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1. Introduction 

1.1 Background 

Social, economical and political inequalities between men and women are evident in many 

aspects of society. Power is not distributed equally, which can be noted in the asymmetry of 

males and females in top positions, salary levels, and different social expectations on men and 

women. Corpus studies on collocations and gender, e.g. Pearce (2008), Gesuato (2003), and 

Caldas-Coulthard and Moon (2010) have observed this asymmetry to be reflected in language 

also, and note that the word ‘man’ has a higher frequency than the word ‘woman’ in various 

corpora. This may show that women have a smaller presence in our language, which in turn, 

is a reflection of society. More specifically, these studies have investigated what collocations 

reveal about social attitudes toward gender within their studied genres.  

The term collocation refers to how frequently words co-occur in a corpus, which 

offers insight into how a particular word is used (McEnery et al 2006: 56). Studying 

collocations is a useful way of investigating what social and cultural stereotypes are attached 

to a certain word, because the words that conventionally surround that word can reveal 

cultural stereotypes (Manning and Schütze 1999: 142). For example, a quick search in the 

Corpus of Contemporary American English (COCA) (Davies: 2008-) shows that the adjective 

‘Swedish’ is surrounded by words like meatballs, massage, royal, IKEA, and welfare, while 

the surrounding words, or collocates, for ‘American’ include troops, dream, African, and  

league. While this example is brief, it shows that stereotypes are present in language and that 

collocations can reveal social attitudes toward a specific word.  

Inspired by previous research, this study will focus on the collocational behavior of 

‘man’ and ‘woman’ in contemporary American newspapers and magazines, to find out how 

gender is presented through this medium. Magazines and newspapers are read by many 

people daily, and therefore contribute to the reinforcement and reproduction of gender roles 

through the linguistic choices in reports, articles, features, etc. Therefore it is relevant to 

investigate how they communicate news etc. to the public, from a gender-linguistic 

perspective. By contrasting the related words ‘man’ and ‘woman’, the difference in meaning 

and usage between these words in the material examined can be determined, and 

representations of gender can be revealed.  
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1.2 Aim and Hypotheses 

This study is a contribution to a growing amount of research on gender and collocations 

within corpus linguistics. Some studies have focused on an entire general corpus, such as the 

British National Corpus (BNC), which is a highly cited, but no longer contemporary corpus, 

to find out how gender is represented in a language in general, while others have opted to 

explore specific genres within a language. Rather than exploring how gender is represented in 

American English as a whole, this study focuses on how men and women are represented in 

contemporary newspapers and magazines through the Corpus of Contemporary American 

English (COCA) (Davies: 2008-). The corpus material and its representativeness are 

discussed in section 3.1.  

The aim of this essay is to investigate what the most common collocating adjectives 

for ‘man’ and ‘woman’ are in American newspapers and magazines today, to illuminate what 

gender ideologies these media genres transmit through news stories, articles, features, 

interviews, and so on. By examining to what degree the adjectives are associated with the two 

gender groups, I will be able to distinguish in what discourses men and women are present. 

This will reveal how this type of contemporary American English media portrays gender.  

Based on findings in previous research, this study is conducted with the hypothesis 

that adjectives collocating with ‘man’ and ‘woman’ differ in contemporary American English 

newspapers and magazines, and that it is possible to distinguish differences in the lexical 

categories that the collocates belong to, all of which reveal social attitudes about gender and 

the discourses they are featured in. For instance, Pearce, Gesuato, Caldas-Coulthard and 

Moon find that women are more likely to be described with collocates that describe physical 

attractiveness and denote passivity, while men are more likely to be described in terms of 

their achievements and as being active (Pearce 2008, Gesuato 2003, and Caldas-Coulthard 

and Moon 2010) Lastly, the supposition is that American English is a marked language 

because ‘woman’ collocates more frequently with adjectives denoting e.g. a nationality than 

‘man’ (Pearce 2008: 12, Caldas-Coulthard and Moon 2010: 116)  

Following the introduction, the essay is structured into five sections. Section 2 

presents previous research on gender and collocations and includes research based on other 

corpora than COCA in order to establish what the findings are in other fields. Some of the 

research includes work on collocates in general, but are relevant for the present study, 

nonetheless, because adjectives make up a great amount of the results. This is followed by a 

presentation of the material and method of the essay (see Section 3). This section discusses 

COCA in more detail, outlines how the collocates are yielded, and what statistical test is used. 
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In Section 4, the results are presented and analyzed, as well as demonstrated by concordance 

examples. Section 5 comprises a summary of the findings as well as concluding remarks. 

  

2. Gender and Previous Research  

2.1 Doing Gender 

Before examining previous research, it is important to understand what gender is and how it 

differs from sex. The World Health Organization defines sex as the biological and 

physiological attributes that characterize men and women (WHO website 2014). Gender, on 

the other hand, refers to “the socially constructed roles, behaviours, activities, and attributes 

that a given society considers appropriate for men and women” (WHO website 2014). In other 

words, men and women are conditioned to behave in masculine and feminine ways 

respectively, and thus ‘do gender’.   

 The concept of ‘doing gender’ was introduced by West and Zimmerman (1987: 129), 

who posit that gender is not a trait, but a social doing that is “…produced as a socially 

organized achievement.” Differences between boys and girls are made from the day they are 

born, so that by about age five, gender is fixed (West and Zimmerman 1987: 126). Then, 

gender roles are sustained by social structures and social control processes. For example, 

when a man opens a car door for a woman and takes her hand to help her out, and the woman 

consents by taking the man’s hand to be helped out of the car, the man is doing masculine 

gender, and woman is doing feminine gender. Or, the following less explicit example where it 

is assumed that the reader understands which person is a man and which person is a woman, 

in this excerpt from an article about Dallas that describes its citizens as generally good-

looking, with a few exceptions: “Are there 50-year-olds in pointy boots and $150 button 

downs creeping on 20-year-olds with short skirts, spray tans, and artificially enhanced chests? 

Yeah, but that’s just entertaining.” (Moore 2014) The sex of either person is left unsaid, but 

most people would identify the 50-year-old as a man, and the 20-year-old as a woman. 

Turning the gender roles on its head and pretending for a second that the 50-year-old is a 

woman, and the 20-year-old is a man makes the scenario nearly comical, because feminine 

and masculine natures are shaped in such a way that they are rendered normal and natural 

(West and Zimmerman 1987: 142). This explains why the author does not find it relevant to 

divulge the sexes of the people in the excerpt. Moreover, his portrayal is an example in which 

gender roles are reproduced, and made seem like essentially natural traits of men and women.  

 West and Zimmerman (1987: 129) point out that, like the assumption of who is who in 

the above example, many roles are gender marked. For instance, doctor and nurse are gender 
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marked so that special qualifiers must be added to exceptions to the rule, as in female doctor 

and male nurse (West and Zimmerman 1987: 129). This is an effect of institutional 

arrangements of sexual division of labor, one of many factors that contribute to the 

subordination of women by men (West and Zimmerman 1987: 140). Household labor, for 

example, is seen by many as an essentially female task, even if the woman is employed 

outside the home, too (Berk 1985: 193). When women engage in household work, and men do 

not, it seems as if it is a naturally female trait. Berk (1985: 193) finds that working wives and 

husbands find it a fair arrangement when the wife does the majority of the housework. This 

adherence to what is seen as normal male or female habits is a self-regulating process that 

allows for gender roles to continue (West and Zimmerman 1987: 142). As West and 

Zimmerman (1987: 147) put it, “[g]ender is a powerful ideological device, which produces, 

reproduces, and legitimates choices and limits that are predicated on sex category.”  

 

2.2 Previous Research 

Neither gender portrayal in different kinds of American media nor collocations are unusual 

subjects of research, but few studies have been made on the two subjects together. Studies on 

gender and the media include Goffman (1976), who analyzes how men and women are 

depicted in U.S. advertisements and how men and women are thought to behave, and Curry 

and Vigorito (1998), who examine the portrayal of males in popular American magazines. 

Further, studies on collocations (e.g. Baker and Freebody 1989, Fairclough 1992, Stubbs 

1995) explain how cultural connotations of words can be detected in how a word is used in 

context. However, actual research on gender representation through collocations in any kind 

of U.S. media is sparse, and the key research on gender and collocations in English discourse 

concerns British English (see Sections 2.2.1 and 2.2.2). Nonetheless, collocations function in 

the same way regardless of the English variety, so knowing how gender is portrayed in British 

English as a language, as well as in British English newsprint, serves as great comparison for 

findings in American English newspapers and magazines.   

   

2.2.1 Gender and Collocations in British English 

To find out whether the social, political and economical asymmetries between men and 

women are reflected in language, Pearce (2008) studies how men and women are represented 

in the British National Corpus (BNC), by focusing on collocations and grammatical behavior 

of ‘man’ and ‘woman’. The BNC is a general corpus, and is therefore representative of its 

variety (McEnery et al. 2006: 15), in this case, British English. Pearce uses Sketch Engine, “a 
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Corpus Query System incorporating word sketches, one-page, automatic, corpus-derived 

summaries of a word's grammatical and collocational behaviour” (Sketch Engine website), in 

combination with the BNC to investigate collocations of ‘man’/’woman’ as subject and 

object, as well as attributive adjectives associated with ‘man’/’woman’, to find out how men 

and women are described and what categories they appear in (Pearce 2008: 7).  

Pearce (2008: 7-19) finds collocational patterns among the adjectives and verbs, which 

he uses to create the following categories: ‘Power and Deviance’, ‘Social Categories’, 

‘Personality and Mental Capacity’, ‘Appearance’, and ‘Sexuality’. The asymmetrical 

distribution of power between the sexes in society, both physical and financial, is reflected in 

his results (Pearce 2008: 7). He concludes that gender is represented in stereotypically 

feminine and masculine ways, with men being portrayed as strong, rugged, muscular, 

competitive, adventurous, independent, aggressive and rational, while women are depicted as 

being physically weak, co-operative, gentle, dependent, sympathetic, and emotional (Pearce 

2008: 19). For example, Pearce (2008: 8) believes that men are expected to be more 

aggressive and exercise power, which is why it is not surprising that adjectives in the ‘Power 

and Deviance’ category, such as distinguished, eminent, grand, great, influential, leading, 

mighty, outstanding, powerful, rich, self-made, senior, top and wealthy, are much more related 

to ‘man’ than ‘woman’. Likewise, in ‘Power and Deviance’ verbs such as dominate, lead, 

possess, and own collocate more frequently with ‘man’ than ‘woman’ (Pearce 2008: 7). 

Instead, ‘woman’ patterns much more with ‘Social Categories’, such as collocates referring to 

marital/reproductive status and ethnicity: examples include childless, married, non-married, 

Indian, Arab and African-American (Pearce 2008: 12). Pearce’s (2008: 12) study shows that 

when speaking of women, a greater emphasis is placed on social categories such as 

nationality, religion, ethnicity and class. With regards to adjectives referring to nationality or 

ethnicity, he posits that they are an important part of discussions of women in sociological 

discourse and hence, are more salient with ‘woman’ than ‘man’ (Pearce 2008: 12). He further 

notes that when adjectives such as Asian or Arab are used as nouns, and gender is not 

explicitly stated, it is often understood to be referring to a male, and that this is the reason 

why ‘woman’ collocates more frequently with adjectives that refer to nationality or ethnicity 

(Pearce 2008: 12). Pearce believes that these two distinctions indicate that men are more 

associated with power than women, and women with marital status more than men.  

In terms of Pearce’s (2008: 13-14) ‘Personality and Mental Capacity’ category, ‘man’ 

is more strongly linked to adjectives that convey assertiveness, such as powerful, eminent and 

influential, whereas ‘woman’ occurs more frequently with hysterical, distraught, neurotic and 
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silly. Collocating adjectives for ‘man’ in the ‘Appearance’ category often refer to physical 

size, weight, and bulk, such as barrel-chested, beefy, and well-built (2008: 17). ‘Woman’, too, 

is modified by adjectives that relate to size and weight (plump, slender, pear-shaped), 

although to a more limited range of body-types. Additionally, ‘woman’ is related to breasts, 

with adjectives such as buxom, big-bosomed and large-breasted (2008: 17). Finally, Pearce 

(2008: 18-19)  finds that in the ‘Sexuality’ category, ‘woman’ collocates with adjectives that 

have negative connotations to a larger extent than ‘man’. While ‘woman’ is strongly linked to 

promiscuous, frigid, fallen, blowsy, scarlet and butch, ‘man’ only collocates with two 

adjectives with negative connotations: macho and lecherous (2008: 18-19). 

 

2.2.2 Gender and Collocations in British Tabloids and Broadsheets 

Even more recent studies show similar patterns. With a special interest in gender 

representations in the language of the media, Caldas-Coulthard and Moon (2010: 99-133) 

investigate how British tabloids and broadsheets categorize men and women in reports or 

features, in order to explore hidden gender ideologies in language. They look at what 

adjectives occur with ‘man’ and ‘woman’ (and ‘girl’ and ‘boy’) in the Bank of English (BOE) 

to distinguish differences in gender representation (Caldas-Coulthard and Moon 2010: 109).  

 Caldas-Coulthard and Moon categorize the adjectives based on their own modified 

version van Leeuwen’s schema (see Table 1). Van Leeuwen (1996: 32) offers an attempt to 

distinguish exactly how social actors can be represented in the English language, by 

categorizing social actors according to work, physical traits, personal traits, evaluatives and so 

on. Van Leeuwen (1996: 54, 58) suggests three main categories: ‘Functionalization’, 

‘Identification’ and ‘Appraisement’. The ‘Functionalization’ category includes adjectives that 

belong to the domains of discourse of what a person does, such as an occupation or role (Van 

Leeuwen 1996: 54). The ‘Identification’ category concerns domains of discourse that describe 

what a person unavoidably is, rather than what they do (Van Leeuwen 1996: 54). Van 

Leeuwen (1996: 54) further divides ‘Identification’ into three subcategories, 

‘Classificational’, ‘Relational’, and Physical’ all of which concern more narrowed down 

domains of discourse within the main category of ‘Identification’. ‘Classificational’ concerns 

domains of discourse relating to age, gender, provenance, ethnicity, sexual orientation etc. 

‘Relational’ refers to a the semantic space of a person’s relation to another, such as friendship, 

kinship, work relation and so on (Van Leeuwen 1996: 54). The ‘Physical’ category labels a 

person according to their physical characteristics, e.g. size, coloring, clothing and appearance 

(Van Leeuwen 1996: 54). Lastly, the main category ‘Appraisement’ deals with semantic 
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space that concerns evaluatives of the social actors in the discourse, such as lovely, good, nice, 

and so on (Van Leeuwen 1996: 58). Caldas-Coulthard and Moon (2010: 111) modify Van 

Leeuwen’s schema by adding the semantic space of attractiveness to the ‘Physical’ 

subcategory. Additionally, Caldas-Coulthard and Moon (2010: 111) add a fourth subcategory 

under ‘Identification’, namely ‘Personal’, which concerns domains of discourse that describe 

personal and behavioral traits, morality, intellect, etc.  

 

Table 1. Caldas-Coulthard and Moon’s categorization of adjectives adapted from Van 

Leeuwen’s 1996 schema. 

 

§ Functionalization	(occupation,	role,	function)	

§ Identification  

Ø Classificational (age, gender, provenance, race, ethnicity, wealth, religion, 

politics, etc.) 

Ø Relational (kinship, work relationship, personal relationship) 

Ø Physical (size, coloring, clothing, attractiveness) 

Ø Personal (emotional state, behavioral traits, intellect, morality) 

§ Appraisement (general evaluatives and affectives) 

 

In the main category, ‘Functionalization’, Caldas-Coulthard and Moon (2010: 112) 

find that collocates for ‘man’ include lexicalized or semi-lexicalized items such as ‘best man’, 

‘right-hand’ man and ‘holy man’. Moreover, ‘right-hand man’, as well as ‘leading man’ 

indicate power and leadership, an aspect that is not present among the ‘Functionalization’ 

collocates for ‘woman’. Rather, they refer to actual professions and functions such as police 

officer, judge, prime minister and president (Caldas-Coulthard and Moon 2010: 115). This 

fact indicates that such roles are assumed to be held by men unless stated otherwise.  

The ‘Identification’ subcategory, ‘Classificational’, shows, somewhat surprisingly 

perhaps, that ‘woman’ is linked to more adjectives referring to wealth and high status than 

‘man’. ‘Man’ collocates with richest, rich, powerful, top, main, wealthy, self-made, and 

wealthiest, and ‘woman’ with richest, successful, wealthy, powerful, leading, senior, famous, 

top, and wealthiest (Caldas-Coulthard and Moon 2010: 113, 115). Additionally, ‘man’ co-

occurs with two adjectives indicating low status, little and poor, while ‘woman’ only is linked 

to one, poor (Caldas-Coulthard and Moon 2010: 113, 115).  
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The ‘Relational’ subcategory features some identical collocates for both gender 

groups, such as married, single, and new (Caldas-Coulthard and Moon 2010: 113, 116). 

However, ‘woman’ is also modified by the negatively connoted lone, and is also labeled as 

unmarried, whereas ‘man’ forms lexical expressions with main and ladies’, both of which are 

favorable (Caldas-Coulthard and Moon 2010: 113-116). 

The next subcategory within ‘Identification’, ‘Physical’, indicates that ‘man’ 

collocates much more with adjectives relating to hair/body hair (or lack thereof) (bearded, 

balding, mustachioed, clean-shaven, bearded), and a state of being dressed (tracksuited, 

besuited, bespectacled) (Caldas-Coulthard and Moon 2010: 113-114). ‘Woman’, on the other 

hand, collocates with adjectives that indicate a state of undress, such as naked, nude, topless, 

undressed, and bare-breasted (Caldas-Coulthard and Moon 2010: 116). Further, female 

attractiveness is described with a larger number of adjectives than ‘man’, which is limited to 

sexiest, good-looking, scruffy, handsomest, dishy, and handsome (Caldas-Coulthard and Moon 

2010: 113-114). In addition to sexiest and good-looking, ‘woman’, however, is also described 

as beautiful, pretty, real, attractive, lovely/etc.-looking, gorgeous, sexy, glamorous, desirable, 

and alluring, but also as the negative plain (Caldas-Coulthard and Moon 2010: 116). The 

greater number of adjectives relating to attractiveness in females indicates that women are 

described in terms of physical attractiveness to a greater extent than men.  

A closer look at adjectives denoting emotion/behavior in the ‘Personal’ subcategory in 

Caldas-Coulthard and Moon’s (2010: 114, 117) study, reveal some interesting facts about 

how gender is presented. There are 51 different collocating adjectives that concern 

emotion/behavior for ‘man’, but only 24 collocates for with ‘woman’, meaning that male 

emotion/behavior is described with a larger assortment of adjectives than that of women. 

Further, out of the 51 and 24 adjectives respectively, 45 and 18 are unique, which points to 

men and women being described largely with separate vocabularies. Caldas-Coulthard and 

Moon (2010: 117) note that while there are unique ‘woman’ collocates with positive 

connotations (e.g. courageous, vibrant, vivacious, unpretentious), negative emotional states 

like distraught, hysterical, distressed and terrified are stereotypically female. 

The last main category, ‘Appraisement’, features mostly only positive collocates for 

both ‘man’ and ‘woman’, although ‘man’ patterns with more negative ones than ‘woman’. 

Some of the positive shared items include nice, good, lovely, ideal, and perfect. The only 

negative collocate for ‘woman’, poor, is also shared with ‘man’. Three out of the four unique 

‘woman’ collocates, remarkable, amazing, extraordinary and mysterious, are grandiloquent. 

On the contrary, the unique ‘man’ collocates display a great amount of diversity with both 
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positively and negatively connoted items. They include, to name a few, great, lucky, wee, 

little, wrong, unluckiest, and odious (Caldas-Coulthard and Moon 2010: 114-115, 117).  

 

2.2.3 Gender and Collocations in British and American fiction and non-fiction and 

British magazines 

Like Caldas-Coulthard and Moon, Gesuato (2003: 253-254), whose study examines 

collocations of ‘man’ and woman’ (and ‘boy’ and ‘girl’) in Usbooks, Ukbooks, Time and 

Today in the online COBUILD corpus, finds that while the lemmas ‘man’ and ‘woman’ share 

some contexts of use, it is not always to the same degree, and some contexts are unique to a 

specific group. While Gesuato does not follow an explicit schema according to which 

collocates are categorized, she identifies various discourse domains among her results. For 

‘woman’ they are ‘physical attractiveness’, ‘age’, ‘physical appearance’, ‘family and personal 

relations’, ‘women’s liberation’, ‘religion’, and ‘people’ (Gesuato 2003: 253). For ‘man’ the 

domains of discourse are ‘age’, ‘physical appearance’, ‘family and personal relations’, 

‘people’, ‘negative states’, ‘the military’, ‘sex’, ‘negatively connoted physical force or 

action’, and ‘non-physical attractiveness’ (Gesuato 2003: 253).  

Collocates referring to ‘age’ are the same for both ‘man and ‘woman’, with a couple 

of exceptions. ‘Man’ is old, older, aged and young, and woman is young, old, older, elderly, 

and aged (Gesuato 2003: 253) First, young collocates least frequently of the age-related 

collocates for ‘man’, but the most for ‘woman’. Additionally, elderly only occurs with 

‘woman’. The frequent use of young, as well as the polite elderly indicates a focus on female 

youth (Gesuato 2003: 253). Also, both men and women are described in terms ‘physical 

appearance’, but with a major difference. While ‘man’ is more related to size (tall, big, fat) 

‘woman’ is more related to items denoting overall physical appearance (body, dressed, 

looking, white) (Gesuato 2003: 253).  

Among the domains of discourse that are not shared are ‘physical attractiveness’ and 

‘non-physical attractiveness’ (Gesuato 2003: 253). The former is occupied by ‘woman’ and 

include items such as pretty and beautiful, and the latter by ‘man’ with collocates such as  rich 

and kind (Gesuato 2003: 253). Moreover, ‘woman’ collocates with items concerning 

‘women’s liberation’ (rights, movement), and ‘man’ with collocates relating to ‘the military’ 

(officer, enlisted, squad) (Gesuato 2003: 253). Overall, Gesuato (2003: 253) notes that ‘man’ 

occupies more semantic fields than ‘woman’, which indicates that this noun is more versatile 

and is used in more circumstances. Additionally, ‘man’ generally collocates more frequently 

with positively connoted items than ‘woman, and ‘woman’ with more negatively connoted 
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items than ‘man’ (Gesuato 2003: 255). Gesuato (2003: 262) concludes that discourse patterns 

of English speakers show that females are associated with negative qualities, passivity and 

physicality, while males more so with positive qualities, activity and intellectual values. When 

specific sets of words tend to keep company this way, different social ideologies develop, in 

this case with regards to gender (Gesuato 2003: 262).  

 

2.3 Summary of Previous Research 

The above studies on gender and collocations show that there is a disparity concerning the 

discourses in which ‘man’ and ‘woman’ are discussed, and the words that are used to describe 

them. They also show that the portrayals of gender are similar across the different genres, 

regardless of what statistical tools or categorizing systems are used.  

Pearce’s (2008) BNC study finds that women tend to be described in terms of social 

categories such as nationality, religion and marital/reproduction status more than men, and 

that men are more associated with collocates that indicate power than women. Likewise, 

Caldas-Coulthard and Moon’s (2010: 112) study on British newsprint finds that men tend to 

be associated with jobs, roles and functions that entail leadership. However, they find that 

both gender groups are presented in terms of money and wealth. Caldas-Coulthard and Moon 

(2010: 116-117) also posit that women’s physical attractiveness is the focus of their 

portrayals, and that words relating to the emotions of females tend to have negative 

connotation. Descriptions of men’s appearance, on the other hand, Caldas-Coulthard and 

Moon (2010: 113-114) assert, tend to focus on facial/body hair, or lack thereof. Gesuato’s 

(2003) study shows similarities to the findings of both Pearce and Caldas-Coulthard and 

Moon. Like Caldas-Coulthard and Moon, Gesuato (2003: 253) discerns that physical 

attractiveness is a semantic space associated with women. In accordance with Pearce, Gesuato 

(2003: 253) adds that non-physical attractiveness is highlighted in men’s portrayals with 

words referring to wealth and power. Besides these characteristically different representations 

of men and women, Gesuato (2003: 253) notes that men and women also share some 

discourses, such as age, relationships, and physical appearance.  

Ultimately, all three studies find that there are marked differences in the portrayal of 

gender, which means that language is used differently depending on whether the subject is 

male or female.  
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3. Material and Method  

3.1 Material  

The research in this essay is based on data that was collected from the newspaper and 

magazine subcomponents in the Corpus of Contemporary American English (Davies: 2008-). 

Because this study focuses on the collocational behavior of ‘man’ and ‘woman’ in American 

newspapers and magazines in more recent years, only the intervals 2005-2009 and 2010-2012 

are examined.  

COCA is the largest general corpus of contemporary American English with more 

than 450 million words (2014) (Davies: 2008-). The words are equally spread across 

newspapers, popular magazines, spoken, fiction, and academic texts (2008-). A general 

corpus, such as COCA is meant to be representative of a language, in this case American 

English, while specialized corpora are meant to be representative of their specific domains 

(McEnery et al. 2006: 15). According to Biber (1993: 243), representativeness “refers to the 

extent to which a sample includes the full range of variability in a language”. Because COCA 

has been sampled in such a manner that it represents the linguistic attributes of the American 

English population, all of its subcomponents, including the newspaper and magazine ones, 

described below, are therefore representative of the American English language within their 

respective genres.  

The subcomponents of COCA that are used in this study consist of 60 million words 

in total. Of these, 20 million each come from the newspaper and magazine sections for the 

years 2005-2009. A further 10 million words each come from the same sections, but for the 

years 2010-2012. The words from the newspaper component are spread across ten different 

newspapers from the USA, including USA Today, New York Times, Atlanta Journal 

Constitution, San Francisco Chronicle, etc., and come from a selection of local news, 

opinion, sports, financial and so on (Davies: 2008-). The magazine component consists of a 

mix of nearly 100 different magazines, including Time, Men’s Health, Good Housekeeping, 

Cosmopolitan, Fortune, Christian Century, Sports Illustrated and more (2008-), and covers a 

wide spectrum of domains such as news, health, financial, religion, women, sports, and so on. 

It is important to note, however, as Davies points out, that while COCA is balanced and up to 

date, a list of collocates is only as good as its corpus (2008-). This means, for instance, that 

had other samples been used when creating the corpus, different results may have been 

yielded. Likewise, had COCA offered other statistical tools, the lists of collocates could have 

looked different, too.  
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Finally, it is worth mentioning the age of the corpus, which, unlike other large corpora 

like the BNC and Bank of English (BoE), is much more recent. Twenty million words have 

been added yearly to COCA between 1990-2012, with the newest addition being from June 

2012 (2008-), i.e. less than two years old at the time of this study, which provides the 

advantage of presenting results that are based on more current data.  

 

3.2 Method 

There are two main practices for studying collocations. These are collocations in a window 

and adjacent collocations (Lindquist 2009: 73-78). The former refers to words, or collocates, 

that appear close to the keyword, usually in a window of up to five words to the left and right 

of the keyword (Lindquist 2009: 73). Adjacent collocations, on the other hand, refer to words 

that appear directly to the left or right of the keyword, and are, therefore, “…closer to real 

linguistic structures…” than window collocations (Lindquist 2009: 78). While a wider search 

span may yield more interesting collocates, it is argued that the wider the span, the lower the 

general significance (Lindquist 2009: 73). In this essay, however, the method of choice is 

collocations in a window, for two reasons. First, while the adjacent collocations method 

would yield the absolute frequency of collocations, in this kind of study it would yield mostly 

grammatical and function words, which would not reveal anything about gender 

representations. Second, a wider span takes more of the context into consideration, which is 

what gives meaning to the words under investigation.  

 

3.2.1 Choice of Statistical Test (Mutual Information) 

With the collocations in a window method, there are several statistical tests that measure the 

collocational strength. These tests include, for example, Mutual Information (MI), z-score and 

log-likelihood, each test using a different algorithm that returns different results (Baker 2006: 

100). However, the only statistical test available in COCA is MI, and therefore, this test is 

used in this study. Baker (2006: 101) explains that “MI is calculated by examining all the 

places where two potential collocates occur in a corpus”. Then, based on their relative 

frequencies and the size of the corpus, an algorithm calculates the probability of the two 

words occurring near each other (Baker 2006: 101).  The higher the number, the stronger the 

collocation, i.e. its saliency (Baker 2006: 101). A high frequency of a certain collocate does 

not necessarily equal a high saliency. For example, this may occur frequently with both ‘man’ 

and ‘woman’, but also with many other nouns. Thus, while it is frequent, it is not salient.  
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 The 20 strongest collocations for ‘man’ and ‘woman’ in this study are presented in 

Table 2 for illustration (see section 4). The complete list of collocates with MI scores is 

available in Appendix 1. Once the collocates are yielded through the statistical test, the data 

analysis in section 4 focuses on categorizing the collocates according to the Van 

Leeuwen/Caldas-Coulthard and Moon schema (see section 2.2.2). While the MI formula 

calculates the ties between the node word and the collocate, it is important to be aware of its 

drawback, too. Both Baker and Lindquist (2006: 102 and 2009: 76) point out that it tends to 

give high scores to words with low absolute frequencies. To avoid rare combinations, only 

collocates with a minimum absolute frequency of ten are studied in this essay.  

  

3.2.2 Collecting the Data 

When collecting the data from COCA, the following restrictions were applied: under the 

display section, the compare function was selected, which allows side-by-side comparisons of 

two words. The words ‘woman’ and ‘man’ were typed into the two boxes. Then, in the 

collocate box, the POS-tag for adjectives, [j*], was typed in, and the search span was set to 

three words to the left and right, which means that all collocating adjectives within the span 

+3/-3 are yielded. Next, under Sections in box 1, newspapers and magazines were selected, as 

well as the year intervals 2005-2009 and 2010-2012. The sorting limits were set to relevance, 

which yields MI, and the minimum frequency was set to ten words for reasons explained in 

the previous section (3.2.1). The number of hits was set to 100, and was expanded until no 

more hits were returned. Ultimately this function was set to 200, yielding 178 collocates for 

‘man’, and 92 for ‘woman’.  

The lists of collocates were copied into an Excel spreadsheet to get an overview of the 

frequencies, after which all the concordances for each collocate were examined manually, to 

assess how the collocates are used in context. The following aspects were analyzed: 

 

• Patterns of lexical categories. These may include, for example, physical attractiveness, 

marital status, power, ethnicity and reveals in what discourses men and women are 

featured (see 3.2.3 for how these collocates were categorized) 

• Unique and/or shared collocates. By finding out what collocates are shared by the 

gender groups and to what degree, and which collocates are unique, it is possible to 

distinguish if men and women are associated with the same words and discourses, or if 

a discourse is exclusive to or dominated by one of the gender groups.  

• Connotations. The collocating adjectives may be positively or negatively connoted, 
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and if so, an analysis of which gender group they belong to may reveal the positive or 

negative social values that are attributed to gender.   

• Comparisons with previous research. Differences and similarities with findings in 

previous research are discussed to assess how gender is presented in US newspapers 

and magazines compared to other fields.  

 

 A note on the data collection is in order here. The lists of collocates and concordances 

were not edited manually, and no entries were deleted. To do that would have meant skewing 

the MI scores. For example, the highest ranking collocating adjective for MAN was burning, 

and in all of the concordances this adjective related to the yearly culture festival Burning 

Man. This shows how crucial it is not to over-interpret data, and to check the context in which 

the collocates occur by examining the concordances in more detail. If this is not done, 

mistaken claims such as men tend to be burning could be made. However, removing this entry 

from the collocates list would have made the MI scores for all the other collocates incorrect. 

Therefore burning was left on the list, but was taken into consideration when conducting the 

data analysis and placed in the ‘Omitted’ category (see Section 4.1.4). Similarly, other items 

that were not analyzable were placed in ‘Omitted’, and include collocates that are too general, 

or used too inconsistently. Very and likely are example of a collocates that is too general to be 

able to analyze, and high is used inconsistently for both ‘man’ and ‘woman’ in expressions 

ranging from ‘high blood pressure’ and ‘high school’ to ‘high heels’ and high turban’. as well 

as one that collocates with another word than ‘man’ or ‘woman’. Additionally, one of the 

collocates belongs to ‘man.’ Which is short for ‘manual’, and is thus excluded from analysis.  

 

3.2.3 Categorizing the Collocates 

There is no definite framework for how to organize collocates into lexical categories. As 

shown in section 2, there are several relevant approaches that can be taken to analyze the 

results. The five categories that Pearce (2008) uses are based on the semantic fields that he 

distinguishes among the yielded collocates, which is also the case for Gesuato (2003). 

However, Pearce (2008: 8) places, rich in his ‘Power and Deviance’ category, contrary to 

Gesuato (2003: 253), who categorizes the same adjective as ‘non-physical attractiveness’. 

Caldas-Coulthard and Moon (2010: 111) place rich in the ‘Classificational’ subcategory, 

which also includes collocates indicating religion and ethnicity. Pearce, on the other hand, 

places items referring to religion and ethnicity under ‘Social Categories’. Thus, depending on 

the choice of categorizing system, the same collocate can belong to different categories (or 
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subcategories) and shows that categorizing is subjective and there is overlap between different 

methods and categories. The relevance of the findings is not any more or less accurate with 

one method or the other; it just presents them in different ways. Caldas-Coulthard and Moon’s 

modified version of Van Leeuwen’s schema has the benefit of structuring the collocates on 

several levels, which allows for an in-detail look at the data in each category, and is thus the 

choice of categorizing system in the present essay.  

  

4. Results  

In this section, a brief overview is first given of the top 20 collocating adjectives (see Table 

2). The list ranks the collocates from highest to lowest MI score, and is given for illustration. 

The complete list of collocates can be found in Appendix 1. Following the presentation of 

Table 2 follows the data analysis in Section 4.1, in which the collocates are presented 

according to categories and sub-categories in separate sections (see Sections 4.1.1, 

‘Functionalization’; 4.1.2, ‘Identification’; 4.1.2.1, ‘Classificational’; 4.1.2.2, ‘Relational’; 

4.1.2.3, ‘Physical’; 4.1.2.4, ‘Personal’; 4.1.3, ‘Appraisement’; and 4.1.4, ‘Omitted’). 

 

Table 2. Collocating adjectives for ‘man and woman’ in order of MI score 
Word 1 (W1) MAN (1.91) Word 2 (W2) WOMAN (0.52) 

No.  Word W1 W2 W1/W2 MI No. Word W2 W1 W2/W1 MI 

1 Burning 125 0 250 130.6 1 Petite 23 0 46 88.1 

2 Leading 74 0 148 77.3 2 Independent 23 1 23 44 

3 Bearded 24 0 48 25.1 3 Canaanite 11 0 22 42.1 

4 6-spd. 19 0 38 19.8 4 Lovely 14 1 14 26.8 

5 Burly 15 0 30 15.7 5 Pregnant 78 6 13 24.9 

6 Wanted 15 0 30 15.7 6 Pretty 26 2 13 24.9 

7 Loving 13 0 26 13.6 7 Beautiful 113 13 8.7 16.6 

8 Main 13 0 26 13.6 8 Blond 18 3 6 11.5 

9 Fellow 25 1 25 13.1 9 Mad 15 3 5 9.6 

10 Luckiest 12 0 24 12.5 10 French 14 3 4.7 8.9 

11 Play-by-play 12 0 24 12.5 11 Stylish 16 4 4 7.7 

12 Muscular 11 0 22 11.5 12 Italian 11 3 3.7 7 

13 Running 10 0 20 10.4 13 African-
American 

51 14 3.6 7 

14 Dirty 10 0 20 10.4 14 Christian 21 6 3.5 6.7 

15 Favorite 10 0 20 10.4 15 Elegant 13 4 3.3 6.2 

16 Big 271 15 18.1 9.4 16 Attractive 31 10 3.1 5.9 
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17 Right-hand 35 2 17.5 9.1 17 Catholic 12 4 3 5.7 

18 Holy 17 1 17 8.9 18 20-year-old 11 4 2.8 5.3 

19 Handsome 33 2 16.5 8.6 19 Sexy 18 7 2.6 4.9 

20 Richest 30 2 15 7.8 20 Slender 10 4 2.5 4.8 

 

 After the words ‘man’ and ‘woman’ in the first row is the overall ratio of collocates of 

the two search nodes, which shows that there are 1.91 collocates for ‘man’ for every one 

collocate for ‘woman’, and 0.52 collocates for ‘woman’ for every one collocate for ‘man’. 

The W1 and W2 columns show how many times the adjective or verb occur with word 1, 

‘man’, and word 2, ‘woman’. The fifth columns named W1/W2 and W2/W1 express the ratio 

of word 1 divided by word 2 (or word 2 divided by word 1 in the other column). Finally, the 

number under the column called ‘Score’, which shows the MI score, is the ratio of the number 

in the fifth column divided by the overall ratio, explained above. The larger the number, the 

more relevant, or more tightly linked the words are.  

 In short, the higher up on the list a collocate appears, the higher the MI score and the 

stronger the collocation. Conversely, the lower the MI score, the further down on the list the 

collocate is, and the weaker the collocation. However, all of the collocates on the list are 

salient, to varying degrees. The collocational strength is easily distinguished by looking how 

far up or down on the list a collocate appears. A quick glance at the top 20 collocates reveal 

that the strongest collocations for ‘man’ and ‘woman’ are different. Only one adjective, 

handsome, refers to physical attractiveness for ‘man’. For ‘woman’, however, there is pretty, 

beautiful, attractive and sexy. There are also several adjectives referring to ethnicity or 

nationality for ‘woman’ in the top 20 collocates, such as French, but none for ‘man’. On the 

other hand, among the strongest collocations for ‘man’ are adjectives that indicate important 

professional roles, like leading, main and right-hand. However, to illuminate to what domains 

of discourse the collocates belong to, and to capture in what contexts men and women are 

discussed, they are categorized in more detail below in section 4.1.  

 

4.1 Data Analysis  

In this section the collocates are presented according to the Van Leeuwen schema, as adapted 

by Caldas-Coulthard and Moon, discussed in sections 2.2.2.  The three main categories, 

‘Functionalization’, ‘Identification’, and ‘Appraisement’, are presented separately, each 

section contrasting the data for ‘man’ and ‘woman’.  
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4.1.1 Functionalization 

Adjectives indicating an occupation, function or role show major differences for the two 

target words (see Table 3).  

 

Table 3. ‘Functionalization’ collocates  

Man Woman 

leading, main, play-by-play, right-hand, head, 

military, retired, best, low, top, middle, front, 

working 

professional, working, front 

 

As seen in Table 3, there are several adjectives that form lexicalized or semi-lexicalized 

expressions with ‘man’, such as ‘leading man’, main man’, ‘play-by-play man’, ‘right-hand 

man’, ‘middle man’ and ‘front man’ (see Example 1 for ‘front man’). While front also 

patterns with woman, ‘front woman’ is hardly a lexicalized expression, and only refers to a 

woman in a leading position in two concordances. In fact, none of the three ‘woman’ 

collocates in Table 3 belong to lexicalized or semi-lexicalized expressions. The most common 

use of front with ‘woman’ refers to a job role, but a different kind to that of ‘man’ (see 

Example 2). Moreover, front has the low MI score of 0.7 with ‘woman’, but has MI 1.4 with 

‘man’.  

 

1) He credited Mr. Silverman's showmanship as NBC's front man for presentations to 

advertisers this month. (COCA, front, ‘man’, 9) 

2) Each day things get a little better, "said the woman at the front desk. (COCA, front, 

‘woman’, 8) 

 

 Twenty-nine out of 30 concordances for front with ‘man’ refer to the semi-lexicalized 

expression ‘front man’, a leading figure, as seen in Example 1. The last remaining 

concordance features a ‘front office man’. With ‘woman’ however, the use of front is more 

diverse. Only two concordances talk about a ‘front woman’, a leading woman, and two 

concordances refer to a receptionist, ‘front desk woman’ or ‘woman at the front desk’. 

Although infrequent, front is also the only collocate that indicates hierarchical authority for 

‘woman’, whereas ‘man’ also has leading, main, head and top, which have MI scores 77.3, 

13.6, 7.3 and 2.4 respectively. Thus, all four collocates that indicate some sort of leading or 



 
 

 18 

central role for ‘man’ have higher saliencies than the only one that does so for ‘woman’. This 

points to men being featured in terms leading roles more than women.  

 Tellingly, military does not collocate with ‘woman’, or rather, there are less than 10 

examples in the corpus, and was hence excluded from the study, but is in the top 30 collocates 

for ‘man’ and has an MI score of 6.6. According to Pentagon figures, only 14.5 percent of the 

active-duty U.S. military force is made up of women (CNN 2013), a fact that is reflected in 

the frequency (or infrequency) of military for each gender group. Gesuato (2003: 253) also 

observes that military is a distinctly masculine collocate. Finally, of the three collocates for 

‘woman’, only one is unique, professional, which indicates that women work in qualified 

fields of work. The lack of this adjective for ‘man’ may show that professional is gender 

marked, as the qualifier ‘woman’ is frequently used with it, as if to point out the exception to 

the rule (see West and Zimmerman 1987: 129).  

 To conclude, the ‘Functionalization’ category reveals that ‘man’ collocates much 

many more tokens that refer to a function, role or job than ‘woman’. Additionally, several of 

the ‘man’ collocates indicate leadership and high positions, whereas the ‘woman’ collocates 

refer to a career woman in general with working and professional. Also, with ‘woman’, front 

tends to refer to a woman working at a front desk, whereas with ‘man’ is forms part of a 

lexicalized expression and refers to a person that holds a key role. 

 

4.1.2 Identification  

In this category there are four subcategories: ‘Classificational’, ‘Relational’, ‘Physical’ and 

‘Personal’.

 

4.1.2.1 Classificational  

Overall, adjectives relating to age and class/status/wealth dominate for ‘man’ in the 

'Classificational' category, whereas the dominant lexical categories for ‘woman’ concern age 

and ethnicity. A note on the collocates early and late or ‘man’. These refer to age, as they 

belong to expressions such as ‘early 20s’ and ‘late 30s’. The pound sign (#) in Table 4 

indicates a number.   

 

Table 4. ‘Classificational’ collocates 

Man Woman 

AGE: old, 60-year-old, oldest, early (#s), 18-

year-old, young, late (#s), middle-aged, 

AGE: 20-year old, elderly, 24-year-old, 25-

year-old, older, 65-year-old, younger, middle-
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younger, 65-year-old, older, 25-year-old, 

elderly 

aged, young, old  

PROVENANCE: local PROVENANCE: local  

ETHNICITY: British, American, Iraqi, 

African, African-American  
 

ETHNICITY: Canaanite, French, Italian, 

African-American, Indian, Asian, African, 

Iraqi, American, Chinese, Hispanic  

RELIGION: Muslim  
 

RELIGION: Christian, catholic, Jewish, 

Muslim  

ORIENTATION: gay, straight   

CLASS/STATUS/WEALTH: richest, homeless, 

self-made, poor, famous, important, wealthy, 

powerful, successful 

CLASS/STATUS/WEALTH: successful, 

powerful, wealthy, important 

The ‘Classificational’ collocates in Table 4 show that ‘woman’ patterns with a wider variety 

of ethnicity-related adjectives than ‘man’ in contemporary American English magazines and 

newspapers. These findings mirror Pearce’s study (2008: 12) of British English, in which he 

posits that nationality and ethnicity comprise and important part of discussions of women in 

sociological discourse. It is also worth mentioning the probability of such adjectives being 

gender marked, according to West and Zimmerman’s (1987: 129) suggestion that exceptions 

to the rule are highlighted. Because of the United States’ multi-ethnic population, it is 

customary to speak of a person as an African American, Indian American, Italian American 

etc., to indicate the person’s ethnic background. However this seems to be much more the 

case when it comes to women as opposed to men. All ethnicity-related adjectives are more 

salient with ‘woman’ than ‘man’. The only ethnicity-related adjectives for ‘man’, American, 

Iraqi, African and African-American, all have low MI scores. The former three all have a 

score of 0.3, and African-American 0.1. For woman, the many more collocates denoting 

ethnicity have MI scores from 2.1 (Hispanic) to 8.9 (French), which are notably higher than 

the scores for ‘man’.  

 Similarly, ‘woman’ tends to occur with tokens referring to religion. ‘Man’ only 

collocates with Muslim (MI 0.3), whereas ‘woman’ patterns with Christian (MI 6.7), Catholic 

(MI 5.7), Jewish (MI 3.8) and Muslim (MI 3). In fact, all tokens denoting religion for 

‘woman’ are in the top 32 most tightly linked ‘woman’ tokens in this corpus. For ‘man’, 

however, Muslim is within the ten least salient tokens. As Pearce (2008: 12) points out about 

women being represented in terms of social categories such as ethnicity and religion, 
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contemporary American English newspapers and magazines also tend to place women in the 

context of their religion. Interestingly, the ranking order of the religion-related adjectives 

reflects real life statistics of the most common religions in the United States. Christianity (in 

which Catholicism is included) is the largest religion in the United States, followed by 

Judaism and Islam (Pew Research).  

 Within the ‘Classificational’ category, age-related collocates are common for both 

‘man’ and ‘woman’, but with one major difference. Both genders are modified by old and 

elderly, but with reversed collocational strength. ‘Woman’ is more salient with elderly (MI 

2.8) than with old (MI 0.4), while the opposite is true for ‘man’, which is more associated 

with old (MI 2.6) than elderly (MI 0.4). The connotations of old and elderly differ, with old 

being more direct, contrary to the more euphemistic elderly. The reason that elderly has a 

higher MI score with ‘woman’ may be the taboo regarding female age, noted also by Gesuato 

(2003: 253). Even when mentioning a woman of very advanced age, elderly seems to be the 

preferred description (see Example 3).  

 

3) There was a very elderly woman on the tour boat one day who was determined to get 

up the tower, " she recalls. " It must have taken her 20 minutes just to climb the 139 

steps to the lighthouse station. (COCA, elderly, ‘woman’, 44) 

 

The common use of old with ‘man’, as well as the reluctance towards it with ‘woman’ may 

also show that aging is more acceptable for men than for women, and that being old and a 

‘woman’ is undesirable, hence the preference to use the softer elderly (see Example 4).  

 

4) He said, " Let me tell you something, my friend, the worst thing in the world for an 

old man is an old woman! (COCA, old, ‘man’, 4), (COCA, old, ‘woman’, 1) 	

 

 Concerning tokens that refer to class/status/wealth, there are some noteworthy 

differences. ‘Woman’ only collocates with four tokens in this category, all of which are 

shared with ‘man’ (successful, powerful, wealthy, and important). In addition to these 

collocates, man also has the unique richest, self-made, poor, and famous. All of the shared 

collocates are positively connoted, meaning that when it comes to class/status/wealth, there 

are only positive things to be said about women. Important is equally salient with ‘man’ and 

‘woman’ with an MI score of 1. The rest of the shared collocates are more salient with 

‘woman’ (important MI 1.9 with ‘woman’ versus 0.5 with ‘man’; powerful MI 1.5 vs. 0.7; 



 
 

 21 

wealthy MI 0.8 vs. 1.2). Unlike in contemporary American English newspapers and 

magazines, Pearce (2008: 8) observes that self-made patterns with ‘woman’ in British 

English, but that the concordances suggest that it is a rare expression. Nonetheless, none of 

the ‘woman’ collocates in the class/status/wealth discourse beat the collocational strength of 

items referring to for example ethnicity or appearance. Seeing that the strongest collocation 

for ‘man’ is leading with an MI score of 77.3 (see Section 4.1.1, ‘Functionalization), which is 

a much higher score than any other collocate for ‘man’ or ‘woman’, it may appear odd that 

‘man’ does not pattern more strongly with items in the discourse domain of 

class/status/wealth. Some of the collocates in the main category ‘Functionalization’, such as 

the mentioned leading, as well as main, top and front could be expected to be connected to 

wealth, money and high status. An explanation for why men are portrayed in leading positions 

but less often as wealth, rich, powerful or successful could be that the items in 

‘Functionalization’ already imply success, power, money and status, and thus makes it 

redundant to portray men in those terms. Finally, in this subcategory, when poor is used about 

a man it tends to relate to money. Poor also collocates with ‘woman’, but is mostly used as an 

evaluative describing pity, and thus is placed under Appraisement.  

 Finally, ‘man’ collocates with words referring to sexual orientation (gay, straight), a 

subcategory exclusive to this gender group, a fact that mirrors the findings of Pearce’s 

(2008:18), Caldas-Coulthard and Moon’s (2010: 113) and Gesuato’s (2003: 253), studies. Of 

the two tokens, gay has the higher saliency (MI 6.6. vs. 2.5 for straight), probably indicating 

that it is more likely to be pointed out that a person (man) is homosexual rather than 

heterosexual, because the heterosexual norm already assumes heterosexuality unless stated 

otherwise. The fact that women are not discussed in terms of their sexual orientation may 

indicate the taboo of female sexuality.  

 In conclusion, the ‘Classificational’ subcategory shows that it is common for both 

‘man’ and ‘woman’ to be presented in terms of their age. The only notable difference in age-

related discourse is the preferred old for ‘man’ versus elderly for ‘woman’, which indicates a 

culture in which old age is undesirable for women. Additionally, ‘woman’ is more often 

described with reference to her ethnicity and religion than ‘man’. However, the ethnicity 

reference is likely a result of nationality-related nouns being gender marked so that American 

on its own is assumed to refer to a man. Both ‘man’ and ‘woman’ are featured in 

class/status/wealth-related discourses, although ‘man’ belongs to a wider range of such 

discourses. Finally, ‘man’ but not ‘woman’ is described in terms of sexual orientation, with 

may show that it is more acceptable to discuss male sexuality than female.  
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4.1.2.2 Relational 

The ‘Relational’ subcategory is the sparsest, with only three collocates each, of which two are 

shared.   

Table 5. ‘Relational’ collocates. 

Man Woman 

fellow, married, single single, married, new 

As seen in Table 5, both gender groups share married and single. While Pearce (2008: 12) 

finds that ‘woman’ patterns more strongly with items referring to marital/reproduction status, 

such as the collocates in the ‘Relational’ subcategory, married is slightly more salient with 

‘man’ at an MI score of 1.1 vs. than 0.9 with ‘woman’ in contemporary American magazines 

and newspapers. There are also far fewer collocates referring to marital/reproduction status 

than Pearce (2008: 12) finds to be the case in British English. The most salient collocate in the 

‘Relational’ subcategory that indicates marital status is single when paired with ‘woman’ (MI 

3.2 vs. 0.3 with ‘man’). This may be an indication that society places a greater expectation on 

a woman to be married, and that there is a need to point it out when she is not. The low MI 

score for single with ‘man’ is probably the result of the use of ‘bachelor’ rather than ‘single 

man’. The newer corresponding term for women, ‘bachelorette’, is not yet a widely-used 

term.   

 However, in comparison with other main categories’ and subcategories’ collocates, the 

‘Relational’ items score low for both gender groups in general, and thus is not the most 

central way in which to portray men and women in newspapers and magazines in the 

American culture. This is a departure from Pearce (2008: 8) who observes that, In British 

English, women are very much linked to ‘Social Categories’ including marital/reproduction 

status.    

 The ambiguous new is also part of the ‘Relational’ category. Its usage is not 

straightforward, but in many cases it concerns either a new romantic relationship or a positive 

change in oneself (see examples 5–8).   

 

5) Soon after, she relocated across the country to move in with a new man she'd fallen in 

love with, only to find their living styles were utterly incompatible. (COCA, new, 

‘man’, 64.) 

6) The moment I took up with a new woman, I would begin to dismiss her charms, 

certain I would meet someone even better down the line. (COCA, new, ‘woman’, 4.) 
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7) I felt like a new man - alert, with energy, so much better, " he recalled. (COCA, new, 

‘man’, 28.)  

8) In the past, cleaning has proved frustrating and worn me down but, at least for now, I 

am a new woman. I am transformed! (COCA, new, ‘woman’, 11.) 

 

 Examples 5 and 6 show that when new collocates with ‘man’, the new actually refers 

to a woman, and vice versa. Examples 7 and 8 show a sense of positive change in oneself in 

relation to something or to oneself, hence the placement in the ‘Relational’ category. Like 

married and single, new has a low MI score with both ‘man’ (MI 1.5) and ‘woman’ (0.7), and 

is also not a key way in which gender is portrayed. Caldas-Coulthard and Moon (2010: 114) 

categorize new as ‘Relational’, too, due to its use to indicate a relationship. However, they 

posit that in some instances, new (with ‘man’) could be categorized in the ‘Personal’ 

subcategory under behavior, where it signifies ‘reformed,’ ‘egalitarian’, or ‘post-feminist’ 

(Caldas-Coulthard and Moon 2010: 115). 

 Lastly, fellow appears in the lexicalized expression ‘fellow man’ and is the only 

‘Relational’ collocate that has a prominently high MI score at 13.1 (see Example 9).  

 

9) I believe that as children of God and citizens of this country, we have a duty to serve 

our fellow man. (Fellow, ‘man’, 20.)  

 

 Incidentally, this also includes women, as the expression ‘fellow man’, refers to the 

general population, which indicates that there is a gender bias toward the use of ‘man’ when it 

also refers to women. This generic usage of ‘man’ can be found in expressions such as ‘man 

hours’ ‘man-made’ and ‘no man’s land’ to name a few, when a more gender-neutral option 

would be ‘person’. Besides fellow, there are three more examples of generic usage of ‘man’ in 

this study, namely odd (analyzed in Section 4.1.2.4. ‘Personal’), and common and modern 

(analyzed in Section 4.1.3, ‘Appraisement’).  

 To summarize, the ‘Relational’ subcategory sees both ‘man’ and ‘woman’ as 

portrayed according to their marital status, but unlike previous studies, married is more salient 

with ‘man’ than  ‘woman’. On the other hand, single is more strongly associated with 

‘woman’ as a result of the widespread use of ‘bachelor’ to refer to a ‘single man’. In addition, 

the ‘Relational’ subcategory includes evidence of the generic use of ‘man’, in fellow.  
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4.1.2.3 Physical 

The ‘Physical’ subcategory is dominated by tokens denoting size and appearance/clothing for 

both gender groups. The adjectives do, however, differ greatly.  

 

Table 6. ‘Physical’ collocates. 

Man Woman 

SIZE: burly, muscular, big, huge, stocky, fat, 

little, slight, thin, tall, short, large, small, long  

SIZE: petite, slender, tiny, small, large, short, 

tall, little, big 

 
COLORING: gray, dark, white, back COLORING: blond, black, white  

APPEARANCE/CLOTHING: bearded, 

handsome, hairy, hot, sexiest, attractive, 

beautiful 

APPEARANCE/CLOTHING: pretty, beautiful, 

stylish, elegant, attractive, sexy, sexiest, long, 

red  

OTHER: free, injured, fastest, naked, healthy, 

dead, alive 

OTHER: pregnant, natural, healthy, naked, 

alive, dead 

When it comes to size and appearance/clothing, Table 6 shows that many of the adjectives are 

stereotypically masculine and feminine, such as burly, muscular, big, huge and stocky for 

‘man’, and petite, slender, pretty and beautiful for ‘woman’. Overall, the size-related ‘man’ 

collocates have higher MI scores than the size-related collocates for ‘woman’. For example, 

‘man’ has five collocates with MI scores over 5 (burly, muscular, big, huge, stocky), but 

woman only has two (petite, slender). It is apparent that the size-related adjectives for ‘man’ 

mostly indicate a larger size, and conversely, ‘woman’ patterns more with items reflecting 

smallness. This difference may be explained by the fact that, physically and genetically, men 

tend to be bigger in size than women. However, it also shows that there is a social expectation 

for men to be bigger to be considered masculine (see Example 10), for women to be 

physically small to be considered feminine, (see Example 11).  

 

10) Azzedine was perfect because of the height difference and he's unusual. It broke the 

clich of the couple. I think maybe it was unconscious on my part because I'm little and 

I've always liked big women. I like the idea of a big woman and a little man. It's silly, 

but it's graphic, really, a graphic solution. ( COCA, little ‘man’, 6.) 
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11) E-mailer Mona: A large, hairy man (even with a bloody face) is a delight to the eyes -- 

mine anyway. It's great to have an alternative to all those boring look-alike women. 

Many thanks. # QH: Well, Quick Hits is not certain the vast majority would agree with 

your assessment, but most probably would concur it's better than a gratuitous photo of 

a large, hairy woman. (COCA, large, ‘woman’ 6.) 

 

 In Example 10 it is asserted that the coupling of a large woman and a small man is 

unusual and comical, because the norm is for it to be the other way around. In Example 11, an 

image of a large, hairy woman is evoked for comical effect, because desirably women should 

be neither large nor hairy. Gesuato (2003: 253) and Pearce (2008: 17) also observe that men 

are associated with physical size, bulk and weight, and Gesuato (2003: 253) notes that 

women’s appearance tends to be described in terms of “general qualitative effect”.  

 Concerning the appearance/clothing domain of discourse within the ‘Physical’ 

subcategory, the ‘man’ collocates mostly regard body/facial hair (bearded, hairy), whereas 

‘woman’ patterns with items denoting positive physical attractiveness (pretty, beautiful, 

attractive, sexy, sexiest). Pretty and beautiful are among the strongest collocations for 

‘woman’ with MI scores of 24.9 and 16.6 respectively. Compared with the ‘man’ collocates 

handsome (MI 8.9) and bearded (25.1), it shows that a greater focus on beauty is placed on 

women than men, whose appearance is often described in terms of body/facial hair. The focus 

on beauty versus body/facial hair is evident in the findings of Caldas-Coulthard and Moon 

(2010: 213-214, 217), who also observe that women’s appearance is commented on far more 

than men’s and that men’s appearance often is associated with facial/body hair, but also a lack 

of hair on the head with balding. 

 To summarize, the ‘Physical’ subcategory sees ‘man’ and ‘woman’ that size-related 

collocates are stereotypically masculine and feminine. While the ‘man’ collocates center 

around largeness, the ‘woman’ ones indicate smallness. The ‘Physical’ collocates also show 

that physical attractiveness is a discourse in which ‘women’ are often present. Instead, 

facial/body hair-related collocates are common for ‘man’, whose physical attractiveness is 

less commented on.   

 

4.1.2.4 Personal  

There is a notable all-round asymmetry in the ‘Personal’ subcategory. The number of 

adjectives that describe emotions/behavior for ‘man’ and ‘woman’ are extremely 
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disproportionate, and items concerning morality are completely absent for ‘woman’. Further, 

there are some differences between the tokens denoting intellect.  

 

Table 7. ‘Personal’ collocates. 

Man Woman 

EMOTIONS/BEHAVIOR: Loving, responsible, 

shy, hard, private, modest, changed, spiritual, 

odd, quiet, wild, thoughtful, happy, broken, 

serious, gentle, solitary, crazy, though, 

sensitive, capable, passionate, complex, soft-

spoken, dying, religious, angry, funny, 

troubled, strange, desperate, brave, lonely, 

different, confident, strong  

EMOTIONS/BEHAVIOR: independent, mad, 

mysterious, strong, different, angry  

INTELLECT: educated, intelligent, bright, 

smart, wise  

INTELLECT: wise, smart, intelligent 

 

MORALITY: dirty (+old), holy, innocent, 

decent, bad, guilty, sick, evil, honest, 

dangerous  

 

OTHER: armed, busy, likely  

The first difference that stands out among the adjectives modifying ‘man’ and ‘woman’ in 

Table 7 is that even with the overall ratio of tokens in the corpus taken into consideration 

(nearly two collocates for ‘man’ for one collocate for ‘woman’), the ratio of collocates in the 

emotions/behavior category is far greater. Only six adjectives describe emotions/behavior for 

‘woman’ while 35 do so for ‘man’, which means that there are nearly six collocates in this 

particular lexical category for ‘man’ for every one collocate for ‘woman’. Of the six ‘woman’ 

collocates, two are clearly negatively connoted, mad (MI 9.6) and angry (0.7), which are used 

stereotypically about black women who are dissatisfied with social issues (see Example 12). 

The stereotype is also used in a movie title (see example 13).  

 

12) EBONY: Why do you think that the press is so hard on Michelle Obama? SPIKE: 

Angry Black woman. EBONY: But does she come off as angry? SPIKE: Not to me. 

But it's all in perception. (COCA, angry, ‘woman’, 4.) 
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13) The niche director of " Diary of a Mad Black Woman " and most recently " The 

Family That Preys, " makes smart-mouthed, faith infused films about black folks. 

(COCA, mad, ‘woman’, 4.) 

 

 The second most salient ‘woman’ collocate in this study is independent (MI 44), an 

adjective that is absent from the list of collocates for  ‘man’, and reflects past (and sometimes 

present) struggles for women’s rights. Independent is often used synonymously with a 

working woman, to clarify that she is able to support herself financially (see Example 14). 

 

14) In the latter, Moore played an independent young woman living on her own and 

working in a television newsroom in Minneapolis -- a novel sitcom theme for the time. 

Her character, Mary Richards, won laughs and affection for her smarts and spunkiness 

as she juggled career, dating and friendship conundrums. (COCA, independent, 

‘woman’, 11.) 

 

 Men are already assumed to be independent, financially and otherwise, hence the lack 

of this collocate with ‘man’. There are also instances where independent is described in 

association with old-fashioned gender roles, which shows that deeply-planted socially-

constructed attitudes toward gender can be difficult to change (see Example 15). 

 

15) JK: This is so antifeminist, I think I'm going to get attacked for saying it: when I met 

my husband I was this strong, independent woman. Now, with three kids, I want to 

be taken care of. And sometimes my father is still the figure, the safe place. My dad 

carried the passports and the plane tickets. So sometimes I doubt myself and 

everything I'm about, and I want my husband to take care of me. (independent, 

‘woman’, 1.) 

 

 Caldas-Coulthard and Moon (2010: 118), who study British tabloids and broadsheets, 

also identify independent as part of behavior discourse, but note that it can also be a marker of 

relationship. 

 The distinctly different expectations on men and women to conform to gender roles is 

also evident in Example 16, with strong (MI 3.1).  
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16) Striking a compromise between your partner's needs and your own means you can 

take care of each other without losing your identity. Here's to picking your battles. If 

you scored 10-12: You might be too selfish. Being a strong woman is great, but your 

guy deserves to get his way sometimes. Relationships really are all about give and 

take. (COCA, strong, ‘woman’, 17.) 

 

 In Example 16, strong refers to dominance and getting one’s own way, which is 

something that is typically is associated with masculinity, and noticeably is not considered a 

desirable female attribute. Strong is also commonly used about intellectual or emotional 

strength in women (see example 17). 

 

17) 	I look at this beautiful, intelligent, opinionated, strong young woman, and in my 

reality it feels like maybe five years ago I was changing diapers. (COCA, strong, 

‘woman’, 31) 

 

 Strong also collocates with ‘man’ (MI 0.3) and mostly refers to emotion/behavior, but 

can also mark physical strength, which is not the case with ‘woman’.  

 The collocates for ‘man’ once more feature an item that forms a lexicalized 

expression, namely ‘odd man out’ (odd has an MI score of 4.4), which is also used 

generically. Moreover, ‘man’ displays a greater variation of tokens, of which some are 

stereotypically masculine, also noted by Caldas-Coulthard and Moon (2010: 115). Such 

examples include hard (MI 6.4), wild (MI 3.4), tough (MI 2.1) and brave (MI 0.9). Other 

items are less typical normalized masculine behavior, such as shy (MI 6.8), modest (MI 6.3), 

spiritual (MI 5.7), quiet (MI 4.3), thoughtful (MI 3.1), sensitive (MI 1.9), and soft-spoken (MI 

1.7). Moreover, ‘man’ collocates with both positively and negatively connoted tokens. 

Caldas-Coulthard and Moon (2010: 115) find that the emotional qualities for ‘man’ are 

noticeably positive, but in contemporary American newspapers and magazines, there is a 

nearly equal division between positively and negatively connoted behavior/emotion-related 

tokens. Among the negatively charged ones are crazy (MI 2.4), troubled (MI 1), strange (MI 

1), desperate (MI 0.9), and lonely (MI 0.9). Qualities to be admired include loving (MI 13.6), 

passionate (MI 1.7) and funny (MI 1.2). Responsible (MI 7.8) can be either negative (see 

Example 18) or positive (see Example 19). 
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18) I am outraged that the city of Denver continues to protect the extremist minority of the 

Italian-American community that wishes to glorify a man responsible for the deaths 

of millions and the start of the trans-Atlantic slave trade. (COCA, responsible, ‘man’, 

30) 

19) Josh is a good-hearted, generally responsible young man, not typically in the habit of 

taking advantage of his mother. (COCA, responsible, ‘man’, 7) 

 

 There are several instances of the ‘man responsible for…’ type, as seen in Example 

18. Most of the time ‘for’ is followed by something negative, such as deaths, and more rarely 

something positive. The use of responsible as seen in Example 19 is less common, but is 

clearly positively connoted.  

 Among the collocates that indicate intellect, only ‘man’ collocates with educated (MI 

2.6), which is misleading because more women than men have college degrees in the United 

States (U.S. Census). Also, ‘man’ is more likely to be described as more intelligent than 

‘woman’ with MI scores of 1.2 and 0.8 respectively. On the other hand, ‘woman’ is more 

likely to be more wise and smart (MI 1.5 and 1.3) than ‘man’ (MI 0.7 and 0.8). However, the 

connotations of intelligent, smart and wise differ. Whereas intelligent refers to IQ, wise 

reflects a sense of maturity and general knowledge, and smart sharpness or savvy. Therefore, 

it seems that men are more associated with being brainy, while women are shown to possess a 

different kind of acumen.  

 Men are also described in terms of their morality, a category from which ‘woman’ is 

absent. The negatively connoted tokens outweigh the positive ones. Dirty (+old) (MI 10.4), 

bad (MI 5), guilty (MI 5), sick (MI 3), evil (MI 1.9), and dangerous (MI 1.4) relate to criminal 

acts or misconduct, although sick also marks physical state as opposed to mental. Of the more 

positive holy (MI 8.9), innocent (MI 7.5), decent (MI 6.8), and honest (MI 1.8), honest and 

innocent, are mostly associated with positive qualities, but are also featured in crime-related 

discourse (see examples 20 and 21). 

 

20) Causey is an honest man, they say, who admitted to a crime he didn't commit to avoid 

the risk of a trial. (COCA, honest, ‘man’, 15.) 

21) Bill Johnson is outraged that a criminal - an armed robber - murdered an innocent 

man in Boulder last week. (COCA, innocent, ‘man’, 2.) 

 



 
 

 30 

 Caldas-Coulthard and Moon (2010: 117) find a few morality-related collocates for 

‘woman’ in their study, although, much fewer than for ‘man’. This may point to women 

already being considered to be more moral, so that it is not an essential part of women’s 

discourse. Like the present study, innocent and honest only collocate with ‘man’, a fact that is 

also observed by Romaine (2000: 109-110). 

 To conclude, men dominate discourses that relate to emotion/behavior, intellect and 

morality by far. Positively connoted items tend to have higher MI scores than negatively ones, 

which means that men are featured in newspapers and magazines in a positive light. Items that 

collocate with ‘woman’ in the ‘Personal’ category mostly belong to the emotion/behavior 

semantic field, of which no item stands out as positively connoted. On the other hand, two 

(mad and angry) are strongly negatively connoted, and another one, independent is a reminder 

of past struggles for women’s rights, when women were not independent. 

  

4.1.3 Appraisement 

The last main category, ‘Appraisement’, features similar evaluatives for ’man’ and ’woman’, 

although once again, ‘man’ has a greater variation of collocates (see Table 8).  

 

Table 8. ‘Appraisement’ collocates. 

Man Woman 

wanted, common, luckiest, favorite, better, 

great, lucky, good, true, nice, ideal, 

wonderful, perfect, brilliant, amazing, right, 

talented, remarkable, ordinary, real, modern 

lovely, extraordinary, modern, real, ordinary, 

right, perfect, wonderful, nice, good, great, 

poor, best 

Nearly all collocates in Table 8 are positive or sympathetic. Both gender groups share the 

general wonderful, nice, good and great. However, ‘man’ has more hyperbolic collocates in 

perfect (MI 1.1), brilliant (MI 1), amazing (MI 0.9), and remarkable (MI 0.7) than ‘woman’ 

with its extraordinary (MI 2.6) and perfect (MI 0.9). As mentioned previously, poor tends to 

relate to a lack of money when collocating with ‘man’, and is therefore placed in the 

‘Classificational’ subcategory (see Section 4.1.2.1), whereas with ‘woman’ it denotes pity. 

The strongest evaluative collocation, lovely (MI 26.8), only patterns with ‘woman’, and is 

stereotypically feminine. Other than lovely, the evaluative collocates for ‘man’ have a higher 

saliency in general than evaluatives for ‘woman’, which also patterns with less items. Of all 

the shared collocates only real has a higher saliency with ‘woman’ (MI 1.5 versus 0.7 with 
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‘man’). For both gender groups, real is a diverse adjective. While in many cases it is used to 

stereotypically describe men as sitting behind the wheel, repairing things, having a beer belly, 

and being virile, one example shows that the use of real with ‘man’ may be changing (see 

Example 21). 

 

22) But my kids won't have to guess what it means to be a real man. They'll know I 

stayed home with them and cared about them and made sacrifices for them. " But Sean 

also knows what dads who stay home face in terms of their public profile and personal 

ego. " Nobody likes to be looked down on, " he says. (COCA, real, ‘man’, 19) 

 

 ‘Stay-at-home dads’ are a minority, and Example 22 also reveals that it is not a highly 

regarded choice among men, because social attitudes toward gender roles take time to change. 

However, as with the softer emotional/behavioral qualities being more salient than the 

stereotypically masculine ones in the ‘Personal’ subcategory (see Section 4.1.2.4), this 

portrayal of what a real man is shows that does not just comprise of repairing things and 

drinking beer. In Caldas-Coulthard and Moon’s study (2010: 117), real only collocates with 

‘woman’ and is placed in their ‘Physical’ subcategory, due to its references to a typically 

feminine body. In American newspapers and magazines real is also used to describe a 

woman’s body, and it always refers to a curvy body type. However, a ‘real woman’ is also 

associated with procreation, smelling flowery, and being obedient to one’s husband.  

 The ‘Appraisement’ category sees further generic use of ‘man’ with modern and 

common. Example 23 shows the generic (and common) use of ‘modern man’, i.e. referring to 

‘mankind’. Nearly all concordances for modern have this meaning. One concordance, 

Example 24, shows an awareness of the generic use, and adds ‘or woman’ to the expression 

for neutrality’s sake. The use of modern with ‘woman’ is very different than with ‘man’. 

Example 25 shows that it does not refer to ‘mankind’, but to a post-modern woman with a 

career outside the home.  

 

23) But if modern man’s most sophisticated relation to art is to be casual and humorous, 

if it is to resemble the attitude of the vacationer at the fair grounds, then the conception 

of Art as an all-important institution, as a supreme activity of man, is quite destroyed. 

(COCA, modern, ‘man’, 5) 
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24) Machosport is a future where individual sports people become popular idols, feted 

wherever they go, promoted by the media, and put on display as being the ideal of 

modern man or woman. (COCA, modern, ‘man’, 11) (COCA, modern, ‘woman’, 16) 	

25) She is maternal, but not a bit matronly. She seems to have found a way to balance 

traditional wifely submissiveness with the confidence of a modern, independent 

woman who occasionally wears Chanel pumps and carries a Louis Vuitton bag. 

(COCA, Modern, ‘woman’, 17) 

  

 As with modern, ‘man’ is also used generically with common. Only two concordances 

see ‘woman’ added to the expression. Example 26 is one of two such concordances. Note that 

common has a frequency of less than ten with 'woman’ and is not in the data for ‘woman’ in 

Table 2.) 

 

26) Ray McClain, the Lawyers Committee's project director for employment 

discrimination, said after Wal-Mart Stores v. Dukes that the court " acted yet again to 

make obtaining justice harder for the common man and woman. (COCA, common, 

‘man’, 4) (COCA, common, ‘woman’, 1.  

 

 To summarize, the main category ‘Appraisement’ shows that while men and women 

are both described in sympathetic terms with evaluatives, they are more strongly associated 

with the male gender, which also patterns with more grandiloquent tokens than the more 

general ones that concern ‘woman’. Real is more strongly associated with ‘woman’ and is 

used to describe a stereotypically feminine woman. The same is true for ‘man’, although the 

description of a ‘real man’ as being a ‘stay-at-home dad’ indicates a subtle change in the use 

of this adjective.   

 

4.1.4 Omitted Collocates 

Baker (2006: 119) points out the importance of not over-interpreting collocation data. After 

carefully studying the contexts of the collocates, to avoid subjectivity, the ones seen in Table 

9 are not considered under the schema, and are placed in four different categories to further 

clarify why they are omitted. 

  General use collocates are ones that do not provide any specific information about 

‘man’ or ‘woman’, but are part of general expressions that happen to be in the vicinity of the 

node words (see Section 4.1.4.1). In other instances, the collocates are featured in a wide 
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variety of uses, making their relation to the node word inconsistent. (see Section 4.1.4.2 ). 

Table 9 also features collocates that are featured consistently but for other reasons make the 

use unrepresentative (see Section 4.1.4.3). Finally, a collocate for a different node word than 

those under analysis is excluded from the schema (see Section 4.1.4.4).  

 Caldas-Coulthard and Moon (2010: 112), also exclude collocates that do not provide 

any specific information about the node words. Two of those collocates are featured in table 

9, namely, average and ordinary. However, Caldas-Coulthard and Moon (2010: 112) also 

exclude dead, wanted and homeless, which, in the present study are fully analyzable. Seeing 

that the same collocates are included in one study but omitted in another, further proves the 

importance of a manual examination of the concordances.  

 

Table 9. ‘Omitted’ collocates.  

Man Woman 

burning, 6-spd., running, invisible, sure, very, 

human, green, clear, left, certain, red, high, 

other, average 

national, average, full, typical, other, high 

 

   

4.1.4.1 General Use 

‘Man’ 

The general use collocates for ‘man’ are clear, other, average, and certain. Clear is mainly 

used in expressions such as “Now it was clear: this man who I knew loved military parades 

was upset by the sloppy drill described in the article…” (COCA, clear, ‘man’, 10) and “In this 

battle of man versus adversity, it is clear that the man is getting his ass kicked.” (COCA, 

clear, ‘man’, 8). Hence, clear is part of a general expression and does not portray a man in a 

specific manner. Other is featured in expressions such as “He was a grown man before most 

other guys” (COCA, other ‘man’, 21), but most of all in cases like “The woman who owned 

the car said Harris and the other man had been at her home the night before” (COCA, other 

‘man’, 25). In neither case does other provide any specific information about ‘man’, and 

therefore, is considered too general. Also, average, used in contexts like this one “Assuming 

the trend continues, the average American woman will make more than the average man by 

2024” (COCA, average ‘man’, 7) (COCA, average ‘woman’, 6), does not effectively reveal 

anything about either ‘man’ or ‘woman’. Certain, too is used in a way that does not reveal a 

clear pattern regarding the portrayal of ‘man’. It is featured in concordances such as “When I 
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smell certain colognes, it brings me right back to a certain man or a time or a love” (COCA, 

certain, ‘man’, 3).  

 

‘Woman’ 

The general use collocates for ‘woman’ are other and average. As seen in in the above 

example of average for both ‘man’ and ‘woman’, there is no specific information in the use of 

average that reveals anything about either gender group. Much in the same way, typical does 

not provide any specific information about women but is used to explain statistics with 

concordances such as “FACT In 2000, the typical woman in the U.S. gave birth for the first 

time at 25-an all-time high.” (COCA, typical, ‘woman’, 11). Exactly what defines a ‘typical 

woman’ depends on the statistics that are presented in the concordances, and therefore 

‘typical’ is too vague to analyze.  

 

4.1.4.2 Inconsistent Use 

‘Man’ 

The following collocates display an inconsistent use with ‘man’: sure, human, high, green, 

red, and left. Sure is used near ‘man’, but more often than not it relates to other people, as in 

“I’m sure this black man was called lots of names…” (COCA, sure, ‘man’, 9), or as an 

interjection, as in “When I meet a man, sure I have an initial instinct.” (COCA, sure, ‘man’, 

6). Less than ten concordances concern men who are sure about something, and are therefore 

not analyzed. Likewise, human does not display any consistent use with ‘man’, but is featured 

near ‘man’ in expressions such as ‘human rights’, ‘human body’, ‘human freedom’, and 

‘human animal’. Moreover, a closer look at high reveals that it can refer to anything from 

‘high school’ and ‘high blood pressure’ to ‘High Rustler’. Likewise, green has multiple uses, 

including a last name (‘Green’), the first half of the name of a pub (‘Green Man’), political 

orientation, and the color of a garment. Red, too, is used about clothing items, but also about 

car paint, red eyes, Native Americans, and more. Left is used in examples such as “…the man 

on the left…”(COCA, left, ‘man’, 11)., “… Mass. man left notes admitting he killed 4 family 

members” (COCA, left, ‘man’, 4), and “Bellow started as a man of the left…(COCA, left, 

‘man’, 14), and does not provide consistent patterns of use. Running is also excluded from the 

analysis because in some concordances it refers to the dance move ‘Running Man’, and in 

others to ‘running mate’ and ‘running back’.  
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‘Woman’ 

The inconsistently used ‘woman’ collocates are high, national and full. As with ‘man’, high 

has various uses such as ‘high heels’, ‘high turban’ and ‘high court’. With regard to national, 

it is featured in job titles and names of organizations such as “National Security Adviser” 

(COCA, national, ‘woman’, 10) and “Woman’s National Democratic Club” (COCA, 

national, ‘woman’, 4, 6, 8) The latter kind may appear relevant as the formation of such an 

organization is tied to the women’s rights movement. However, national is a common part of 

countless titles, names of associations, etc., and the ten concordances do not show any clear 

pattern that specifically relates to ‘woman’. Full is also used inconsistently. It is featured in 

concordances that describe a woman who works full time, a woman wearing a full burqa, and 

a woman that has full right to her body. The range of uses of full does therefore not provide 

any effective information about ‘woman’, and therefore, full is omitted.   

 

4.1.4.3 Unrepresentative Use 

‘Man’ 

There are two instances of unrepresentative collocates for ‘man’, namely burning and 

invisible. Burning is the strongest collocation for ‘man’ according to the MI scores (MI 

130.6), but all of its concordances refer to the culture festival ‘Burning Man’. Such 

considerations are not made by the statistical test’s automated calculation. As all 

concordances refer to the culture festival, it cannot be said that the use is representative. 

Similarly, 16 out of 20 instances of invisible with ‘man’ refer to Ralph Ellison’s novel 

Invisible Man. Only collocates with a frequency of more than ten are analyzed, and thus, the 

remaining four concordances are excluded.  

 

4.1.4.4. Wrong Node Word 

‘Man’ 

The corpus incorrectly includes ‘man.’, short for ‘manual’, when calculating the collocations. 

This is the reason 6-spd., which is short for 6-speed, is listed among the results, even though it 

is a collocate of ‘manual’, and not ‘man’. Hence, 6-spd is not analyzed.  

 

4.1.5 Summary of Omitted Collocates 

The ‘Omitted’ category includes collocates that are excluded from analysis. Some collocates, 

like average and other are omitted due to being used in a general manner in the vicinity of the 

node word and thus, not providing any noteworthy information about ‘man’ or ‘woman’. 
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Other collocates, such as blue and high are used in a multitude of situations, and do not show 

any pattern of consistent use with the node word, and therefore, does not show a clear pattern 

of how the collocates are used in context. Moreover, the collocates burning and invisible are 

not considered under the schema due to all or most concordances’ reference to the same 

subject, thus not showing any representative pattern with the node word. Lastly, only 

collocates for ‘man’ and ‘woman’ are considered, and as 6-spd. is a collocate of ‘man.’, short 

for ‘manual’, this incorrect token is also omitted.  

 

5. Summary and Conclusions 

This essay analyzes gender representations in contemporary American English newspapers 

and magazines through collocates, more specifically adjectives. By deriving collocates in a 

window of -3/+3 via Mutual Information in COCA, a list of collocations from highest to 

lowest score is produced. Based on the patterns of use, the collocates are assigned to different 

categories and subcategories in a schema (see Sections 4.1.1 to 4.1.4). The main categories 

are ‘Functionalization’, ‘Identification’, and ‘Appraisement’. Additionally, ‘Identification’ 

has the subcategories ‘Classificational’, ‘Relational’, ‘Physical’ and ‘Personal’. Unanalyzable 

collocates are placed in a separate category, ‘Omitted’, outside of the schema.  

 The ‘Functionalization’ category (see Section 4.1.1) is dominated by collocates 

belonging to ’man’. Of the collocates that are associated with ‘woman’, working, professional 

and front tend to relate to working women in general, whereas among the ‘man’ collocates 

there are tokens that indicate leadership and high positions (i.e. leading, front, right-hand, 

main, etc.) Additionally, some of the ‘man’ collocates form lexicalized or semi lexicalized 

expressions, such as ‘best man’, ‘front man’, ‘right-hand man’ and so on. Moreover, ‘man’ is 

sometimes used generically in expressions like ‘front man’, which shows a gender bias that 

uses the masculine as the norm.  

 The ‘Classificational’ subcategory of its main category ‘Identification’ shows that it is 

common for both ‘man’ and ‘woman’ to be presented in terms of their age. A noteworthy 

distinction in the age-related discourse for the two gender groups is that old is a stronger 

collocation of ‘man’ than ‘woman’, who tend to be described as elderly instead. The 

euphemistic elderly points to a culture that promotes female youth and softens the mention of 

a woman’s age. Moreover, men and women are represented according to class/status/wealth, 

although the many more collocates for ‘man’ relating to such subject show that ‘man’ is part 

of more discourses regarding class/status/wealth than woman. Instead, ‘woman’ is more often 

present in discourses that concern her ethnicity and religion. However, this does not prove 
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that ‘man’ is not part of such discourses, as there is a probability that nationality-related nouns 

are gender marked, so that American by itself is assumed to refer to a man. Lastly, ‘man’ but 

is present in sexual orientation-related discourse, from which ‘woman’ is absent. This is an 

indication that it is acceptable to discuss male but not female sexuality.  

 Further, the ‘Relational’ subcategory within the main category ‘Identification’ places 

both men and women in marital status-related discourse. Previous studies (Pearce 2008: 12) 

show that it is more common for women to be described according to collocates of this kind, 

but in American English newspapers and magazines, ‘man’ is more frequently married than 

‘woman’. On the other hand, ‘woman’ is more often but unlike previous studies, married is 

more salient with ‘man’ than  ‘woman’. On the other hand, ‘woman’ is more often single than 

man. However, the widespread use of bachelor to refer to a ‘single man is likely the cause of 

single being less salient with ‘man’. Finally, the ‘Relational’ subcategory includes evidence 

for the generic use of ‘man’ with fellow. Fellow only collocates with ‘man’, but the 

expression ‘fellow man’, as in ‘mankind’ also includes women. 

 The ‘Physical’ subcategory in the ‘Identification’ main category shows that both men 

and women are described in terms of physical attributes. However, there is a clear distinction 

between the kinds of tokens and the discourses the tokens belong to for ‘man’ and ‘woman’.  

The data shows that women tend to be belong to discourses concerning physical 

attractiveness, whereas men do not. Instead, discourses relating to men’s appearance relates to 

facial/body hair. Both men and women are also described according to size. The size-related 

collocates are stereotypically masculine and feminine and associate men with bulk and body 

mass, and women with being petite. 

 The final ’Identification’ subcategory, ‘Personal’, once more shows that men are 

featured in wider range of discourses by the many more collocates it has compared to 

‘woman’. ‘Man’ dominates discourses related to emotion/behavior and intellect. Moreover, 

‘man’ is presented in terms of morality, a discourse from which ‘woman’ is absent. A closer 

look at morality-related collocates, however, shows that morality can be both good and bad. 

Several morality collocates places ‘man’ in crime-related discourse such as with innocent, 

guilty and responsible. With regard to intellect, the ‘man’ and woman’ tokens display some 

differences. ‘Man’ is associated with collocates that denote brainpower (intelligent) whereas 

‘woman’ is more associated with maturity (wise). The emotion/behavior-related tokens for 

‘woman’ are very few and none have positive connotations. Rather, two of them, mad and 

angry are clearly positive connoted. ‘Man’, on the other hand, has a great variety of both 
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positively and negatively connoted tokens denoting emotion/behavior, of which the positively 

connoted ones tend to have higher MI scores.  

 The last main category ‘Appraisement’ shows that both genders are described in 

sympathetic terms, but that positively connoted tokens in this category, once more, have 

higher MI scores with ‘man’ than ‘woman’. Moreover, ‘man’ has many more positively 

connoted evaluatives of the grandiloquent kind (ideal, perfect, brilliant, amazing, remarkable) 

than ‘woman’. Instead the positively connoted ‘woman’ evaluatives tend to be more general 

(lovely, great, nice). There are also stereotypical portrayals with the use of real with both 

‘man’ and ‘woman’, although the use of this token seems to be changing. Real has a higher 

MI score with ‘woman’ and is typically used to describe a stereotypically feminine body. 

With ‘man’, real tends to refer to a typically masculine behaviors such as drinking beer and 

repairing things. However real is also used for describing a ‘stay-at-home dad’, which  points 

to a changing attitude about what a ‘real man’ is.  

 Among the collocates in the MI list are some that are misleading and effectively do 

not provide any clear or correct pattern of use with ‘man’ or ‘woman’, and are placed in their 

own category, ‘Omitted’. While the ‘Omitted’ is not part of the Caldas-Coulthard and Moon’s 

adapted categorizing schema, it is still necessary to account for collocates that do not belong 

in the analysis. Collocates that do not provide proof for a distinctive pattern of use with the 

node words are those that are used in general expressions (‘The average woman over age 30 

sleeps only six hours and 41 minutes a night.’), in various inconsistent uses (‘high school’, 

‘high blood pressure’), in an unrepresentative fashion (‘Burning Man’, ‘Invisible Man’), or 

with the incorrect node word (‘man.’, short for ‘manual’).  

The aim of this essay was to investigate what the most common collocating adjectives 

are for ‘man’ and ‘woman’ are in contemporary American English newspapers and 

magazines, in order to establish what discourses men and women belong to and to reveal 

underlying ideologies on gender. The hypothesis was that ‘man’ and ‘woman’ collocate with 

different adjectives, and that they would reveal the kinds of discourses that men and women 

are featured in, which in turn would reveal social attitudes about gender. Additionally, the 

study presumed that English is a marked language, based on the assumption to find adjectives, 

or a lack thereof, that reveal a masculine norm.  

 This study shows that, overall, women are most likely to be described with collocates 

that relate to physical appearance, and men according to roles and functions that indicate 

leadership, authority and power. The highest ranking collocates for ‘man’ and ‘woman’ are 

leading (MI 77.3) and petite (MI 88.1) respectively, and are representative of the most 
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common discourses that men and women are featured in. ‘Woman’ is barely present in the 

role/function/job discourses in with only three collocates versus the 13 collocates for ‘man’ in 

the same category. The ‘man’ collocates reveal that men are at the front, at the top and 

leading the work life, whereas women are portrayed as a part of the more general work force, 

sometimes sitting at the front desk. While such a portrayal may be representative of the 

disparity of men and women in top positions, it does not mean that there are no women in 

leading positions. It simply means that even then, women are commented on in terms of 

appearance more than their professional achievements. Likewise, men, too are part of 

physical-appearance related discourses, although such discourses are secondary to job-related 

ones. This division between ‘woman’/appearance and ‘man’/important professionals is 

illustrative of the different focus that is placed upon women and men in the media. 

 Additionally, ‘woman’ dominates discourses that relate to ethnicity and religion. The 

ethnicity and religion-related adjectives may show two things. The first is that social 

categories are more important in women’s discourse, a fact also observed by Pearce (2008: 

12). The second factor is that adjectives such as French, American, Indian, etc. are understood 

to be masculine unless stated otherwise, hence the more frequent use of such adjectives with 

‘woman’. This fact is point to English being a marked language. 

 Another indicator of masculine bias can be observed in the generic use of ‘man’ in 

expressions that refer to women, too. Such examples in this study are ‘common man’, 

‘modern man’, and ‘fellow man’. Some of the concordances add ‘or woman’ to the 

expressions which shows an awareness for the sexism in such expressions and is an attempt to 

make them gender-neutral. The masculine norm is also evident in many lexicalized or semi 

lexicalized expressions, such as ‘play-by-play man’, ‘middle man’, ‘main man’, ‘right-hand 

man’ and so on. No such expressions exist for ‘woman’ in this corpus. The given examples all 

happen to belong to the ‘Functionalization’ category and show that men are the rule in the 

work force in general, and women are the exception. Moreover, the generic use and gender 

bias in lexicalized expressions shows that ‘man’ is a more diverse noun than ‘woman’.  

 Indeed, this study shows that ‘man’ is featured in a wider variety of discourses than 

‘woman’, and is associated with more collocates. There are 21 538 counts of ‘man’, and 11 

248 of ‘woman’ in the corpus (see Appendix 1). Therefore, it may not come as a surprise that, 

as ‘man’ is much more frequent, not only does it have more collocates than ‘woman’ (nearly 

twice as many), but it also has the opportunity to collocate with a larger assortment of 

adjectives. This, in turn, results in a wider variety of adjectives for ‘man’ than ‘woman’, 

which places men in more domains of discourses. The fact that ‘man’ is much more frequent 
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than ‘woman,’ in the corpus signifies that that men dominate news stories, articles, features 

etc. The absence of ‘woman’ in certain discourses, such as sexual orientation once more 

reveals a socially deemed inappropriateness to discuss women in such terms. Other discourses 

from which ‘woman’ is absent, such as morality, may show that there is less to report 

regarding women, as in many instances the morality-related collocates are part of crime-

related discourses.  

 While this study aimed to show that men and women are discussed in different 

discourses and are associated with different collocates, it rather shows that ‘man’ and 

‘woman’ often are part of the same discourses, but to varying degrees, and that in some cases 

‘women’ are completely absent. As this study only covers collocating adjectives, further 

research that also investigates verbs may be able to reveal additional layers of gender 

discourse in American news.  
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Appendix 1 
 
There are 21 538 counts of ‘man’, and 11 248 of ‘woman’ in the newspaper and magazine 
corpus in COCA, for the years 2005-2009 and 2010-2012. 
 
Table 2. Collocating adjectives for ‘man and woman’ in order of MI score 
Word 1 (W1) MAN (1.91) Word 2 (W2) WOMAN (0.52) 

No.  Word W1 W2 W1/W2 MI No. Word W2 W1 W2/W1 MI 

1 Burning 125 0 250 130.6 1 Petite 23 0 46 88.1 

2 Leading 74 0 148 77.3 2 Independent 23 1 23 44 

3 Bearded 24 0 48 25.1 3 Canaanite 11 0 22 42.1 

4 6-spd. 19 0 38 19.8 4 Lovely 14 1 14 26.8 

5 Burly 15 0 30 15.7 5 Pregnant 78 6 13 24.9 

6 Wanted 15 0 30 15.7 6 Pretty 26 2 13 24.9 

7 Loving 13 0 26 13.6 7 Beautiful 113 13 8.7 16.6 

8 Main 13 0 26 13.6 8 Blond 18 3 6 11.5 

9 Fellow 25 1 25 13.1 9 Mad 15 3 5 9.6 

10 Luckiest 12 0 24 12.5 10 French 14 3 4.7 8.9 

11 Play-by-play 12 0 24 12.5 11 Stylish 16 4 4 7.7 

12 Muscular 11 0 22 11.5 12 Italian 11 3 3.7 7 

13 Running 10 0 20 10.4 13 African-
American 

51 14 3.6 7 

14 Dirty 10 0 20 10.4 14 Christian 21 6 3.5 6.7 

15 Favorite 10 0 20 10.4 15 Elegant 13 4 3.3 6.2 

16 Big 271 15 18.1 9.4 16 Attractive 31 10 3.1 5.9 

17 Right-hand 35 2 17.5 9.1 17 Catholic 12 4 3 5.7 

18 Holy 17 1 17 8.9 18 20-year-old 11 4 2.8 5.3 

19 Handsome 33 2 16.5 8.6 19 Sexy 18 7 2.6 4.9 

20 Richest 30 2 15 7.8 20 Slender 10 4 2.5 4.8 

21 Responsible 30 2 15 7.8 21 Indian 12 5 2.4 4.6 

22 Innocent 43 3 14.3 7.5 22 Mysterious 18 8 2.3 4.3 

23 Manly 14 1 14 7.3 23 Professional 11 5 2.2 4.2 

24 Head 14 1 14 7.3 24 Jewish 16 8 2 3.8 

25 Decent 13 1 13 6.8 25 National  10 5 2 3.8 

26 Shy 13 1 13 6.8 26 Asian 11 6 1.8 3.5 

27	 Military	 38	 3	 12.7	 6.6	 27	 African	 21	 12	 1.8	 3.4	

28	 Gay	 63	 5	 12.6	 6.6	 28	 Iraqi	 17	 10	 1.7	 3.3	

29	 Hard	 49	 4	 12.3	 6.4	 29	 Single	 57	 34	 1.7	 3.2	

30	 Hairy	 12	 1	 12	 6.3	 30	 Strong	 55	 34	 1.6	 3.1	



 
 

 

Word 1 (W1) MAN (1.91) Word 1 (W1) MAN (1.91) 

No. Word W1 W2 W1/W2 MI No. Word W2 W1 W2/W1 MI 

31 Private 12 1 12 6.3 31 American  94 59 1.6 3.1 

32 Modest 12 1 12 6.3 32 Muslim 17 11 1.5 3 

33 Changed 23 2 11.5 6 33 Elderly 75 51 1.5 2.8 

34 Rich 78 7 11.1 5.8 34 Working 16 11 1.5 2.8 

35 Armed 11 1 11 5.7 35 Extraordinary 11 8 1.4 2.6 

36 Spiritual 11 1 11 5.7 36 Chinese 11 8 1.4 2.6 

37 Better 41 4 10.3 5.4 37 Natural 11 8 1.4 2.6 

38 Invisible 20 2 10 5.2 38 Average 52 39 1.3 2.6 

39 Huge 10 1 10 5.2 39 Sexiest 16 12 1.3 2.6 

40 Retired 10 1 10 5.2 40 Full 12 9 1.3 2.6 

41 Stocky 10 1 10 5.2. 41 24-year-old 10 8 1.3 2.4 

42 Bad 29 3 9.7 5 42 Tiny 10 8 1.3 2.4 

43 Guilty 19 2 9.5 5 43 25-year-old 14 12 1.2 2.2 

44 Common 44 5 8.8 4.6 44 Hispanic 10 9 1.1 2.1 

45 Best 120 14 8.6 4.5 45 Typical 12 11 1.1 2.1 

46 Gray 17 2 8.5 4.4 46 Other 79 73 1.1 2.1 

47 Odd 17 2 8.5 4.4 47 Healthy 16 15 1.1 2 

48 Quiet 33 4 8.3 4.3 48 Modern 17 16 1.1 2 

49 Fat 45 6 7.5 3.9 49 Naked 17 17 1 1.9 

50 Low 15 2 7.5 3.9 50 Successful 14 14 1 1.9 

51 Little 81 11 7.4 3.8 51 High 13 15 0.9 1.7 

52 Sure 14 2 7 3.7 52 Older 79 94 0.8 1.6 

53 Wild 33 5 6.6. 3.4 53 Only 65 81 0.8 1.5 

54 Free 44 7 6.3 3.3 54 65-year-old 11 14 0.8 1.5 

55 Blind 37 6 6.2 3.2 55 Wise 21 27 0.8 1.5 

56 Wrong 30 5 6 3.1 56 Powerful 31 40 0.8 1.5 

57 Thoughtful 18 3 6 3.1 57 Red 10 13 0.8 1.5 

58 Homeless 47 8 5.9 3.1 58 Real 26 34 0.8 1.5 

59 Happy 23 4 5.8 3 59 Younger 35 46 0.8 1.5 

60 Broken 17 3 5.7 3 60 Middle-aged 34 46 0.7 1.4 

61 Sick 17 3 5.7 3 61 Ordinary 11 15 0.7 1.4 

62	 Serious	 32	 6	 5.3	 2.8	 62	 Different	 18	 25	 0.7	 1.4	

63	 Gentle	 16	 3	 5.3	 2.8	 63	 Smart	 16	 23	 0.7	 1.3	

64	 Slight	 16	 3	 5.3	 2.8	 64	 Long	 14	 21	 0.7	 1.3	



 
 

 

Word 1 (W1) MAN (1.91) Word 1 (W1) MAN (1.91) 

No. Word W1 W2 W1/W2 MI No. Word W2 W1 W2/W1 MI 

65	 Dead	 101	 19	 5.3	 2.8	 65	 Young	 607	 965	 0.6	 1.2	

66 Blue 31 6 5.2 2.7 66 Black 188 303 0.6 1.2 

67 Thin 25 5 5 2.6 67 Wealthy 13 21 0.6 1.2 

68 Very 15 3 5 2.6 68 Small 22 38 0.6 1.1 

69 Educated 10 2 5 2.6 69 Alive 17 32 0.5 1 

70 Old 418 84 5 2.6 70 Right 33 63 0.5 1 

71 Straight 29 6 4.8 2.5 71 Large 11 22 0.5 1 

72 Solitary 14 3 4.7 2.4 72 Important 10 20 0.5 1 

73 Human 14 3 4.7 2.4 73 Perfect 14 30 0.5 0.9 

74 Crazy 18 4 4.5 2.4 74 Married 26 56 0.5 0.9 

75 Top 18 4 4.5 2.4 75 Intelligent 10 23 0.4 0.8 

76 60-year-old 13 3 4.3 2.3 76 Wonderful 11 26 0.4 0.8 

77 Middle 13 3 4.3 2.3 77 Local 10 26 0.4 0.7 

78 Great 86 20 4.3 2.2 78 Angry 11 29 0.4 0.7 

79 Lucky 17 4 4.3 2.2 79 Front 11 30 0.4 0.7 

80 Tall 63 15 4.2 2.2 80 New 27 75 0.4 0.7 

81 Good 153 37 4.1 2.2 81 White 74 209 0.4 0.7 

82 Tough 12 3 4 2.1 82 Short 11 31 0.3 0.7 

83 Oldest 15 4 3.8 2 83 Nice 12 35 0.3 0.7 

84 Self-made 15 4 3.8 2 84 Poor 20 65 0.3 0.6 

85 Sensitive 11 3 3.7 1.9 85 Good 37 153 0.2 0.5 

86 Evil 11 3 3.7 1.9 86 Tall 15 63 0.2 0.5 

87 Capable 11 3 3.7 1.9 87 Great 20 86 0.2 0.4 

88 Honest 17 5 3.4 1.8 88 Old 84 418 0.2 0.4 

89 Injured 10 3 3.3 1.7 89 Dead 19 101 0.2 0.4 

90 Passionate 10 3 3.3 1.7 90 Little 11 81 0.1 0.3 

91 Complex 10 3 3.3 1.7 91 Best 14 120 0.1 0.2 

92 Poor 65 20 3.3 1.7 92 Big 15 271 0.1 0.1 

66 Blue 31 6 5.2 2.7  

93 Soft-spoken 13 4 3.3 1.7 

94 Early 22 7 3.1 1.6 

95 Famous 25 8 3.1 1.6 

96	 True	 18	 6	 3	 1.6	

97	 Dying	 12	 4	 3	 1.6	



 
 

 

Word 1 (W1) MAN (1.91) Word 1 (W1) MAN (1.91) 

No.	 Word	 W1	 W2	 W1/W2	 MI	 No.	 Word	 W2	 W1	 W2/W1	 MI	

98	 Green	 12	 4	 3	 1.6	 	

99	 Nice	 35	 12	 2.9	 1.5	

100 Short 32 11 2.9 1.5 

101 Religious 20 7 2.9 1.5 

102 Dark 20 7 2.9 1.5 

103 White 209 74 2.8 1.5 

104 New 75 27 2.8 1.5 

105 Dangerous 11 4 2.8 1.4 

106 Clear 11 4 2.8 1.4 

107 Front 30 11 2.7 1.4 

108 Angry 29 11 2.6 1.4 

109 Local 26 10 2.6 1.4 

110 Ideal 18 7 2.6 1.3 

111 Likely 12 5 2.4 1.3 

112 Wonderful 26 11 2.4 1.2 

113 Funny 14 6 2.3 1.2 

114 Intelligent 23 10 2.3 1.2 

115 Bright 11 5 2.2 1.1 

116 Married 56 26 2.2 1.1 

117 Perfect 30 14 2.1 1.1 

118 Large 22 11 2 1 

119 Important 20 10 2 1 

120 Left 14 7 2 1 

121 Hot 10 5 2 1 

122 Trouble 10 5 2 1 

123 Right 63 33 1.9 1 

124 Alive 32 17 1.9 1 

125 Brilliant 15 8 1.9 1 

126 British 13 7 1.9 1 

127 Busy 13 7 1.9 1 

128 Strange 13 7 1.9 1 

129 Small 38 22 1.7 0.9 

130 Amazing 12 7 1.7 0.9 

131	 Fastest	 12	 7	 1.7	 0.9	



 
 

 

Word 1 (W1) MAN (1.91) Word 1 (W1) MAN (1.91) 

No. Word W1 W2 W1/W2 MI No. Word W2 W1 W2/W1 MI 

132	 Desperate	 10	 6	 1.7	 0.9	  

	133	 18-year-old	 10	 6	 1.7	 0.9	

134	 Brave	 10	 6	 1.7	 0.9	

135 Lonely 10 6 1.7 0.9 

136 Talented 10 6 1.7 0.9 

137 Wealthy 21 13 1.6 0.8 

138 Black 303 188 1.6 0.8 

139 Young 965 607 1.6 0.8 

140 Certain 11 7 1.6 0.8 

141 Late 14 9 1.6 0.8 

142 Long 21 14 1.5 0.8 

143 Smart 23 16 1.4 0.8 

144 Different 25 18 1.4 0.7 

145 Remarkable 11 8 1.4 0.7 

146 Ordinary 15 11 1.4 0.7 

147 Middle-aged 46 34 1.4 0.7 

148 Younger 46 35 1.3 0.7 

149 Real 34 26 1.3 0.7 

150 Red 13 10 1.3 0.7 

151 Powerful 40 31 1.3 0.7 

152 Wise 27 21 1.3 0.7 

153 65-year-old 14 11 1.3 0.7 

154 Lone 10 8 1.3 0.7 

155 Only 81 65 1.2 0.7 

156 Confident 11 9 1.2 0.6 

157 Older 94 79 1.2 0.6 

158 High 15 13 1.2 0.6 

159 Naked 17 17 1 0.5 

160 Successful 14 14 1 0.5 

161 Modern 16 17 0.9 0.5 

162 Healthy 15 16 0.9 0.5 

163 Other 73 79 0.9 0.5 

164 Typical 11 12 0.9 0.5 

165 25-year-old 12 14 0.9 0.4 



 
 

 

Word 1 (W1) MAN (1.91) Word 1 (W1) MAN (1.91) 

No. Word W1 W2 W1/W2 MI No. Word W2 W1 W2/W1 MI 

166	 Average	 39	 52	 0.8	 0.4	 	

167	 Sexiest	 12	 16	 0.8	 0.4	

168	 Working	 11	 16	 0.7	 0.4	

169	 Elderly	 51	 75	 0.7	 0.4	

170	 Muslim	 11	 17	 0.6	 0.3	

171	 American	 59	 94	 0.6	 0.3	

172	 Strong	 34	 55	 0.6	 0.3	

173	 Single	 34	 57	 0.6	 0.3	

174	 Iraqi	 10	 17	 0.6	 0.3	

175	 African	 12	 21	 0.6	 0.3	

176	 Attractive	 10	 31	 0.3	 0.2	

177	 African-

American	

14	 51	 0.3	 0.1	

178	 Beautiful	 13	 113	 0.1	 0.1	

 
 


