the minori-

ty, simultaneously as creating joint-ventures in order for the two sides to share and under-

stand their respective narratives. The analysis show that Juha’s Guesthouse and Fauzi Azar 

Inn are examples of successful applications of the above mentioned in practice, showing 

the desired outcomes as described by Sikkuy. Domestic Israeli tourism to Arab communi-

ties hence creates a space for social contact and a venue for exchanging culture, knowledge 

and sharing narratives, which will advance participation of both national and local in-

volvement in the development process.    

 6.1.4.3  Volunteer participation. Both Fauzi Azar Inn and Juha’s Guesthouse encour-

age volunteers to join the businesses for assistance in reception, cooking, cleaning and oth-

er services. Those volunteers are consisting of international youngsters, coming for a peri-

od of two weeks up to six months. Juha’s Guesthouse did not host international volunteers 

at the moment of the study, wherefore the focus of the discussion will solely be on Fauzi 

Azar Inn. 

 Based on information from Fauzi Azar Inn’s co-founders, detected was that the vol-

unteers contributed to society in a four-level dynamic. As volunteers are perceived func-

tioning primary as a social benefit, their beneficiaries were considered to be the permanent 

employees at Fauzi Azar Inn; the guests; the surrounding community; but also in the send-

ing countries, as the volunteers were described as international ambassador for Israel, Naz-

areth, and its diverse population.  

 At the making of the study, I wished to learn more about the consequences interna-

tional volunteers could bring to society; for instance, hindering locals to enter the job mar-

ket as volunteers might occupy the work position as suggested by Hall and Brown (2006) 

in the literature review. In the case of Fauzi Azar Inn, the co-founders did not perceive the 

situation to lead to any negative consequences for the community, only an increased 

amount of administrative work for the company. They highlighted that the volunteers had 

an important effect on the community, as residents would link the volunteers with continui-

ty which in turn would advance the self-esteem of the locals. S. Shomar-Nasser further 

declared that locals can volunteer as well; however, they are usually offered a paid job be-

fore a voluntary contribution. 

 The above mentioned seems to be a sustainable way of engaging volunteers in the 

overall social aim. The volunteers contribute to a positive atmosphere both in the business 

as in the society, and are ultimately functioning as post-voluntary ambassadors for Naza-

reth, the Arab minority, and the importance of coexistence. 

 

 

6.2  Social tourism entrepreneurship 

 6.2.1 Operational models. In an attempt to classify the operational model of social 

entrepreneurship at Fauzi Azar Inn and Juha’s Guesthouse respectively, Alter’s model 

(2006) functioned as the outset for the definition, as described in chapter 2.4.2.1. However, 

the uniqueness of the two businesses of this study resulted in a failed attempt to fit them 

into any of the seven models. Juha’s Guesthouse presented characteristics suitable for both 

the Entrepreneur Support Model and the Employment Model. Fauzi Azar Inn showed fea-

tures similar to the Entrepreneur Support Model, the Employment Model as well as the 

Service Subsidization Model. In any case, a joint-classification was neither respecting the 

uniqueness of Fauzi Azar Inn and Juha’s Guesthouse, as their characteristics are beyond a 

simplified entrepreneurship model. 

  6.2.1.1 Fauzi Azar Inn. In Fauzi Azar Inn’s case, they share similarities with the 

Entrepreneur Support Model as they are targeting individuals and smaller entrepreneurs, 
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but instead of selling a service (for instance financial support), they do it on a much more 

voluntary basis where mentorship is the main product. Rather than selling a service, they 

spread an atmosphere of entrepreneurial benefits. Nevertheless, the co-founder Maoz Inon 

does provide hostel courses for prospective guesthouse founders, however, that is in the 

role as an experienced hostel entrepreneur rather than in the role as co-founder of Fauzi 

Azar Inn.  

 In the case of the Service Subsidization Model, the linkage to Fauzi Azar Inn would 

be their vision to revive the market in the Old City. Instead of selling their service to some 

external facilitator to revive the market, Fauzi Azar Inn uses its own capital (human, eco-

nomic, etc.) as leverage to facilitate the revitalization of the shops in its immediate proxim-

ity.  

 Further, the Employment Model is almost entirely implemented, as Fauzi Azar Inn 

has managed to employ a significant amount of local residents to various skill-enhancing 

tasks. However, the extent of their marginalization is not measured in this study and there-

fore lacks the ability to completely position Fauzi Azar Inn within the Employment Model. 

 6.2.1.2  Juha’s Guesthouse. For Juha’s Guesthouse, the two operational models suit-

able are the Entrepreneur Support Model and the Employment Model. However, their suit-

ability is only up to a certain degree, as Juha’s Guesthouse’s impact on society is evident 

by purely existing. The presence of Juha’s Guesthouse has started a social development in 

Jisr az-Zarqa, simultaneous to the social motives of the business. Juha’s Guesthouse func-

tions as stimulus to residents who wish to explore the potential of creating their own busi-

nesses, without necessarily consulting with the co-founders of Juha’s Guesthouse before-

hand, as was revealed in the analysis. 

 The Employment Model, where the social mission of the business is to enhance skills 

by providing training and employment, is implementable in theory but still not fully in 

practice. Due to the hostel’s recent establishment, this factor has still not had time to be 

implemented, even though one of the ultimate visions of the co-founders is to provide jobs 

for the locals. In this matter, more time needs to be given before a fair classification onto 

the Employment Model can be done. Yet, the outset is positive.  

 6.2.2  ‘The Lighthouse’-model. An interesting finding was made at the interview 

with M. Inon, who describes his business model as a ‘lighthouse’. He refers to Juha’s 

Guesthouse as having been hit by the light from the lighthouse (Fauzi Azar Inn), and it is 

clear that it is the concept of Fauzi Azar Inn that is the ‘light’.  

 This finding is of great value, as it illustrates how one can set a good example for 

others to follow, especially if one is offering mentorship and encouragement for those 

guided by the ‘light’ from the ‘lighthouse’. This is confirmed in the interviews with N. 

Hanien, co-founder of Juha’s Guesthouse, who refers to Fauzi Azar Inn as a leveraging 

inspiration for the implementation of Juha’s Guesthouse in Jisr az-Zarqa. This confirms 

that a guesthouse can be viewed as a tool for bringing about change in unserved communi-

ties of Israel, and that the benefits stretches beyond socio-economic empowerment; to a 

more deep-rooted concept, such as being a catalyst for coexistence.  

 Elements of the ‘Lighthouse’-model will function as inspiration for the development 

of a hypothesis to this study. It also serves as evidence for promoting a business concept 

that seems to be working in the context of empowering Arab communities in Israel. 

 6.2.3  Tools for success in social tourism entrepreneurship.  

 6.2.3.1  Three characteristics. As described in the literature review, Alvord, Brown 

and Letts (2004) define three characteristics of social entrepreneurship. The transforma-

tional character social entrepreneurship has on the community wherein it operates, is evi-

dent in both Jisr az-Zarqa and the Old City of Nazareth. In both communities, the introduc-

tion of a guesthouse intends to support local capacity, challenge existing norms, and to 
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transform the local cultural context in the community’s advantage. This is evident in the 

networking and the support both sites promote, especially in terms of exploring the resi-

dents’ capacity to involve in tourism initiatives.  

 For the second characteristic of a social enterprise, evidence of alternative financing 

was explored in Jisr az-Zarqa’s case, as a successful crowd-funding campaign was used to 

generate financial capital for the physical restorations of the guesthouse building.  

 Third, and maybe most significant in terms of impact, the social enterprises in Jisr 

az-Zarqa and the Old City of Nazareth support local, marginalized individuals to raise 

voice and spreading the knowledge of Arab inequity in Israel. At both sites the residents 

lacked low self-esteem and shared a sense of governmental neglect, which was directly 

targeted by opening up a venue for cross-cultural encounters in the form of a guesthouse. 

 6.2.3.2  Authenticity. What was described by all interviewees as the main strength 

for promoting Jisr az-Zarqa and the Old City as sustainable tourist destinations was the 

importance of nurturing the cultural heritage of the respective community. By focusing on 

the Arab authenticity of the sites, it adds to the destination’s distinctive genuineness, which 

is noted as a success factor in the literature review (Kelly, 2012, p. 40). Anderson, Honing 

and Peredo’s study (2006) of entrepreneurial activity among indigenous people, share simi-

larities with the Arab minority population in Israel, even though the population is not in-

digenous. The similarity is detected in the mutual objectives within the community for un-

dertaking tourism as a tool for reaching cultural, social and economic benefits. In the cases 

of Jisr az-Zarqa and the Old City of Nazareth, this was especially evident in Jisr az-Zarqa, 

perhaps because of the recent introduction of tourism, hence a the positive experiences 

from the first months of operation led to an euphoric attitude which stimulates the entre-

preneurial mutual objectives. 

 

 

6.3  Learnings from Arab-Israeli partnership in the context of the study  

 6.3.1  Tourism as a catalyst for equity. As described in chapter 2.2.4, justice tour-

ism is identified as “a form of purposeful travelling directly aiming to meet criteria of so-

cial, political and environmental sustainability” (Isaac & Hodge, 2011, p. 101). Justice 

tourism is furthermore place-specific by addressing the needs of that specific destination 

and its current cause. Applying this notion on the two study cases in this thesis, indications 

of justice tourism is especially evident in Jisr az-Zarqa, as this is a newborn destination that 

have gained a lot of media attention due to its social cause and unique partnership. This has 

led to a significant interest among domestic, as well as international, travelers to explore 

the guesthouse, supporting either directly or indirectly the social cause that Juha’s Guest-

house stands for; equity between Arabs and Jews, as well as socio-economic empowerment 

of the locals. 

 In Fauzi Azar Inn’s case, the business is already well-established in the terms of 

promoting justice and responsible travelling, which might not attract ideological visitors to 

that same extent as Juha’s Guesthouse anymore. However, this statement is mainly based 

on my personal observations, meaning that in order to gain legitimate evidence for this 

statement, a further study of the motivation of the visitors at respective guesthouse, should 

be conducted. 

 6.3.2  Tourism as a catalyst in fostering peace. This study aimed to explore if the 

dynamics between community-based social tourism entrepreneurship and Arab-Israeli 

business cooperation, can facilitate peace-fostering in the context of the broader geopoliti-

cal conflict. As raised in the literature review, tourism has been recognized as a promising 

tool to fostering peaceful relations, especially in geographically disputed areas. This thesis 



61 

 

wished to explore if the two study cases highly influenced by the ongoing Arab-Israeli con-

flict; Juha’s Guesthouse and Fauzi Azar Inn, could be categorized within this notion.  

 As Haessly (2010) stresses in the literature review, it is important to understand that 

peace is more than absence of armed conflict. One aspect is to find out what it depends 

upon and what is needed for facilitating a sustainable peace that will last over generations. 

In the context of the Arab-Israeli conflict, the dispute over geographical areas is of primary 

political features and is not studied in this thesis. However, what this thesis has managed to 

explore is an important ingredient that is needed for sustaining peaceful relations on grass-

roots level; namely, the impacts related to perception of self and ‘the other’.  

 The perception of self and ‘the other’, were repeatedly mentioned throughout the 

interviews at both study sites, as well as at the Arab-Jewish joint-venture Sikkuy. What 

was identified as the most powerful tool to facing those perceptions was the power of hu-

man encounters in facilitating understanding of the other, especially Jewish pre-

assumptions of the Arab population. Those interactions have positive impacts on reducing 

anxiety of the unfamiliar (in this study, the Arab population) when similarities can be dis-

covered during the encounter. This notion gains support in the literature review, as Kelly 

(2012) raises this issue, supported by Haessly (2010) in chapter 2.2.3.1, who stresses the 

importance of sharing and respecting different narratives at those encounters, as this is the 

only way of going towards a shared story where the full truth is exposed and reconciliation 

can be facilitated. 

 Referring to the checklist provided by Kelly (2012) in Table 2, several of the needed 

implementations were detected in both Jisr az-Zarqa and the Old City of Nazareth, namely; 

shared interests among hosts and tourists (empowering neglected communities), pervasive 

hospitality (Arab hospitality recognized as extremely high), community consultation and 

involvement (mentorship, meeting needs, encouragement), delivery of benefits to the 

community (increased self-perception, economic empowerment, governmental attention), 

mutual respect (tourism is a neutral venue for interaction), supplier collabora-

tion/partnership (both sites are under Arab-Israeli partnership), distinctive products (pro-

motion of the Arab society, backpacker tourism), local access to training and credit (em-

ployment and mentorship), and finally,  poverty and volunteer tourism provided (tool for 

involving from the grassroots). 

 The checklist serves as further evidence for the two guesthouses’ potential in pro-

moting peaceful coexistence and awareness between Arabs and Jews in Israel. 

 

 

6.4  Concluding remarks 

 The findings of this study allowed me to create a hypothesis based on the explora-

tions of how the dynamics of Arab-Israeli cooperation in social tourism enterprises in the 

accommodation sector might lead to socio-economic empowerment and peace-fostering in 

unserved Arab communities in Israel. The thesis has reached its research aim as it has ex-

plored how Arab-Israeli partnership community-based tourism initiatives can use social 

entrepreneurship as a strategy for addressing community needs and hence create a process 

towards development, empowerment and coexistence. Those findings were needed to ful-

fill the purpose of formulating a hypothesis, and the purpose is hence fulfilled as the hy-

pothesis and an illustrative model is presented in chapters 6.4.1 and 6.4.2 of this thesis. The 

study’s exploratory nature has furthermore revealed needs for further research, which will 

be presented in the following section. 

 The uniqueness of the study cases enabled me to detect underlying factors that had 

prevented growth and development of the communities, such as governmental neglect, past 

violence and lack of self-confidence. The chronic conflict was thus present in most under-
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takings, and the issue of national politics was reflected upon as being a challenge for em-

powerment of the minority population. The findings taught me the complexity of the study 

cases, primary as the social empowerment was deeply rooted in the residents’ self-

perception, need of encouragement and governmental lack of support. Further, the study 

showed how local power structures influenced the overall implementation of a tourism 

venture, a factor that was not taken into consideration as the research questions were for-

mulated.     

 Recommendations for future research hence include a community-focused study, 

aiming to measure the economic and social impact that Juha’s Guesthouse and Fauzi Azar 

Inn possibly have contributed with. As it is important to not solely measure development in 

monetary terms, it is recommended to include the rate of school-drop outs, infrastructural 

improvement, and changes in attitude towards self and other. It is also important to raise 

the complexity of local power relations between business actors, municipal government, 

tourist associations and the national governmental ministries, as these relations proved to 

create both defense and support within every tourism initiative taken. 

 The role of the guesthouse enterprises was hence highlighted as a tool to operational-

ize the social mission and for addressing community needs. Further, the importance of 

networking and connecting (rather than protecting) business ideas proved to be an im-

portant feature of successful social entrepreneurship, as M. Inon moreover referred to as a 

‘Lighthouse’ , or a  ‘copy-paste model’ that anyone can use for sustainable community-

based tourism development via accommodation tourism. The business model has proven to 

work also outside the boundaries of the Old City of Nazareth, having Juha’s Guesthouse in 

Jisr az-Zarqa as example. From the interviewees’ observations, as well as my own, visible 

development in terms of infrastructure and local ambitions had taken place in Jisr az-

Zarqa, compared to the situation prior to the establishment of a guesthouse.  

 Limitations of the study can be identified as a focus on development initiatives that 

have mainly been including entrepreneurship and community-based initiatives as this the-

sis is studying phenomena related to their existence in developmental purposes. The role of 

the public sector is not studied further than by mentioning failed involvement - hence it is 

recommended that further research lays a greater focus on development visions articulated 

by, for instance the Israeli government, in order to better grasp the holistic dimension of 

development initiatives in Arab communities in Israel. Another aspect that limits the find-

ings of this study is the local view of tourism development and the role of tourism in their 

individual empowerment, if any. 

 From a critical point of view, this study may give the impression of idealizing the 

situation that Fauzi Azar Inn and Juha’s Guesthouse are contributing to in their respective 

communities. It is agreed that this thesis is not giving much attention to existing challenges 

and constraints related to the operation of the two guesthouses. This is primary due to the 

limitations of this Master’s thesis, but also due to the approach this Master’s thesis intend-

ed to use. As this study has undertook a transformative approach of the research, the pur-

pose has been to create awareness of the complicated situation the Arab communities may 

face when it comes to development in general, but tourism development in particular. In-

stead of looking at development initiatives that failed, this study has looked at two cases of 

what seems to be working in developmental terms, regardless of the internal and external 

conflicts that may influence the process. This is therefore a limitation of the study as the 

data collected consisted solely of information from people who supported those develop-

ment efforts, which does not represent the full spectrum of perspectives regarding those 

initiatives and tourism’s role in community-development.  

 Therefore, this thesis has intentionally shed light on two examples of what seem to 

be successful community-based social tourism initiatives in underprivileged Arab commu-
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nities in Israel, in order to contribute to the awareness of the complex situation of creating 

a tourism venture therein and the positive impacts that can be generated from the latter. 

 6.4.1  An emerging hypothesis. The learnings from the study cases support the no-

tion that a guesthouse can function as a catalyst for local social and economic empower-

ment, Arab-Israeli cooperation, and, as a tool for coexistence. The impact of the guest-

houses are detected on multiple levels as it is empowering residents locally, promoting 

Arab-Israeli coexistence nationally, and is providing a general venue for politically neutral 

meetings. The hypothesis created from the study and the findings, is hence: 

 Arab-Israeli social tourism joint-ventures within the hostel sector can, in underprivi-

leged Arab communities, facilitate a development process towards social empowerment 

and economic growth, simultaneously as offering a venue for neutral cross-cultural en-

counters that, in the conflicting geopolitical context, can advance a positive atmosphere 

and enhanced local self-esteem. 

 

 6.4.2  A hypothetical model. The hypothesis is illustrated in a theoretical model 

(Figure 8), which aims to summarize the inter-connections of all concepts brought up in 

the empirical framework and the study findings. The model aims to illustrate how a com-

munity-based tourism initiative in the accommodation sector can start a process towards 

development and coexistence. 

 Supported by Cohen-Hattab and Shoval’s (2007, p. 715) reflection over tourism as a 

cultural bridge for promoting development and interaction in scenarios of cultural conflict, 

this hypothetical model suggests similar findings from the studies in Jisr az-Zarqa and the 

Old City of Nazareth. 

 The inter-relations between the establishment of a guesthouse, participation (among 

locals as well as domestic and international tourists), and empowerment are working as a 

dynamic. This dynamic can serve as a cultural bridge and as a neutral venue for encounters 

and cross-cultural interactions which can take place anytime during the dynamic process. 

The ultimate outcome of tourism development are learnings that foster mutual respect; a 

shared narrative (especially when considering domestic tourism in Israel); and, a positive 

atmosphere (which in the Arab-Israeli context is a significant attribute).  

 Nevertheless, this process is influenced by both local and national power structures 

as well as the impacts of positive or negative self-perception. Therefore, the model sug-

gests that those impacts must in further research be understood and taken into considera-

tion in order to catalyze the development process of the previously mentioned dynamics 

connected to the community-based tourism initiative. See Figure 8.  

 6.4.3  Transferability of findings beyond Nazareth and Jisr az-Zarqa?. The Ar-

ab-Israeli context, in which this study has been positioned, is described as having highly 

politically contested features and unequal prerequisites for development. The study is made 

in two Arab communities in Israel where the introduction of a backpacker guesthouse has 

proved to function as a tool for development and positive change. The concept gains sup-

port from the Arab-Israeli joint-venture Sikkuy, who are recognizing the potential tourism 

has to bring Israelis and Arabs together in a neutral environment where a road towards a 

shared narrative can be started. Sikkuy furthermore promotes own tourism initiatives in 

Arab communities with the aim of creating a space that develops the Arab community, 

empowers the residents in socio-economic terms simultaneously as breaking walls between 

Arabs and Jews in Israel. 
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Figure 8. Hypothetical model based on the study findings. 

  

 The detailed description of the context of this study, combined with the evidence 

revealed in Jisr az-Zarqa, the Old City of Nazareth, and by Sikkuy, supports the transfera-

bility of the research onto similar venues suffering from chronic conflict, marginalized 

communities in established or potential backpacking destinations. As the research focused 

on the Arab-Israeli aspects of cooperation, full transferability onto other Arab communities 

in Israel that see the potential of introducing tourism for development, is assumed. The 

concept also has potential to be transferred to the West Bank; however, another level of 

political complexity will consequently be added. 

 This study has raised awareness of the potential that community-based social tourism 

initiatives can have on sustainable socio-economic development, resident empowerment, 

and coexistence aspects. This awareness should therefore not be neglected, as it indicates 

on a promising tourism development strategy that can relatively easily be adapted by other 

tourism sites. The scientific outset for further research that this study has initiated, should 

neither be abandoned as the cost of inaction would disrespect the valuable efforts made by 

the proactive partners in Jisr az-Zarqa and the Old City of Nazareth in their cause to sup-

port humanity. 
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7  SUMMARY 

 

 This exploratory research paper has presented an empirical framework for research 

about social tourism entrepreneurship in form of a guesthouse and its relation to the partic-

ipatory approach of involving the local community to achieve sustainable results of social 

and economic empowerment. The concepts of justice and peace tourism, social entrepre-

neurship and participation were presented to function as empirical support for the research. 

The research was based in two unique sites in Israel: one of the poorest Arab villages in 

Israel; Jisr az-Zarqa, and the Old City of the major Arab center in Israel; Nazareth.  

 The participatory approach was presented in the empirical framework to be the most 

powerful tool in community development if the control remained with the locals. The study 

findings indicated that the most pressing need in both Jisr az-Zarqa and the Old City of 

Nazareth was, alongside with economic growth, the lack of self-esteem and trust in the 

residents’ own capacity to bring about positive change that would benefit the community.  

 Further, the study presented how social tourism entrepreneurship could function as a 

tool for sustainable community development, especially in a perspective of cross-cultural 

interaction. The study has raised the complexity of operating a tourism venture in Arab 

communities within Israel, revealing challenges that both governmental and local power 

structures contributed with. Nevertheless, entrepreneurship proved to be a powerful meth-

od of addressing social needs in unserved Arab communities, simultaneously as adding a 

neutral venue for Arab-Israeli encounters. The study presented findings that identified tour-

ism as a catalyst for encouraging Israeli domestic tourism as well as international tourism 

to Arab communities, which advanced cross-cultural understanding and toleration in the 

purpose towards civic equity. 

 The exploratory findings show that the business models undertaken by both Juha’s 

Guesthouse in Jisr az-Zarqa and Fauzi Azar Inn in the Old City of Nazareth are successful 

implementations of how a guesthouse can serve community needs on multiple levels, such 

as social, economic and political. As Fauzi Azar Inn is a well-established venture, the 

business is referred to as an important factor for inspiration, encouragement and mentor-

ship, functioning as a ‘lighthouse’ for other social businesses to copy. Juha’s Guesthouse is 

therefore an excellent example of how the business concept of establishing a guesthouse in 

an unserved community can advance positive change and facilitate interaction between 

Arabs and Jews, and international visitors. Additionally it was evident that Fauzi Azar Inn 

as an established facilitator of change was able to target their development focus more spe-

cifically (for instance the revival of the old market), compared to Juha’s Guesthouse in Jisr 

az-Zarqa that operated within a broad and more profound spectrum of the social needs of 

the village (self-perception, for instance).  

 This thesis has provided examples with high transferability of a promising way to 

initiate Arab-Jewish partnership in Arab communities. The business concept’s ability to 

foster peace was on the contrary rejected by the interviewees of this study, however, rec-

ognized was that grassroots level cooperation was reflected on as facilitating a positive 

atmosphere, creating paths towards a shared story where different narratives can be pre-

sented in a neutral environment. As this was an exploratory study, the findings deserve to 

be examined in further, extensive research that can provide more resources for understand-

ing the complex power structures on national as well as local level.  

 Further studies should also examine the parameters of local self-perceptions at both 

sites of this study, as well as focusing the research on consulting locals about economic 

and social empowerment, as well as their perceptions of their ability to actively participate 

in the development process. Additionally, future studies of the sites should lay focus on 
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assessing the criteria for human development (empowerment, co-operation, equity, sus-

tainability and security), as proposed by UNDP in chapter 2.1.1 in the literature review. 

 In conclusion, this thesis has explored the practical steps of establishing a guesthouse 

in an underprivileged community, which seems to be a promising way to advance commu-

nity development, empowerment of the residents, participation in the development process 

and cross-cultural interaction. Tourism shall neither be underestimated in the cause of 

promoting sustainable coexistence, as peace grows from mutual respect; a notion that both 

Juha’s Guesthouse in Jisr az-Zarqa as well as Fauzi Azar Inn in the Old City of Nazareth 

have demonstrated. 
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APPENDICES 

 

Appendix A 

 

 

Interview questions July 2013 (as guideline) 

 

 

1. Tell me about the background of starting this guest house 

 

2. What does it mean to be mentored by another business (Fauzi) in order to start 

your own? / What does it mean to mentor other businesses? (directed to Fauzi) 

 

3. From your perspective, what are the most pressing social challenges existing in 

Nazareth? 

 

4. In the context of the previous question, from your perspective, what are the most 

efficient ways that business activities can address these issues? 

a. Can you give me a specific example that illustrates the point? 

 

5. In the context of multi-cultural communities (like here in Nazareth), what do you 

see are the  most successful opportunities for business cooperation, from your own 

experiences, across and between these communities? 

a. Give an example 

b. How and why does it work, what is it about the example that makes it 

work? 

 

6. How can entrepreneurial activities be a solution in promoting [thread from ques-

tion 1] and [thread 2] in overcoming the challenges within these communities? In 

what ways? 

a. Reminder myself what am I looking for, tolerance and empowerment. 

 

7. In order to make businesses succeed in the area of Nazareth, what is needed?  

a. Reminder to myself: For instance policy development, cultural changes or 

access to something specific? 

 

8. Describe from your own perspective, in the context of Nazareth and the broader 

geo-political area that has been influenced by the Arab-Israeli conflict: what does 

it mean to mentor another business? 

 

9. Are you familiar with the social business model developed by Prof. Muhammad 

Yunus from Bangladesh? According to that model profits from the business (after 

salaries and other financial things are paid first) should be reinvested into society 

to help marginalized individuals to realize their own capacity, start up their own 

social businesses and creating their own sustainable future. That way the commu-

nity would start the process towards empowerment, toleration and poverty allevia-

tion.  

  

9.a  Imagine the social business model by Yunus; could you place your business 

within its frames? Why, why not? 
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10. Who else should I interview in Nazareth who’d be relevant for this study? 

11. Any other comments or thoughts about your role in promoting community devel-

opment? 

Anything else around what we talked about that I should have asked? 

       

 

Interview questions March 2014 (as guideline) 

 

BACKGROUND: 

1. Tell me about the recent developments and the current undertakings within the 

company. 

2. What does it mean to you to be one of the creators of this company? 

 

SOCIAL BUSINESS: 

1. In the context of your business - Describe entrepreneurship.  

- What does it mean to you?  

- Is it more than just business? 

- What role do you see that your business has in the community? Explain. 

2. What changes have you seen on the society since you started? 

-  Include a description of the starting point. 

- Which do you consider to be a direct effect from your business? 

3. Many have argued that small-scale entrepreneurship on grassroots level is the 

most sustainable way of running a tourism business. What is your view of tourism 

entrepreneurship? Does entrepreneurship have a greater chance to spread benefits 

when operated small-scale and community based? Why? 

4. It is important to involve the residents when developing a tourism business that is 

addressing the needs of the society; how have you approached the residents? Suc-

cess/failure? How is it done? 

TOURISM AND SOCIAL IMPACTS 

1. What motivates you to run a business like Fauzi Azar Inn/Juha’s Guesthouse? 

2. Many scholars are highlighting the role of tourism in fostering peace and creating 

a venue for people to encounter new cultures and views.  

a. What are your opinion on the role of tourism in fostering peace and under-

standing? 

b. Do you see yourself as a forerunner/pioneer for promoting peace and coop-

eration, in the context of the Arab-Israeli conflict? 

3. In the Arab-Israeli context: What are the challenges of running a social enterprise? 

What are the benefits? 

4. What are the next steps for your business?  

5. Tell me your view on the volunteers’ roles to your business. Is volunteering sus-

tainable in your opinion? 

a. How many are local, how many international? 

b. What role do the international volunteers play? 

c.  I have noticed that a great amount of foreigners are working with you.   In 

my perception, local work force also in volunteer jobs would create a better 

benefit for the community. Explain to me why you offer international vol-

unteers to work with you rather than locals (who would get both training 

and an income that remains within the society)?  
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Appendix B 

 

 

 

Quotes  from interviews with multiple themes 

 

Location Quote 

Jisr az-Zarqa “They have almost no connection to what is happening around here, or 

to other communities. And he feels that promoting and developing tour-

ism here it will be like a bridge to the other, to the outer world. To other 

communities and to other way of life. For example, if people from out-

side will come into Jisr, it will also change the local people’s attitude and 

they will become more ambitious.” (N. Hanien & A. Juha, personal 

communication, July 10, 2013). 

Jisr az-Zarqa “They don’t believe in themselves [---] because no one goes there [---]. 

But I think the main idea is to just open a place and to bring tourists over 

here. And this will inspire other people to do the same. I think this is the 

most important value we can give them, to start the process of becoming 

a touristic place.” (N. Hanien & A. Juha, personal communication, July 

10, 2013). 

Jisr az-Zarqa “As a beginning it will inspire other local people to open similar or other 

businesses. Our policy will be to encourage other people to do that and 

to help them, and teach them. And first of all, when tourists start to come 

here it will start a process. It will be the first step, a process of becoming 

a touristic place.” ((N. Hanien & A., personal communication, March 20, 

2014). 

Jisr az-Zarqa “I was thinking also about the great business potential that can have a 

great impact also socially. But not like political, I’m not so much into the 

Jewish-Arab thing… but I must say that once I am here I must say I face 

the big gaps… there is a big difference.” (N. Hanien, personal communi-

cation, March 20, 2014). 

 


